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TProperty must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
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BRAND LEVEL MARKETING - THEMARKETPLACE FERREDHOTELS.COM

UNFORGETTABLE
MOMENTS

(GLOBAL BRAND-
MERCHANDISING)

LEGEND
COLLECTION

RESIDENCES

BRAND PARTNERSHIPS
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BRAND DIGITAL MEDIA
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BONUS OFFER l Members’ Choice Awards - Bonus Offer (tbd)
- OBAL IP

BONUS OFFERS -
MARKETPLACE SUPPORT

Spring Break Offer (tbd)

Lunar New Year Promo i
BONUS OFFERS l Beyond Green Pineapple
- REGIONAL/BRAND Earth Day Week Offer
l UFM Regional Offers (tbd) Promo (tbd) (tbd)
BONUS OFFERS Newest Additions (2,500 points for stays at our newest hotels) Newest Additions (2,500 points for stays at our newest hotels)
EVERGREEN O BEED Quarterly Update
Key Access Key Access Key Access Key Access Key Access Key Access
REDEMPTION Trigger Trigger Trigger Trigger Trigger Trigger
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COMMUNICATIONS Quartery Ofer Spring Break Promo
LME Feature Initiative Partnerships focus
( RO W) 2024 Awards & Reward Travel Preferred Magazine
o Reminder feature
(tod) V-
(tod) Health & Wellness

Account Account Account Account Account Account
SOUTHEAST ASIA Summary y y Summary Summary Summary
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MEXICO Summary y y Summary Summary Summary

Key to Marketing Channels

L = : z i & ] > % A
= $] = ! = O o/
DEDICATED EMAIL DIGITAL PAID BLOG POST ORGANIC SOCIAL B2C B2B PR PARTNER DISPLAY PAID SEO FEATURED IN
LANDING PAGE MEDIA MEDIA ACTIVATIONS ACTIVATIONS ACTIVATIONS ACTIVATIONS REMARKETING SEARCH THE IP ACCOUNT
/ADVERTISING SUMMARY
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PR ACTIVITIES - PUBLICRELATION

R@PREFERREDHOTELS.COM

Q4 2024 New .
2025 Forbes International Q1 2025 New 2025 Awards Preferred
PR ACTIVITIES xlember " Five Star Women’s Day Member of Excellence Pineapple
(INIEDDITIONEIO nnouncemen Awards + Women’s Announcement & GIFTTS Pine- Week
;'JE, :SJ}Y;‘QES Ié:r::lti’gnh?mels History Month apple Awards
Winners Preferred Pride
MARKETING Spa & Wellness
CAMPAIGNS) Independent
Hotel Day
South Afri NYC Legend + New
BRAND AND South Africa e
. uncheon (June
MEDIA CO-0OP India brand London Media Co-Op
event Event (June 24)

EVENTS

ORGANIC SOCIAL ACTIVITIES - SOCIALMEDIA@PREFERREDHOTELS.COM

CHINESE SOCIAL MEDIA PLATFORMS

KEY DATES,
SEASONAL TRENDS
TOPIC (WECHAT, SINA
WEIBO & RED)

GLOBAL SOCIAL
MEDIA KEY DATES

GLOBAL SOCIAL
MEDIA EVERGREEN

CHINA SOCIAL

MEDIA CAMPAIGN
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T Property must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
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RAND PUBLICATION PREFERREDHOTELS.COM

PREFERRED TRAVEL MAGAZINE

COVER LONDON MEXICO

INSIDER IDEAS

London Mexico

MAIN DESTINATION ESSAY

MAIN DESTINATION OTHER

London Neighborh s, Sherlock Holmes
FEATURE ighborhoods, Sherlock Hol

Mexico City, Beach resorts

MAIN DESTINATION (ARTS &
MY WEEKEND)

Street art Frida Kahlo

MAIN DESTINATION FOOD London’s Pubs Tequila

AND DRINK

Oslo, Washington DC, Marrakesh Taipei, Stockholm, Atlanta

72 HOURS |

Singapore Bogota

IN THE NEIGHBOURHOOD

SECOND & THIRD Florida US Atlantic Coast

DESTINATION FEATURE

St Tropez Mallorca

LITTLE BLACK BOOK

MAIN ARTS FEATURE/
CULTURE

FOOD/DRINK FEATURE

PREFERRED EXPERIENCES

TRAVEL TAILS

WHERE IN THE WORLD

WORLDWIDE WWHL
HOTEL LISTING (April 2025)

Key to Marketing Channels
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T Property must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
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