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Preferred Hotels & Resorts | 2025 PR & Social Media Mid-Year Report

: STRATEGIC APPROACH

In 2025, Preferred Hotels & Resorts' in-house communications team continued an increased focus on
our strategic approach to prioritize public relations and social media outreach efforts in alignment to
support the brand's core pillars and key business goals.

Development Brand Awareness Retention
In-Region Activations | Prefer Hotel Rewards New Member Onboarding
Thought Leadership Legend Collection Ongoing Member Support
White Papers Preferred Pride Industry Awards
Speaker Panels Unforgettable Moments Consumer Campaigns

Executive Profiling Preferred Pets Media Experiences
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BY THE NUMBERS

o4 10B+ .833

Media Engagements TOTAL IMPRESSIONS Engagements
Thought Leadership Impact Supporting Retention

627+ 910+ 72 225+

Media & Influencer Visits

Media Attendees  engaged Legend Collection Hotel Attendees secured and presented to
through executive presentations ~ placements (+22% YOY) engaged atBrand member hotels across portfolio
across16 Press Conferences Media Events 100+

& Brand Media Events 79

. Hotel Partners engaged in
Media Coverage gay

58 Thought Leadership : Preferred Pineapple Week
: Featuring
Media Interviews placements featuring 22 386+ 50+
- associates quoted
secured for 20+ executives 9 NS Brand Orientation Calls
”r ember Hotels ite visi
75 million+ 100k+ and site visits executed
Industry Professionals LinkedIn Impressions 1 B+ Global Impressions  announcing quarterly
reached acrossl13 countries & 3,360 Engagements new membersi reflecting 62% increase YOY
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° BY THE NUMBERS (continued)

+ 547190 increase YO 314 705+
in | Prefer Hotel Rewards coverage Total Media Meetings Editorial Placements
with 680+ global editorial executed with journalists announcing
placements Increasing Brand Awareness Live Like a Legend
Driving Program Awareness + Enroliment 621 M + 1 2 B+
| Prefer Cyber Sale coverage impacting 216V Global Travel Advisors Total Im.pressions
potential guests: with 35 high -Impact articles reached unveiling elevating awareness for
across13 countries to drive bookings + enroliment Travel Advisor Portal Legendary Journeys

Americas SAMEA Asia -Pacific Europe

Press Coverage 0 Regional Reach
+78% Expanded by +6O /O Increased by

Lift in Editorial +48% Earned Media +290/,

Impressions Value Growth
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2025 PR + SOCIAL MEDIA SNAPSHOT

PUBLIC RELATIONS
A 10 billion+ editorial impressions

A Ad Value equivalency of$109 million

A 18,135 earned placements secured

A Coverage in683 media outlets  across39 countries
A Media coverage featuring 386 member hotels

SOCIAL MEDIA

Global Channels: China Channels:

):’/ Total growth: 573k (+8k/1.41%) “g’/ Total growth: 163K (+19.8k/+13.8%)
“%® Engagement rate: 1.52% %> Engagements rate:1.23%

%% Engagements: 350k (inc. Paid) | %% Engagef”e”tSZ%K(i”F-Paid?
» @ Impressions: 30.2M (inc. Paid) | <@ Impressions: 2.98M (inc.Paid)
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GLOBAL PRESS HIGHLIGHTS

In 2025, Preferred Hotels & Resorts' in-house PR team secured more thanl8,135 media placements

over 10 billion impressions and an advertising equivalency value of $109 million

resulting in

View a listing of all press coverage, including details and links to live articles via Dropbox HERE. Please also find a
selection of global press highlights on the following pages, along with correspondinglinks to each publicity clip.
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Travel Weekly
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In the ltalian Lakes
Region, Taking
Time to Smell the
Lemons

Target Boletin  Turistico
(China) (Brazil)

Armani Hotel Milano Diversity Isn't Just a
Joins Preferred Hotels Value, It's A Business

& Resortso | c Gnategy
Legend Collection

DestinAsian
(Singapore)

Legendary Offers

with Preferred
Hotels & Resorts

PAVONE
(Japan)

An Unparalleled Luxury
Experience Curated by
Preferred Hotels & Resorts



https://www.dropbox.com/scl/fi/5zky4l90py4siik84s6y5/2025-PHR-Media-Coverage_EOY-REPORT.pdf?rlkey=9pjb519c3go1i9lzh46mahx8l&st=m5p03v3m&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/Japan/PAVONE%20Legendary%20Journeys%20Oct%202025.pdf?csf=1&web=1&e=PeTcqV
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/Japan/PAVONE%20Legendary%20Journeys%20Oct%202025.pdf?csf=1&web=1&e=PeTcqV
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/Japan/PAVONE%20Legendary%20Journeys%20Oct%202025.pdf?csf=1&web=1&e=PeTcqV
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/SE%20Asia%20+%20Pacific/DestinAsian%20-%20October%20November%202025.pdf?csf=1&web=1&e=cz31na
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/SE%20Asia%20+%20Pacific/DestinAsian%20-%20October%20November%202025.pdf?csf=1&web=1&e=cz31na
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/SE%20Asia%20+%20Pacific/DestinAsian%20-%20October%20November%202025.pdf?csf=1&web=1&e=cz31na
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://www.dropbox.com/scl/fi/2kfkyp85iw0hcitftadpv/6.13.25_Bolet-n-Turistico-Mexico-PH-R.pdf?rlkey=oy04839w6e3m4gcm3fuzeyl6r&st=ejw8yuci&dl=0
https://www.dropbox.com/scl/fi/2kfkyp85iw0hcitftadpv/6.13.25_Bolet-n-Turistico-Mexico-PH-R.pdf?rlkey=oy04839w6e3m4gcm3fuzeyl6r&st=ejw8yuci&dl=0
https://www.dropbox.com/scl/fi/2kfkyp85iw0hcitftadpv/6.13.25_Bolet-n-Turistico-Mexico-PH-R.pdf?rlkey=oy04839w6e3m4gcm3fuzeyl6r&st=ejw8yuci&dl=0
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GLOBAL PRESS HIGHLIGHTS

Attitude
(UK.

Attitude 101 2025:
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Here are the 10
influential figures

who made our
Travel list

enp

The whisper of wealth: How silent
luxury is quietly reshaping Asia’s elite

TTG China
(China)

Preferred Hotels &

Resorts Unveils New

Dedicated Meeting

Planner Website

CNA Luxury
(Singapore)

The whisper of wealth:

ﬁ!ﬁEE&QMHAK OREFFAY MBIEEZ E

How silent luxury Is
r e s h a Ppiefergd Hotels & 0 s
Resorts' Legendary

qui etl v

elite

Destinations of

the World News

(United Arab
Emirates)

Journeys

COSMOPOLITAN
(China)

Preferred Hotels &
Resorts Welcomes
19 New Member

Properties



https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://www.dotwnews.com/fly/preferred-hotels-resorts-legendary-journeys
https://www.dotwnews.com/fly/preferred-hotels-resorts-legendary-journeys
https://www.dotwnews.com/fly/preferred-hotels-resorts-legendary-journeys
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
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GLOBAL PRESS HIGHLIGHTS

Robb Report

Los nuevos viajeros de lujo buscan
algo auténtico y tinico, no lo mas
viral e instagrameable

Robb Report
Mexico
(Mexico)

New Luxury
Travelers Seek
Something
Authentic and
Uni que, Not
Most Viral or
Instagrammable

2025-26 ARTS SEASON PREVIEW

DESIGN

THE ’2
HOLIDAYS! 4%
ARE HERE! P N st e
- 20+ EVENTS

- GIFTS THAT GIVE BACK
- STYLISH PARTY LOOKS

Boca Magazine
(United States)

Luxe of The Irish

What 0s

TTGLUXURY

i;ﬂA\iiﬁl-XNLL TURISMO'
DI UNA
NUOVA ERA

TTG ltalia
(Italy)

Gen Z Arrives: A
Colorful Future

Safari
(Japan)

Hotels to Stay in

TYV77—=FFTAA&KY V=V, 774~
=+ zy b CKBREMBODNK [Legendary
Journeys| % J6#

Az 7 < RRRESUF BTB, &5
70072 MISI7~LEFATSI7 - HBTL. RORBERUSATSE

Surf Areas

The Rake
(Japan)

Preferred Hotels &

Resorts Introduces
L n rn
The Ultimate Private
Jet Travel Experience



https://preferredhotels.sharepoint.com/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/2025%20PHR%20Media%20Coverage%20Tracker.xlsx?web=1
https://preferredhotels.sharepoint.com/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/2025%20PHR%20Media%20Coverage%20Tracker.xlsx?web=1
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://digitalpaper.ttgitalia.com/epaper/viewer.aspx?publication=LUXURY&date=06_10_2025&tpuid=4522#page/42
https://digitalpaper.ttgitalia.com/epaper/viewer.aspx?publication=LUXURY&date=06_10_2025&tpuid=4522#page/42
https://issuu.com/jespublishing/docs/boca_magazine_nov_dec_2025/78
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
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THOUGHT LEADERSHIP I PR FOCUS

A 79 thought leadership placements featuring 22 associates quoted

A Reached75 million+ industry professionals across13 countries  with published articles
impacting key development markets 1 including Brazil, Japan, India, and Australia.

A Saturated key trade and consumer publications with executive commentary and quoted
industry insights , including T Country & Town House, Baidu, Travel Weekly, TTG Asia, EXAME
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BY NORTHSTAR Hotel & Restaurant Magazine

MODERN MAGAZINE




~ Preferred Hotels & Resorts | 2025 PR & Social Media Report

: THOUGHT LEADERSHIP I PR HIGHLIGHTS
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un valor, es una estrategia RN
THE POWER OF INDEPENDENCE , A
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president
Dreferred Hotel

The Power of independence: Luxury
Hospitality insights with Preferred
Hotels & Resorts w/ Lindsey
Ueberroth & Roberta Possenti| The
Blue Corner Hospitality Media

@,
B mosie > INSIDER TRAVEL .
=0 o REPORT soneed oy tacomeet | SKIFE

Where your news comes first

HOTELS
Q HOTELS

Preferred Hotels Counters Marriott|
and Hilton’s Soft Brand Blitz ) 3 3727 Y= b SAOBR From strategies to

: Insider Video: What Preferred Has

Planned for Luxury Hotels —MUARFTAERLT VT T—F FTAAE NS —IOE Y2 Singapore Slings
g Luke Martin The New Wave in Luxury Travel
October 24th, 2025 at 10:00 AM EDT Preferred | & s it w Leading Independent Hotels

Travel Weekly recently had the chance to ask Preferred Hotels & Resorts 3 Z ¥ 2 /.4-')3 3 = T

chief revenue officer. Cheryl Williams. a few questions about luxury | ' i ¥

How Preferred Hotels & Resorts brought
global hoteliers together in Singapore with
bold ideas and sustainable flair

WORDS CreL

accommodation and Aussie travel trends at the recent International Luxury
Travel Market Asia Pacific 20205,

There has been significant growth in the luxury
market category, across all travel trade pillars,
including hotels. What do you credit this to?

partnership wit

experience-driven. and globally mobile than ever before.

Modern luxury isn't about excess: it's sbout

%o rare experiences,
meaningful cultural

n. persona!

nd moments that feel truly

le. Travelers a

ing deeper connections, whether through
heritage, sustsinability. or seclusion, which is where independent hotels naturally

By ° James Shillinglaw, Jan 20, 2025 (0 cc

SKIFT TAKE
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- THOUGHT LEADERSHIP I

SOCIAL MEDIA FOCUS

A Elevated thought leadership as a core
brand pillar across LinkedIn channels
by amplifying mentions in industry
publications, panel participation, and

trend forecasting, positioning

Preferred executives as trusted experts

and active contributors to
conversations shaping luxury
independent hospitality.

A LinkedIn Results:

o 100,000 impressions
o 3,360 engagements

o 5.13% engagement rate

- Preferred Hotels & Resorts
(S

Step behind the scenes as Lindsey Ueberroth, CEO, and Roberta Possenti, VP of
Europe, sit down with The Blue Corner Hospitality Media podcast for an insightful
conversation. ..more

.

[ Preferred Travel Group , Preferred Travel Group

‘®

We're proud to share that Lindsey Ueberroth, CEO of Preferred Travel Group,
recently joined The Modern Hotelier podcast to discuss the power and future of
independent hospitality. From insights in the Luxury Travel Report by ..more

n The Modern Hotelier
(V)

¥ NEW EPISODE ¥

collaborator for today's hotel revenue leaders.

Today on The Modemn Hotelier, David, Jon, and # Steve speak with Lind

Connecting to Community
& Curating Expe

Al as the New
Commercial
Assistant:

Practical Tools for Hotel
Revenue Leaders

| mean, it really is about helping
rate incredible experiences

Artificial intelligence is no longer on the sidelines — it's becoming a trusted

Preferred Hotels & Resorts

®

Recently, Seema (Kapur) Roy, Area Managing Director — South Asia, Middle East &
Africa, represented Preferred Hotels & Resorts as an esteemed panelist at the BOTT
Knowledge Conclave in New Delhi, joining the session “The New Age of ..more

e

p's global loy;
benefits, experi
promise at the

deeply with lux

Abig thank you to the organizers and fellow panelists f
ideast

=ProudlyPreferred

Preferred Hotels & Resorts

|

Earlier this month, Michelle Woodley, President, joined industry leaders as a panelist
during a general session at The Lodging Conference in Phoenix, Arizona, the hotel
industry’s premier event for owners, developers, and executives. With ..more

In a recent interview with Travel TV India, Saurabh Rai, Executive Vice President,
South Asia, Middle East, and Africa, shares insights on how next-gen travelers —
especially Gen Z and Millennials — are shaping their travel experiences.

SeEklng experiences that reflect their personalities, modern travelers desire curated,
, and il ive destination journeys.

Watch the full interview here: https://brnw.ch/21wUoNY

#proudlyPreferred

The Modern Hotelier recently sat down with our CEO, Lindsey Ueberroth, as she
shared insights on leading with purpose, evolving with the market, and inspiring a
new era of independent hospitality. ..more

/ Episode #164
H‘I\STEUER o

Inside the

Biggest
Independent
Hotel Brand
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LEGEND COLLECTION 1 PR FOCUS

A Elevated brand awareness securingd10+ Legend Collection mentions in published articles spanning
travel, trade, and luxury lifestyle niches i Vogue Brazil, Hotel Owner, Insider Travel Report, TBS News
Dig, Hotelier India, and eGlobal Travel Media.

A Planned and executedtwo Legend Collection Media FAMs for U.S. and UK journalists, resulting in
multi -page feature stories reaching key audience targets.
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LEGEND COLLECTION

I PR HIGHLIGHTS

ARTY

Preferred Hotels & Resorts Accepts
Keswick Hall Into Legend
Collectlon

By LODGING Staff - August 2
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SINCE 1966

Nemacolin joins Preferred’s Legend
Collection
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NIZUC Resort & Spa Cancun

£l romance toscano se redefine en este espacio fodeado de lujo. wellness y gastonomia
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: :ijEGEND COLLECTION 1 SOCIAL MEDIA FOCUS

A Over 180 posts spotlighting Legend Collection properties across social media
channels (Instagram, TikTok, Facebook, X, LinkedIn, WeChat, Little Redbook,
Weibo)

A Organized and hosted a successful group Legend Collection
influencer FAM trip to Singapore and Indonesia:

A Four properties included: The Fullerton Hotel Singapore, The Fullerton
Bay Hotel, Artyzen Singapore, and The Sanchaya

4 influencers published 142 Posts, Reels, and Stories

Total reach was 2.3M | with 55.5M potential impressions and 1%
post engagement rate (not including stories)

Each in-feed post got anaverage of 5.1k engagements, 82k reach,

and $65.6k EMV

The campaign generated an advertising equivalent value of$2.2M .
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- LEGENDARY JOURNEYS

Preferred Hotels & Resorts | 2025 PR & Social Media Report

PR FOCUS

Preferred Hotels & Resorts launched Legendary Journeys

The Ultimate Private

TRAVEL+

Jet Experience , an ultra-luxury, 17-night global journey in partnership with Bucketlist |LEISURE

Xperiences, offering unparalleled access to seven iconic destinations via a custom private
jet. The team supported the initiative with a fully integrated marketing, sales, PR, and

social media collaboration and generated the following PR results:

A 1.2 billion+ total impressions

A $4 million+ advertising equivalency value

A 1,200+ earned editorial placements

across22 countries,

including Germany, Vietnam, Brazil, China and United States
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LEGENDARY JOURNEYS 1 SOCIAL MEDIA FOCUS
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A 27 total brand posts across English channels (Instagram, Facebook,
LinkedIn, X, TikTok, WeChat, Weibo and Rednote)

A 2 collab posts with BucketList Xperiences on Instagram

A 167,765 final total impressions

A 2,305 final total engagements

A 1.37% engagement rate

A+ partnership with China KOLs for additional 48,248 views,
790interactions
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- LIVE LIKE A LEGEND 1 PR FOCUS
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A 274 million+ total impressions
A $2 million advertising equivalency value o
A 705 earned editorial placements across13 T N I papr
countries Legend Ultimate Bespoke Experiences: Milan

Fashion Week, NBA Dream Night, James Bond
Island Adventure, and Virgin Island Animal
Encounters.

230F26

Live Like a Legend Experiences From Preferred

_| TRAVEL WEEKLY ASIA™
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News & Destinations Cruises Magazines & Events Hotel & Cruise Search k ~ .

Preferred Hotels offers six exclusive luxury experiences in 2025, from private islands to
front-row fashion access

How to Live Like a Legend around  |-gw -~ 3
the world m : 'Efw(




