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The Luxury Travel Report 2025, developed in 
partnership with The Harris Poll, was strategically 
designed to position Preferred Hotels & Resorts as an 
authority on the luxury travel market, sparking 
meaningful engagement through proprietary insights 
and fresh content. 

To maximize the impact of the report’s findings, a 
multi-month strategic communications campaign was 
developed with four core objectives → → →

This report summarizes results achieved in the first 
three months, beginning with the launch on May 15 
through August 22, 2025. Additionally, upcoming 
initiatives and opportunities for August+ have been 
summarized. 

Build authority as a 
leading voice on the state 
of the luxury travel 
market and loyalty 
programs

Leverage proprietary 
insights to engage and 
influence current and 
prospective member 
properties

Produce high-value, 
newsworthy content 
that fuels press coverage, 
social engagement, and 
speaking opportunities 

Equip Associates with a 
compelling narrative and 
ready-to-use tools that 
amplify development 
efforts
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At the heart of our campaign is the flagship Luxury 
Travel Report by Preferred Hotels & Resorts – 
rooted in the State of Luxury Travel and Five 
Key Trends shaping the future of luxury travel and 
elevated by our Brand Creative team through 
sophisticated design and powerful imagery.

The report can be found on a dedicated webpage, 
offering an online home for the report and a 
measurable hub for engagement. 

www.preferredhotels.com/theluxurytravelreport

• Visits: 5,051 total visitors and 6,164 page views
• 48 average visitors per day
• 58 average page views per day

• Flipsnack (report-specific) impressions: 3,784
• Average time spent reviewing report: 12:05 min
• Report downloads: 478



MEDIA RELATIONS



EARNED MEDIA

• 478M+ total impressions

• $6.2M advertising equivalency value

• 521 earned editorial placements across 24 countries

• Secured USA Today exclusive announcing the news



• Secured exclusive story with USA Today announcing the Luxury Travel Report to an audience of 70M+ UMVs with dedicated 
digital feature published in the travel section and syndicated across Gannett network. The article was also included within USA Today’s 
Travel e-newsletter, capturing an additional audience of 2M+ subscribers – as well as shared with the outlet’s 10.5M+ followers via 
Facebook post.

• Captured headlines saturating top-tier consumer and trade publications with coverage unveiling the Luxury Travel Report – and 
continued the momentum with multi-phase pitch strategy, leveraging Luxury Travel Report data to maximize exposure through ongoing 
outreach and continuous story placements spanning a variety of newsworthy angles, trend-based hooks, and storylines.



In May 2025, Preferred Hotels & Resorts’ in-house PR team launched a tiered, multi-phased media strategy securing 521 editorial 
placements to date, resulting in 478M+ impressions and an advertising equivalency value of $6.2M.

View listing of all press coverage secured to date, including details and links to articles via Dropbox HERE. Please also find a selection of 
global press highlights on the following pages, along with corresponding links to each publicity clip.

USA Today

(United States)

"Luxury Travelers 
Will Take 8 

Leisure Trips on 
Average in 2025, 

Report Says"

Robb Report 
en Español

(Latin America/Spain)

"New Luxury Travelers 
Are Looking For 

Something Authentic 
and Unique"

Esquire
(Philippines)

"Luxury Travelers 
Are Tired of 

'Instagram-Ready' 
Destinations, 
Study Says"

Independent 
(U.K.)

"Instagram Is ‘Ruining 
Luxury Travel’: Rich 

Tourists Blame Social 
Media For The ‘Beige-
Ification’ Of Hotels"

GQ

(South Africa)

"Exploring The 2025 
Luxury Travel 

Report: Insights On 
Affluent Travel 

Trends"

https://www.dropbox.com/scl/fi/tzyvatow7jlradorkkn2e/Luxury-Travel-Report-Status-Update-8.1.25.pdf?rlkey=t0ygnebngqb799vzaj7aav42l&st=035li8py&dl=0
https://www.usatoday.com/story/travel/news/2025/05/14/luxury-travel-demand-strong-economic-uncertainty/83621396007/
https://www.usatoday.com/story/travel/news/2025/05/14/luxury-travel-demand-strong-economic-uncertainty/83621396007/
https://www.usatoday.com/story/travel/news/2025/05/14/luxury-travel-demand-strong-economic-uncertainty/83621396007/
https://www.usatoday.com/story/travel/news/2025/05/14/luxury-travel-demand-strong-economic-uncertainty/83621396007/
https://www.usatoday.com/story/travel/news/2025/05/14/luxury-travel-demand-strong-economic-uncertainty/83621396007/
https://robbreportenespanol.com/travel/los-nuevos-viajeros-de-lujo-buscan-algo-autentico-y-unico-no-lo-mas-viral-e-instagrameable/
https://robbreportenespanol.com/travel/los-nuevos-viajeros-de-lujo-buscan-algo-autentico-y-unico-no-lo-mas-viral-e-instagrameable/
https://robbreportenespanol.com/travel/los-nuevos-viajeros-de-lujo-buscan-algo-autentico-y-unico-no-lo-mas-viral-e-instagrameable/
https://robbreportenespanol.com/travel/los-nuevos-viajeros-de-lujo-buscan-algo-autentico-y-unico-no-lo-mas-viral-e-instagrameable/
https://www.independent.co.uk/travel/news-and-advice/instagram-luxury-travel-hotels-influencers-b2785502.html?loginSuccessful=true#comments-area
https://www.independent.co.uk/travel/news-and-advice/instagram-luxury-travel-hotels-influencers-b2785502.html?loginSuccessful=true#comments-area
https://www.independent.co.uk/travel/news-and-advice/instagram-luxury-travel-hotels-influencers-b2785502.html?loginSuccessful=true#comments-area
https://www.independent.co.uk/travel/news-and-advice/instagram-luxury-travel-hotels-influencers-b2785502.html?loginSuccessful=true#comments-area
https://www.independent.co.uk/travel/news-and-advice/instagram-luxury-travel-hotels-influencers-b2785502.html?loginSuccessful=true#comments-area
https://www.independent.co.uk/travel/news-and-advice/instagram-luxury-travel-hotels-influencers-b2785502.html?loginSuccessful=true#comments-area
https://www.independent.co.uk/travel/news-and-advice/instagram-luxury-travel-hotels-influencers-b2785502.html?loginSuccessful=true#comments-area
https://www.gq.co.za/culture/travel/exploring-the-2025-luxury-travel-report-insights-on-affluent-travel-trends-a3dc49c5-3107-4863-b694-382645d989de
https://www.gq.co.za/culture/travel/exploring-the-2025-luxury-travel-report-insights-on-affluent-travel-trends-a3dc49c5-3107-4863-b694-382645d989de
https://www.gq.co.za/culture/travel/exploring-the-2025-luxury-travel-report-insights-on-affluent-travel-trends-a3dc49c5-3107-4863-b694-382645d989de
https://www.gq.co.za/culture/travel/exploring-the-2025-luxury-travel-report-insights-on-affluent-travel-trends-a3dc49c5-3107-4863-b694-382645d989de
https://www.gq.co.za/culture/travel/exploring-the-2025-luxury-travel-report-insights-on-affluent-travel-trends-a3dc49c5-3107-4863-b694-382645d989de


Hotelier Middle 
East

(UAE)

"Has Luxury Lost 
Its Impact"

TravelAge West

(United States)

"Why Luxury 
Travelers With 

$25k Budgets Are 
Turning to Travel 

Advisors"

C&IT

(U.K.)

"High Earners Are 
Bored Of "Beige 
Hotels", Study 

Says"

TTG India

(India)

"Preferred Hotels 
& Resorts Unveils 

Key Trends In 
Luxury Travel"

Nikkei Compass
(Japan)

“Preferred Hotels 
and Resorts 

Releases Luxury 
Report"

https://www.hoteliermiddleeast.com/business/has-luxury-lost-its-impact
https://www.hoteliermiddleeast.com/business/has-luxury-lost-its-impact
https://www.travelagewest.com/Travel/Luxury/luxury-travel-advisors
https://www.travelagewest.com/Travel/Luxury/luxury-travel-advisors
https://www.travelagewest.com/Travel/Luxury/luxury-travel-advisors
https://www.travelagewest.com/Travel/Luxury/luxury-travel-advisors
https://www.travelagewest.com/Travel/Luxury/luxury-travel-advisors
https://www.cit-world.com/high-earners-bored-%E2%80%9Cbeige%E2%80%9D-hotels-study-says/article/1918784
https://www.cit-world.com/high-earners-bored-%E2%80%9Cbeige%E2%80%9D-hotels-study-says/article/1918784
https://www.cit-world.com/high-earners-bored-%E2%80%9Cbeige%E2%80%9D-hotels-study-says/article/1918784
https://www.cit-world.com/high-earners-bored-%E2%80%9Cbeige%E2%80%9D-hotels-study-says/article/1918784
https://www.ttgindia.travel/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://www.ttgindia.travel/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://www.ttgindia.travel/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://www.ttgindia.travel/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://www.ttgindia.travel/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://www.nikkei.com/compass/content/PRTKDB000000102_000051199/preview
https://www.nikkei.com/compass/content/PRTKDB000000102_000051199/preview
https://www.nikkei.com/compass/content/PRTKDB000000102_000051199/preview
https://www.nikkei.com/compass/content/PRTKDB000000102_000051199/preview


GlobeTrender

(U.K.)

"Report Finds 
Majority Of 

Luxury Hotels 
Have Lost Their 

Soul"

Pax News

(Canada)

"What Do Luxury 
Travelers Want? 

Preferred Releases 
First Luxury 

Travel Report"

Travel Weekly 
Asia 

(Singapore)

"What are The 
Preferred Choices 

of Luxury 
Travellers Now?" 

Hotel Bank

(Japan)

"Preferred Hotels & 
Resorts Releases 

New Study: Affluent 
Travelers Turn Away 
from Cookie-Cutter 

Luxury" 

CAAC Magazine

(China)

"The Luxury 
Travel Report 

2025 Is Unveiled 
By Preferred 

Hotels & Resorts"

https://globetrender.com/2025/05/27/report-finds-majority-of-luxury-hotels-have-lost-their-soul/
https://globetrender.com/2025/05/27/report-finds-majority-of-luxury-hotels-have-lost-their-soul/
https://globetrender.com/2025/05/27/report-finds-majority-of-luxury-hotels-have-lost-their-soul/
https://globetrender.com/2025/05/27/report-finds-majority-of-luxury-hotels-have-lost-their-soul/
https://globetrender.com/2025/05/27/report-finds-majority-of-luxury-hotels-have-lost-their-soul/
https://www.paxnews.com/news/buzz/what-do-luxury-travellers-want-preferred-releases-first-luxury-travel-report
https://www.paxnews.com/news/buzz/what-do-luxury-travellers-want-preferred-releases-first-luxury-travel-report
https://www.paxnews.com/news/buzz/what-do-luxury-travellers-want-preferred-releases-first-luxury-travel-report
https://www.paxnews.com/news/buzz/what-do-luxury-travellers-want-preferred-releases-first-luxury-travel-report
https://www.paxnews.com/news/buzz/what-do-luxury-travellers-want-preferred-releases-first-luxury-travel-report
https://www.ttgasia.com/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://www.ttgasia.com/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://www.ttgasia.com/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://www.ttgasia.com/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://www.ttgasia.com/2025/05/27/preferred-hotels-resorts-unveils-key-trends-in-luxury-travel/
https://hotelbank.jp/investigation/preferred-hotels-luxury-travel-trends/
https://hotelbank.jp/investigation/preferred-hotels-luxury-travel-trends/
https://hotelbank.jp/investigation/preferred-hotels-luxury-travel-trends/
https://hotelbank.jp/investigation/preferred-hotels-luxury-travel-trends/
https://hotelbank.jp/investigation/preferred-hotels-luxury-travel-trends/
https://hotelbank.jp/investigation/preferred-hotels-luxury-travel-trends/
https://hotelbank.jp/investigation/preferred-hotels-luxury-travel-trends/
https://hotelbank.jp/investigation/preferred-hotels-luxury-travel-trends/
https://www.asiasustainabletravel.com/features/iltm-apac-2025
https://www.asiasustainabletravel.com/features/iltm-apac-2025
https://www.asiasustainabletravel.com/features/iltm-apac-2025
https://www.asiasustainabletravel.com/features/iltm-apac-2025
https://www.asiasustainabletravel.com/features/iltm-apac-2025


The Ethicalist

(UAE)

"2025 Luxury 
Travel Report: 

The End of Beige, 
The Rise of 
Bespoke"

Asia Sustainable 
Travel

(Philippines)

"Is ILTM Asia Pacific 
Ready to End ‘Beige-

ification’ and Advance 
Sustainability?"

National 
Geographic 

Traveler

(China)

"Preferred Hotels 
& Resorts Unveils 

Luxury Travel 
Report 2025"

Seu Dinheiro
(Brazil)

"No Social Media 
or ChatGPT, 

Luxury Travelers 
Seek Authentic 

and Personalized 
Itineraries, Study 

Says"

Hotel Business

(United States)

"Survey: Luxury 
Travelers Resist 

the “Sameness” of 
Travel" 

https://theethicalist.com/2025-luxury-travel-report-bespoke/
https://theethicalist.com/2025-luxury-travel-report-bespoke/
https://theethicalist.com/2025-luxury-travel-report-bespoke/
https://theethicalist.com/2025-luxury-travel-report-bespoke/
https://theethicalist.com/2025-luxury-travel-report-bespoke/
https://www.asiasustainabletravel.com/features/iltm-apac-2025
https://www.asiasustainabletravel.com/features/iltm-apac-2025
https://www.asiasustainabletravel.com/features/iltm-apac-2025
https://www.asiasustainabletravel.com/features/iltm-apac-2025
https://www.asiasustainabletravel.com/features/iltm-apac-2025
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://ngtravelercn.com/lvyou/detail/42346
https://hotelbusiness.com/survey-luxury-travelers-resist-the-sameness-of-travel/
https://hotelbusiness.com/survey-luxury-travelers-resist-the-sameness-of-travel/
https://hotelbusiness.com/survey-luxury-travelers-resist-the-sameness-of-travel/
https://hotelbusiness.com/survey-luxury-travelers-resist-the-sameness-of-travel/


Dinero en 
Imagen
(Mexico)

"This Is How the 
Wealthy Travel in 

2025: Up to 8 
Trips and $25,000 

a Year"

Kanko Keizai 
(Japan)

"Affluent Travelers 
Tire of Uniform Trips, 

Seek Unique 
Experiences and 
Personalization"

Travel Weekly

(Australia)

"Interview: 
Preferred Travel 
Group’s Cheryl 
Williams shares 

her thoughts"

Vogue
(China)

"Preferred Hotels 
& Resorts 

Highlights Top 
Luxury Travel 

Trends For 2025"

Forbes 

(Chile)

"Less Algorithms, 
More Human 
Curation and 

Exclusivity: These 
Are the 5 Trends 
in Luxury Travel" 

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.dineroenimagen.com%2Feconomia%2Fasi-viajan-los-ricos-en-2025-hasta-8-viajes-y-25-mil-dolares-al-ano%2F177069&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153519210%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=iuiP8PiKKlfpuQvF5PqZOJeQWkd6Af4dq8hsi6kRf5U%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.dineroenimagen.com%2Feconomia%2Fasi-viajan-los-ricos-en-2025-hasta-8-viajes-y-25-mil-dolares-al-ano%2F177069&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153519210%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=iuiP8PiKKlfpuQvF5PqZOJeQWkd6Af4dq8hsi6kRf5U%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.dineroenimagen.com%2Feconomia%2Fasi-viajan-los-ricos-en-2025-hasta-8-viajes-y-25-mil-dolares-al-ano%2F177069&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153519210%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=iuiP8PiKKlfpuQvF5PqZOJeQWkd6Af4dq8hsi6kRf5U%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.dineroenimagen.com%2Feconomia%2Fasi-viajan-los-ricos-en-2025-hasta-8-viajes-y-25-mil-dolares-al-ano%2F177069&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153519210%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=iuiP8PiKKlfpuQvF5PqZOJeQWkd6Af4dq8hsi6kRf5U%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.dineroenimagen.com%2Feconomia%2Fasi-viajan-los-ricos-en-2025-hasta-8-viajes-y-25-mil-dolares-al-ano%2F177069&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153519210%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=iuiP8PiKKlfpuQvF5PqZOJeQWkd6Af4dq8hsi6kRf5U%3D&reserved=0
https://www.kankokeizai.com/2505201700phr/#google_vignette
https://www.kankokeizai.com/2505201700phr/#google_vignette
https://www.kankokeizai.com/2505201700phr/#google_vignette
https://www.kankokeizai.com/2505201700phr/#google_vignette
https://www.kankokeizai.com/2505201700phr/#google_vignette
https://travelweekly.com.au/interview-preferred-travel-groups-cheryl-williams-shares-her-thoughts/
https://travelweekly.com.au/interview-preferred-travel-groups-cheryl-williams-shares-her-thoughts/
https://travelweekly.com.au/interview-preferred-travel-groups-cheryl-williams-shares-her-thoughts/
https://travelweekly.com.au/interview-preferred-travel-groups-cheryl-williams-shares-her-thoughts/
https://travelweekly.com.au/interview-preferred-travel-groups-cheryl-williams-shares-her-thoughts/
https://www.vogue.com.cn/living/brand_news/news_1211c4fcf1e10bef.html
https://www.vogue.com.cn/living/brand_news/news_1211c4fcf1e10bef.html
https://www.vogue.com.cn/living/brand_news/news_1211c4fcf1e10bef.html
https://www.vogue.com.cn/living/brand_news/news_1211c4fcf1e10bef.html
https://www.vogue.com.cn/living/brand_news/news_1211c4fcf1e10bef.html
https://www.vogue.com.cn/living/brand_news/news_1211c4fcf1e10bef.html
https://www.vogue.com.cn/living/brand_news/news_1211c4fcf1e10bef.html
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fforbes.cl%2Flife%2F2025-06-17%2Fmenos-redes-y-algoritmo-mas-curaduria-humana-y-exclusividad-asi-son-las-5-tendencias-de-los-viajes-de-lujo&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153503952%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=xeYAHj%2Fhp4H1RMV3pcIfCFuOBv9K2EsMYHZMvHMBBl8%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fforbes.cl%2Flife%2F2025-06-17%2Fmenos-redes-y-algoritmo-mas-curaduria-humana-y-exclusividad-asi-son-las-5-tendencias-de-los-viajes-de-lujo&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153503952%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=xeYAHj%2Fhp4H1RMV3pcIfCFuOBv9K2EsMYHZMvHMBBl8%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fforbes.cl%2Flife%2F2025-06-17%2Fmenos-redes-y-algoritmo-mas-curaduria-humana-y-exclusividad-asi-son-las-5-tendencias-de-los-viajes-de-lujo&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153503952%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=xeYAHj%2Fhp4H1RMV3pcIfCFuOBv9K2EsMYHZMvHMBBl8%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fforbes.cl%2Flife%2F2025-06-17%2Fmenos-redes-y-algoritmo-mas-curaduria-humana-y-exclusividad-asi-son-las-5-tendencias-de-los-viajes-de-lujo&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153503952%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=xeYAHj%2Fhp4H1RMV3pcIfCFuOBv9K2EsMYHZMvHMBBl8%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fforbes.cl%2Flife%2F2025-06-17%2Fmenos-redes-y-algoritmo-mas-curaduria-humana-y-exclusividad-asi-son-las-5-tendencias-de-los-viajes-de-lujo&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153503952%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=xeYAHj%2Fhp4H1RMV3pcIfCFuOBv9K2EsMYHZMvHMBBl8%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fforbes.cl%2Flife%2F2025-06-17%2Fmenos-redes-y-algoritmo-mas-curaduria-humana-y-exclusividad-asi-son-las-5-tendencias-de-los-viajes-de-lujo&data=05%7C02%7CKCalciano%40preferredhotels.com%7C75ec367ced87458a36fb08ddcf8b3d52%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638894919153503952%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=xeYAHj%2Fhp4H1RMV3pcIfCFuOBv9K2EsMYHZMvHMBBl8%3D&reserved=0


• 9 executive interviews secured resulting in thought leadership placements published in key 
consumer and trade media outlets, including Business Post, Travel Weekly Australia, Robb Report en 
Español, The Modern Hotelier, and Event FAQS.

• Further established Preferred Hotels & Resorts as a voice of authority in luxury travel, reaching 60,000+ 
industry professionals across 19 countries with published articles impacting key development markets 
– including Australia, China, India, Japan, South Africa, Singapore, UAE, Italy, UK, U.S., Mexico, and Spain.

• Saturated trade publications with trend-based articles and dedicated story placements highlighting 
key findings from the Luxury Travel Report, including TravelAge West, Hotel Business, Travel Weekly Asia, 
and Luxury Travel Advisor.





SOCIAL MEDIA



TOTAL SOCIAL MEDIA

• 32 posts across Instagram, Facebook, X and LinkedIn

• 514,014 Impressions

• 5,452 Interactions

• 2.66% Engagement Rate (Engagements per impression)

B2B

• Total Posts: 16 across Instagram, LinkedIn, and Facebook
• Total Organic Post Impressions: 24,657
• Average Engagement Rate: 3.56%
• Interactions: 3,342
• Total Boosted Post Impressions: 302,777

B2C

• Total Posts: 16 across Instagram, Facebook and X
• Total Post Impressions: 157,220 (inc. boosted)
• Average Engagement Rate: 1.76% (ex. Stories)
• Interactions: 2,110
• Total Impressions inc. stories: 186,580



Impressions: The total number of times the post was shown on users' 
screens. This indicates the overall visibility of the boosted content.

Engagements: The combined total of interactions with the post, 
including likes, comments, shares, and clicks. 

Total Clicks: The number of times users clicked on the post, including 
clicks on links, images, or profile elements. This reflects the level of active 
interest in the content.

Engagement Rate: The percentage of impressions that resulted in an 
engagement. 

Click-Through Rate (CTR): The percentage of impressions that 
resulted in a click on the link. 



Preferred Hotels & Resorts LinkedIn: 7 posts 
Preferred Travel Group LinkedIn: 2 posts
Beyond Green LinkedIn: 2 posts
PTG Consulting (LinkedIn & Instagram): 2 posts
Calliope Collective (LinkedIn, Instagram, and Facebook): 3 posts

Total Impressions: 23,478
Average Engagement Rate: 5.75%
Engagements: 836



Key Metrics

Total Posts: 7
Total Impressions: 17,141
Average Engagement Rate: 3.45%
Interactions: 2,527



To maximize the visibility and impact of the Luxury Travel Report 
findings, organic LinkedIn posts continue to be boosted using a 
promotion strategy designed to amplify content reach beyond 
existing followers. Unlike targeted paid campaigns, boosting 
promotes existing posts to a broader, less segmented audience. This 
approach enhances awareness while elevating visibility and 
strengthening thought leadership positioning.

Boosted post: PDF Branded Slides

CTA: Download 

• Total Impressions: 302,777

• Engagements: 5,959

• Total Clicks: 2,686

• Engagement Rate: 2.0%

• CTR: 0.89%



Key Metrics

Total Posts: 16 across Instagram, Facebook and X
Total Post Impressions: 157,220 (inc. boosted)
Average Engagement Rate: 1.76% (ex. Stories)
Interactions: 2,110
Total Impressions inc. Stories: 186,580













GLOBAL EVENTS



Since its launch in May, The Luxury Travel Report messaging has been shared through presentations by brand executives at media co-op 
events in New York and London – reaching with a combined total of 70+ consumer and trade media.

Media Co-Op Highlights Include:

o Media Co-Op Event in NYC: Attended by 20 hoteliers representing Legend Collection and New Openings, as well as 38 
media attendees representing top-tier consumer and trade publications, including Travel + Leisure, Forbes, Condé Nast 
Traveler, Forbes, The Points Guy, AFAR, Travel Weekly, and Elite Traveler.

o Media Co-Op Event in London: Attended by 18 hoteliers from Preferred Hotels & Resorts and Beyond Green brands, and 
25 media attendees representing top-tier publications such as Condé Nast Traveller, National Geographic Traveller, Forbes, 
and The Independent



The Luxury Travel Report has been showcased globally through high-profile press conferences, strategic one-on-one meetings at 
leading industry events, and ongoing media engagements in key markets including London, New York, Beijing, Singapore, and Madrid. Since its 
launch, the team has connected with over 100 media outlets worldwide.

Conference & Meeting Highlights Include:
o LE Miami (May): Executed 16 media meetings with top travel journalists, 

including Travel + Leisure, Dossier, The Points Guy, and Conde Nast 
Traveler -- with dedicated article published on Esquire (Philippines) directly 
resulting from media meeting.

o ILTM Asia (July): Hosted a press conference alongside a series of targeted 
one-on-one appointments with Cheryl Williams, attracting over 70 media 
representatives. Notable attendees included TTG Asia, National Geographic 
Traveler China, and CNA Luxury. Secured two exclusive interviews with Cheryl 
Williams and one with James Koh.

o GBTA Convention, Denver (July): Executed press conference and series of 
media meetings represented by Kimberly Wilson. The event welcomed 26 
media attendees focused on corporate travel,  including The BTN Group, BTN 
Europe, and Business Travel Executive.



Conference & Meeting Highlights (cont.)
o Virtuoso Travel Week, Las Vegas (August): Proactively secured 25+ media appointments with leading outlets at the luxury 

travel industry’s “Fashion Week” in Las Vegas. The Luxury Travel Report was a focal point in conversations with top-tier 
journalists and was strategically integrated into discussions surrounding Virtuoso’s trend report, ultimately driving additional 
coverage inclusion. This underscores the report’s influence within broader industry narratives and reinforces the continued 
relevance and authority of our proprietary findings



ASSOCIATE ENGAGEMENT



We activated Associates as ambassadors of The Luxury Travel Report 
2025 through a company-wide webinar and a ready-to-use toolkit – 
featuring a custom email signature, key messages, social media posts 
with imagery, a presentation template and talking points – to help 
them confidently share the report with external audiences.

The Associates Toolkit will be updated on an ongoing basis, offering 
fresh perspective to be leveraged in conversation and via social media 
channels.

• Associate Toolkit: Here
• Email Signatures: Here
• Presentation Materials: Here

https://preferredhotels.sharepoint.com/:f:/r/dept/comms/Shared%20Documents/Public/The%20Luxury%20Travel%20Report%202025?csf=1&web=1&e=IGCC88
https://preferredhotels.sharepoint.com/:f:/r/dept/comms/Shared%20Documents/Public/The%20Luxury%20Travel%20Report%202025/Email%20Signatures?csf=1&web=1&e=EGhEuN
https://preferredhotels.sharepoint.com/:f:/r/dept/comms/Shared%20Documents/Public/The%20Luxury%20Travel%20Report%202025/Presentation%20Materials?csf=1&web=1&e=iDGovx


HOTELIER ENGAGEMENT



Among The Luxury Travel Report’s greatest opportunities is to 
deliver data-driven insights and storytelling opportunities that 
benefit our existing member hotels – beginning with the 
members-exclusive announcement on stage at Global 
Conference in Singapore.

• Member-exclusive webinar: More than 230 hoteliers 
registered for a detailed briefing on July 1, and a recording 
was shared via PreferredNet.

• PreferredNet page: Report-dedicated page received 255 
views from after it launched on June 26 through August 13. 

• Newsletter stories: Report was featured in May, June, 
and July newsletters with nearly 800 unique clicks. Stories 
featuring The Luxury Travel Report ranked as the #1 or #2 
most-clicked topic for each edition.



DEVELOPMENT



The Luxury Travel Report is a powerful 
development tool, highlighting the investment in 
understanding decision-making among luxury 
travelers and strategic initiatives intended to 
elevate Preferred Hotels & Resorts and its 
member properties. 

At a tactical level, the report provides a ready-
made narrative, credible data, and unique 
perspective to share with prospective member 
hotels and PTG Consulting clients.

• Proposal insights: Trends outlined in the 
report have been integrated into 
development conversations with potential 
members and PTG Consulting prospects →→

• Inbound interest: Media coverage of the 
report has sparked inbound interest from at 
least one hotel group in Japan



LOOKING AHEAD



In the months ahead, The Luxury Travel Report will remain a centerpiece of our strategic 
communications efforts – earning visibility through curated webinars, strategic media outreach, 
high-profile industry events, and amplified social media campaigns.

Key Upcoming Highlights:
• LTR Learning Series: Member exclusive sessions focused on maximizing the report by role, 

starting with PR and marketing teams, have been designed to inspire deeper engagement and drive 
utilization of the report’s insights (Target Timing: Mid September).

• Beyond Green Member Webinar: Focused on the report’s sustainability highlights, this session 
will spotlight innovative practices and inspire action among members (Target Timing: Late August / 
Early September).

• Targeted Media Campaigns: Focused pitches and integration into upcoming global press 
releases, emphasizing themes such Legacy moments, heritage travel, and multigenerational travel 
trends. (Monthly)

• Hotelier & Associate Engagement: Continued promotion of the comprehensive resource hub, 
encouraging hoteliers and associates to integrate report findings into communications, 
presentations, and client engagements.

• Brand Event Showcases: Strategic spotlights planned at events including the Munich Co-Op 
(October), brand events in Singapore and Beijing (October), and the PHR Mexico City Co-Op 
(December).

• Conference Visibility: The report will be highlighted at leading industry events including Virtuoso 
Travel Week (August), IMM Lux (October), ILTM North America (October), Travel Classics West 
(October), Hospitality Japan (October), IMM Asia (October), and ILTM Cannes (December).
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