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Confidential Proprietary and Trade Secret Information of American Express.

The merchant (the "Recipient") receives and accepts this information with the understanding that it is confidential, proprietary
and trade secret information of American Express Travel Related Services Company, Inc., and/or its subsidiaries and affiliates
("American Express”) and that this information is being shared with the Recipient solely for the purposes of discussing its
business relationship with American Express, or a possible business relationship with American Express. Recipient will not use this
information for its own benefit or the benefit of third parties, will not disclose the information to third parties, and will not use,
discuss or reproduce this information in whole or in part, in discussions with parties other than American Express. Upon the earlier
of the conclusion of discussions with American Express or upon American Express’ request, Recipient shall not make any copies
of this information.

The data can only be viewed by the intended recipient.
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Scope — American Express Industry Trends

Industries & Segments

Travel

Airlines

Lodging

Retail
Luxury Retail

All Industries — Gen Z & Millennials vs other

Scope

Time Period
Current: Apr'24-Jun'24 (Q2'24)
Previous: Apr'23-Jun'23 (Q2'23)

Customers
Global AXP Cardmembers

Spend Regions & Countries

APAC - Asia Pacific

Countries Included: Australia, Hong Kong,
Japan, New Zealand, Singapore, South Korea

EMEA - Europe, Middle East & Africa

Countries Included: UK, France, Germany,
Italy, Netherlands, Spain, Switzerland

This document contains unpublished confidential and proprietary information of American Express. No disclosure or use of any portion may be made without the express written consent of American Express. 3
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Definitions — American Express Industry Trends

Cardmembers (CMs)

Local CMs that reside in the same country as
the merchant where they are transacting.

Travelers that reside in a different country
from the merchant where they are
transacting.

Top Spenders are identified from an algorithm
that includes variables like overall spend, luxury
behavior, card product

GenZ: CMs born 1997-2012
Millennials: CMs born 1981-1996
older generations : CMs born before 1980

Airline

Ticket Booking represents one record of
charge between a customer and the
business.

“Total Bookings" represents sum of all
Positive bookings (purchase is counted as +1
and refund as 0) hence excluding all the
refunds.

‘rf—ﬂ‘ Premium Cabin Class: First and Business

Lodging

EMEA Property Tiers : Properties are tagged using
STR classification, wherever matched. Otherwise,
SE (Service Establishment) Average Transaction
Size (ATS) is used

= Economy: Economy chain scale segment as per
STR or SE ATS<$200

= Mid-Range: Midscale or Upper Midscale chain
segment as per STR or $200<=SE ATS<$500

= Premium: Upscale or Upper Upscale chain
segment as per STR or $500<=SE ATS<$800

= Luxury: Luxury chain segment as per STR or
SE ATS>=$800

APAC Property Tiers: SE ATS is used

» Fconomy: AU,JP,SG,HK:SE ATS<$300;
IN: SE ATS < $100; TH: SE ATS<$200

» Mid-Range: AU,JP: SE ATS=$300-$500;
SG,HK: SE ATS $300-$700;
IN: SE ATS $100 -$250; TH: SE ATS $200-$350

= Premium: AU,JP: SE ATS $500-$800;
SG,HK: SEATS $700-$1000:;
IN: SE ATS $250-$500; TH: SE ATS $350-$550

= | uxury: AU,JP: SE ATS> $800;
SG,HK: SE ATS> $1000; IN:SE ATS>$500;
TH: SE ATS> $550

This document contains unpublished confidential and proprietary information of American Express. No disclosure or use of any portion may be made without the express written consent of American Express. 4
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Summary & Highlights® — American Express Industry Trends

Airline

EMEA

Spend for EMEA domestic routes is growing
7% vs previous period.

Bookings are still dominated by consumers

especially in the routes US<>EMEA (Jun'24 -

72% share).

Germany (+20% YoY) and Netherlands
(+17% growth YoY) are seeing a strong
growth for Top Spenders in terms of
bookings.

APAC

Spend for APAC Domestic routes is growing
3% vs previous period.

Bookings are still dominated by Consumers

especially in the routes US<>APAC (Jun'24 -

69% share).

India (+27%Y0Y) and Australia (+22% YoY)
are seeing a strong growth for Top Spenders
Cardmembers in terms of bookings.

Lodging

EMEA

The lodging industry experienced a 5% growth
YoY Spain (+16% YoY) and UK (+7% YoY) are
key drivers.

Intl (+6% YoY) is growing at faster pace than
domestic (+2% YoY).

Growth is polarized between Economy (+12%
YoY) and Luxury (+11% YoY) tiers.

Gen Z + Millennials represent 30% of spend
share this quarter (+2% YoY).

APAC
The lodging industry experienced a 3% growth

YOY India (+11% YoY) and Singapore(+5%
YoY) are leading the growth.

Intl (+13% YoY) is growing while domestic
(-4% YoY) is declining.

Growth is driven by Luxury tiers (+9% YoY);
32% of Q2 spend comes from Luxury.

Gen Z + Millennials represent 37% of the spend
share this quarter (+2% YoY).

Luxury Retail
EMEA

Online leads growth (+12% YoY). Offline has
stalled at (+2% YoY).

Online is showing a strong growth in France
(+41% YoY), Spain is leading offline growth
(+26% YoY).

Gen Z + Millennials represent 38% of the
spend share this quarter (Flat YoY).

Top Spenders represent 52% of the spend
share. These Cardmembers spend 2x more vs
others

APAC.
Online leads growth (+17% YoY). Offline spend
grew (+9% YoY).
Offline growth is led by India (+36% YoY).

Gen Z + Millennials represent 44% of the
spend share this quarter (-2% YoY).

Top Spenders represent 48% of the spend
share. This group is spending 2.3x more vs
others.

g X£”

*Highlights are based on metrics from the quarterly Industry Trends
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Q2 YoY growth was significant across both key industries and CM segments

© Airline +4%
© Lodging +4%
© Luxury Retail +6%

@O Gen Zand Millennials +11%

Metrics are based on quarterly Industry Trends for EMEA and APAC regions



AMEX INDUSTRY TRENDS AMERICAN
AIRLINE - US CONSUMERS TRAVELLING ALL INTERNATIONAL DESTINATIONS EXPRESS

US Consumers have continued to drive growth in air travel

US Consumer Bookings US to EMEA Air Travel
450 K
400 K

e +12%

300K

Year on Year Booking Growth
250 K

200 K
150 K

100 K /\/\’ s %*
50 K — ﬂ 35/0

Q2'22 Q3'22 Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 Ql'24 Q2'24

Premium Cabin Spend Share

Asia AUS/NZ Europe LACC Others UAE *Data only for US Consumer Card Members travelling to EMEA in June 2024

Metrics are based on Amex US Cardmembers travelling abroad
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AIRLINE - ALL CARDMEMBERS TRAVELLING TO EMEA & APAC REGION

Travel to APAC is recovering fast while
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EMEA is showing a consistent seasonal trend

Card Members Travelling to EMEA & APAC Consumers drive YoY growth

600 K
500 K

400 K

5.5%
> 4.6%

300 K

200K

0.7%
I

Corporate

100 K

0
Q2'22

Q3'22 Q4'22 Q1'23 Q2'23 Q3'23 Q4'23 Q124 Q224 Consumer SBS

——EMEA ——APAC

Metrics are based on Cardmembers travelling to EMEA & APAC regions

Specifically in AUS and JPN

1o
® +10%

+9%
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LODGING - ALL CARDMEMBERS SPENDING IN EMEA & APAC REGION
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As expected, travelers drive YoY growth in lodging

Travelers drive YoY growth in lodging

EMEA APAC

l. +6% +13%

Traveler

T +2% -4%

Local

Metrics are based on quarterly Industry Trends for EMEA and APAC regions

Lodging Spend Share by Tier

+5%

29%

21%

+2%

EMEA

B Economy

Premium

+3%

+2%

17%

23%

APAC

Mid-Range [} Luxury

Spain and India are leading on growth

EMEA APAC

I I

i +16% ® +11%
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LUXURY RETAIL - ALL CARDMEMBERS SPENDING IN EUROPE
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Travelers are also drivers of growth in luxury retail across EMEA

Travelers drive YoY growth in EMEA luxury retail

B raveler B Lo

31%

13%

12% 12%
7 10%

8%

UK France ltaly Spain Germany

S

*Top Spenders spend 2x more on avg. compared to others

Average Spend per Card Member Top Spenders Spend Share

= others = Top Spenders

2X

others Top Spenders Q223 Q224

* Top Spenders Identified from algorithm that includes factors like overall spend, luxury behavior, card product owned etc.

Metrics are based on quarterly Industry Trends for EMEA and APAC regions

10



AMEX INDUSTRY TRENDS AMERICAN
LUXURY RETAIL - ALL CARDMEMBERS SPENDING IN APAC REGION EXPRESS

...and even more so across APAC

Travelers drive Growth in Luxury APAC region *Top Spenders spend 2.3x more on avg. compared to others
Bl Treveler Bl Lo
Average Spend per Card Member Top Spenders Spend Share
= others = Top Spenders
62%
53% 51%
35%
2.3x
7% 8%
3% 4%
| |
o % th Top Spend ' '
Australia Hong Kong India Japan Singapore others Op spenders Q2’23 Q224

* Top Spenders Identified from algorithm that includes factors like overall spend, luxury behavior, card product owned etc.

Metrics are based on quarterly Industry Trends for EMEA and APAC regions
11
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ALL INDUSTRIES— GEN Z AND MILLENNIALS VS OTHER AGE GROUPS - EMEA & APAC EXPRESS

AMERICAN

Gen Z and Millennials drive growth and spend share across industries

Millennials & Gen Z continue to drive growth vs others

Spend Growth Spend Share

vs other age groups

& +12% 26%

@ +12% 27%

+7% 36%

+5%

Metrics are based on Cardmembers spending in EMEA & APAC regions for Airlines, Lodging and
Luxury Retail. Metrics include Consumers and SBS cardmembers only.

Younger generations show a significant interest in travel*

Younger travelers are particularly excited about
@ international travel.

66% of young travelers we surveyed say they're

\ more interested in travel now than they were
//ﬁw)f before the COVID-19 pandemic.

selecting a destination is their desire to

@ Gen Z say their number-one consideration when
experience someplace new.

*Source: McKinsey & Company - The way we travel now — May 2024
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Insights

Luxury Retail
_— | .
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Source: IATA - Airline Profitability Outlook Improves for 2024 s Q2/2024 Source: Bain & Company Press Release June 18,2024
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Thank you

FOR MORE DETAILED DATA AND INFORMATION, CHECK OUT: HTTP://IBOT-E2 AEXP.COM/HOME

FOLLOW OUR GCG Bl SLACK CHANNEL FOR MORE NEWS AND INSIGHTS: # INTERNATIONAL-BUSINESS_INSIGHTS-TEAM

do business %

WITHOUT IT™


http://ibot-e2.aexp.com/home
gcg-international-business_insights-team
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