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TProperty must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
perty gaged p P yalty progr



mailto:themarketplace%40preferredhotels.com?subject=

Fgpesients ‘ | PREFER’

HOTELS & RESORTS HOTEL REWARDS

Q1 2025 INTEGRATED MARKETING & COMMUNICATIONS CALENDAR

JANUARY FEBRUARY MARCH

BRAND LEVEL MARKETING - THEMARKETPLACE@PREFERREDHOTELS.COM

UNFORGETTABLE
MOMENTS

(GLOBAL BRAND-
MERCHANDISING)

LEGEND
COLLECTION

RESIDENCES

BRAND PARTNERSHIPS
POINTS REDEMPTION

BRAND PARTNERSHIPS
MEMBER ACQUISITION

BRAND PARTNERSHIPS
AMEX

BRAND DIGITAL MEDIA

Key to Marketing Channels

" g B &« = & » & x Q@ A @

DEDICATED EMAIL DIGITAL PAID BLOG POST ORGANIC SOCIAL B2C B2B PR PARTNER DISPLAY PAID SEO FEATURED IN

LANDING PAGE MEDIA MEDIA ACTIVATIONS ACTIVATIONS ACTIVATIONS ACTIVATIONS REMARKETING SEARCH THE IP ACCOUNT
/ADVERTISING SUMMARY

*Property must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.



mailto:themarketplace@preferredhotels.com

HOTELS & RESORTS

Q1 2025 INTEGRATED MARKETING & COMMUNICATIONS CALENDAR

| PREFER

HOTEL REWARDS

NUARY FEBRUARY MARCH

I PREFER ACTIVITI Y@IPREFER.COM

US OFFERS
BAL IP

BONUS OFFERS -
MARKETPLACE SUPPORT

BONUS OFFERS
- REGIONAL/BRAND

Spring Break Offer

I California Recovery Offer
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TProperty must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
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PR ACTIVITIES - PUBLICRELATIONSPHR@PREFERREDHOTELS.COM

Q4 2024 New Member 2025 Forbes International Women’s Day
PR ACTIVITIES Announcement Five Star + Women'’s History Month
(IN ADDITION TO London Hotels Spotlight Awards
THE ACTIVITIES Spa & Wellness
SUPPORTING Independent Hotel Day
MARKETING
CAMPAIGNS)

South Africa brand event

BRAND AND India brand event

MEDIA CO-OP
EVENTS

ORGANIC SOCIAL ACTIVITIES - SOCIALMEDIA@PREFERREDHOTELS.COM

GLOBAL SOCIAL
MEDIA KEY DATES

GLOBAL SOCIAL

CHINESE SOCIAL MEDIA PLATFORMS

KEY DATES,
SEASONAL TRENDS

TOPIC (WECHAT, SINA
WEIBO & RED)

CHINA SOCIAL

MEDIA CAMPAIGN
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T Property must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
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BRAND PUBLICATION BRANDCREATIVE@PREFERREDHOTELS.COM

PREFERRED TRAVEL MAGAZINE

COVER

MAIN DESTINATION ESSAY

MAIN DESTINATION OTHER

FEATURE

MAIN DESTINATION (ARTS &

MY WEEKEND)

MAIN DESTINATION FOOD

AND DRINK

72 HOURS IN

IN THE NEIGHBOURHOOD

SECOND & THIRD
DESTINATION FEATURE

LITTLE BLACK BOOK

Macau, Quebec City, Nashville

Sydney

Portugal Florida

Charleston St Tropez

MAIN ARTS FEATURE/

CULTURE

FOOD/DRINK FEATURE

PREFERRED EXPERIENCES

TRAVEL TAILS

WHERE IN THE WORLD

WORLDWIDE
HOTEL LISTING

EXPERIENCE FOLIOS Spa & Wellness Family
(PRINTED/DIGITAL)
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Singapore

New York London

Theatre, Museums London neighborhoods
Jazz Street art

Restaurant scene

London’s pubs

Oslo, Washington DC, Sao Paolo
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T Property must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
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