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GOLDEN GETAWAYS

Golden Getaways is Preferred Hotels & Resorts’ China-consumer facing campaign for the Lunar New Year. It promotes a value-add, non-discounted offer and 

includes I Prefer bonus points (sponsored by Preferred). This campaign targets affluent Chinese travelers across multiple marketing channels.​ Key elements 

of this offer include:

• Best available rates

• Daily breakfast for two (2)

• Complimentary room upgrade (based on availability)

• 8,888 I Prefer bonus points (sponsored by Preferred)

• Minimum 2-night stay

This offer is based on the existing ’Unforgettable Moments’ program with the addition of I Prefer bonus points. It is promoted for bookings made during the 

Chinese New Year period (between January 27, 2025 and February 10, 2025) for stays throughout 2025 at more than 300 participating hotels.

A  L U N A R  C E L E B R A T I O N



GOLDEN GETAWAYS
K E Y  V I S U A L

Key visual focused on elegance and gold elements and a snake to celebrate prosperity, transformation, and the Year of the Snake. Gold symbolizes wealth and 

good fortune, while the snake represents wisdom, renewal, and the transformative energy of this zodiac year.



GOLDEN GETAWAYS
M E D I A  P L A N

Brand.com 

• PreferredHotels.cn

• Dedicated campaign landing page

• Homepage banner

• Preferredhotels.com

• Dedicated campaign landing page

Ein Language mail Marketing to I Prefer members

• Simplified Chinese (China)

• English (Brunei, Indonesia, Malaysia, Singapore, Thailand, 

Vietnam, Taiwan, Hong Kong)

• Japanese (Japan, ~7,500 emails)

Social Media Branded Channels

• WeChat

• Sina Weibo

• Little Red Book



GOLDEN GETAWAYS
C H I N E S E  L A N D I N G  P A G E



GOLDEN GETAWAYS
E N G L I S H  L A N D I N G  P A G E



GOLDEN GETAWAYS
I  P R E F E R  E M A I L  M A R K E T I N G



GOLDEN GETAWAYS
C H I N A  S O C I A L  M E D I A  C H A N N E L S



THANK YOU
非 常 感 谢
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