
Independent Hotel 
Week 2026

January 26 – January 30



Campaign Overview

CONCEPT

In celebration of Independent Hotel Day 2026, the Social Media team expanded the initiative into 
a week-long global campaign from January 26 to 30, centered on the theme inspired by The 
Luxury Travel Report, “Break Free From the Beige.” The campaign highlighted how Preferred 
Hotels and Resorts champions independent hospitality by elevating authentic stories of heritage, 
culture, and design.

Through curated storytelling across participating properties, the initiative reinforced the defining 
advantage of independent hotels: distinctive character, local identity, and experiences that stand 
apart from the beige.

STRATEGY

• Published daily campaign content across global brand social media channels

• Amplified participating hotel content through owned social distribution

• Engaged travel consumers, I Prefer members, hoteliers, associates, and the broader travel 
community

• Positioned Preferred Hotels & Resorts as a leading voice in independent luxury hospitality



Campaign Results Snapshot

Global Results - Organic Performance 

• 42 total campaign posts across channels (Instagram, LinkedIn, Facebook, 
Weibo, WeChat, TikTok, Threads, Pinterest, Rednote)

• 66,000  impressions across posts and Stories

• 1,400 engagements across channels

• 5.6% average post engagement rate

Global Results - Boosted Performance (LinkedIn):

• 3 boosted videos

• 333,000 impressions

• 385 engagements

Hotel Engagement & Community Participation

• 270+ engagements using campaign hashtags #IndependentHotelWeek and 
#BreakFreeFromTheBeige

• 100+ hotel posts shared across global channels



Content Snapshot

January 26 (Monday)
Introduced Independent Hotel 
Week:
Kicked off Independent Week with a 
video montage to set the tone for 
celebrations spotlighting the “Break 
Free From The Beige” movement.

#IndependentHotelWeek 
#BreakFreeFromTheBeige

January 27 (Tuesday)
Loyalty / I Prefer Hotel 
Rewards:
Launched  videos promoting a 
limited-time I Prefer Hotel 
Rewards exclusive offer in honour 
of Independent Hotel Week. 

January 28 (Wednesday)
Celebrating Independent 
Stories:
Featured two short-form videos 
spotlighting the unique 
experiences and perspectives at 
select member hotels. 

January 29 (Thursday)
Independent Hotel Day (observed)
Marked the occasion with a special video tribute that 
showcased the richness and diversity of our global 
portfolio and four Collections including Legend, 
L.V.X., Lifestyle, and Preferred Residences.

February 2 (Monday)
Closing Celebrations: 
Wrapped up Independent 
Hotel Week with a final 
moment of celebration and 
gratitude.



TACTICS - LAUNCH DAY VIDEO – JANUARY 26

As part of the launch of this year’s theme, “Break 
Free from the Beige,” the team created a global 
tribute showcasing Preferred Hotels & Resorts 
properties that champion independent hospitality.

The launch video served as the first post of 
Independent Hotel Week, marking the official 
start of the campaign. The video was produced 
using footage from member properties, bringing 
the theme to life by highlighting the truly design-
forward, immersive, and culturally rich stays that 
define our portfolio.

The team also invited hotel partners to join the 
celebration by sharing stories of breaking free 
from beige.



TACTICS – I Prefer Hotel Rewards Integration

To further celebrate the week, 
the team highlighted an
I Prefer Hotel Rewards 
inclusion, showcasing the 
spring offer and bringing 
loyalty trends to the forefront. 
The post also encouraged 
engagement by inviting 
audiences to vote for the 
Members’ Choice Awards.



January 26 January 27 January 28 January 29 February 2

TACTICS –  DAILY POSTS



Content Snapshot



London Media Event (Independent Hotel Day)

Event Overview:

• The wellness event was held on Independent Hotel Day at 
The Newman Hotel, adding further significance and providing an 
opportunity to reinforce strengths of our independent global 
portfolio, what independence truly means, and to share key brand 
updates.

• 15 media and content creator attendees from top-tier media 
outlets, such as Country Life, Business Traveller, Travel + 
Leisure, Living 360 and more. Leading creators in attendance 
included A_OnTheRoad, Anoushkalila, MyGreatEscapes, 
and TSChang.

• Engaging activities included a hotel tour of The Newman 
ahead of its official opening February 1, a sound bath experience 
held in the hotel’s studio area, exclusive access to the spa, a 
healthy breakfast and networking in the hotel’s penthouse suite.

• Media gifts included branded hardback travel journals and two 
sets of spa products provided by The Newman’s spa partners.



Tactics: Hotel Engagement – LinkedIn



Tactics: Hotel Engagement – Instagram



Tactics: Associate Engagement – LinkedIn



Thank you!
The continued success of Independent Hotel Day year after year is a direct result of 

hotelier, associate, and industry partner engagement and valuable contributions. 

Stay tuned for details on next year's campaign and ways to get involved...

 

Alexandra Toms
Snr Manager, Global Social Media

AToms@PreferredHotels.com 

Avani Shah

Social Media Manager, B2B

AShah@PreferredHotels.com 

Antonia Robinson

Vice President, Public Relations & Social Media

ARobinson@PreferredHotels.com

Questions? Feedback?

mailto:AToms@PreferredHotels.com
mailto:AShah@PreferredHotels.Com
mailto:ARobinson@PreferredHotels.com
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