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CAMPAIGN OVERVIEW - STAYS WITH STORIES

Concept:

 In celebration of Preferred Pineapple Week 2026, from June 20 to June
27, Preferred Hotels & Resorts spotlighted independent hospitality through
this year's theme, Stays With Stories.

« Each day introduced a dedicated theme showcasing the details, characters, and
moments that make an independent hotel extraordinary, tied together by the
brand's pineapple symbolism.

Strategy:

« Engaged travel consumers, I Prefer Members, and the wider travel community
across global and China-based platforms.

« Daily in-feed posts and Stories incorporated user-generated content from
member properties for authentic perspectives.

» A sweepstakes for a week-long stay at Leela Palaces, Hotels, and Resorts was
amplified through a partnership with U.K.-based creator @ AnoushKalila.

« Organic content was boosted across Instagram and LinkedIn throughout the
week.

#ThePreferredLife #PreferredPineappleWeek
#StaysWithStories



GLOBAL CAMPAIGN RESULTS

SOCIAL RESULTS SNAPSHOT

* 301 content pieces

* 1,305,220 Impressions

+ 78,808 engagements

* 4,211 new community followers

« Over 100 member properties engaged in the campaign
with 204 in-feed content pieces

¢ 2,500,000+ potential impressions based on member
properties follower count

*Includes organic and paid brand and creator content across
in-feed and Stories




SWEEPSTAKES AND CONTENT CREATOR
PARTNERSHIP OVERVIEW

Overview:

« Partnered with U.K.-based influencer Anoushka Probyn,
@AnoushKalila, to announce Preferred Pineapple Week and
promote a sweepstakes offering six nights at The Leela Palaces,
Resorts, and Hotels.

* Produced 20 content pieces, including in-feed collaborated
posts and Stories, all tagging @PreferredHotels to drive entries.

« Extended the sweepstakes’ reach beyond brand channels by
tapping into an established audience’s trust to boost entries and
visibility.
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Influencer Results (Including in-feed and Stories):
« 28 content pieces

* 522,706 impressions

* 30,848 engagements




SWEEPSTAKES AND CONTENT CREATOR

PARTNERSHIP (IN-FEED
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¥ ad Not every great story starts on page
one. Some start at check-in.
From June 20 to 27, Preferred Pineapple
Week returns with Stays with Stories.
Think unforgettable hotels, beautiful
experiences, and the kind of moments
that stay with you long after you leave.
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; s " . The Leela Palace New Delhi

anoushkalila # ad Our India adventures started in Delhi, at
@TheleelaPalaceNewDelhi. It's an impeccable property, with
some of the best service I've experienced, ever. High praise
indeed, but | mean it!

I've only ever really passed through Delhi before, so this time we
made sure to actually get out and explore the city (with a Leela
Palace private chauffeur, of course). The spectacular Qutub Minar
at sunrise, almost completely to ourselves, was the moment |
found myself falling in love with the city. Once the heat hit, we
headed back to explore the many corners of the property (and
eat our way around all the restaurants, of course). But if you do
one thing? Cocktails at the sultry, decidedly atmospheric Library
Bar.

Truly, every single moment of this stay was something special.
Jaipur and Udaipur still to come...

#ThaDrafarradl ifa #DrafarradDinaannla\Aeal
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@PreferredHotels was @ThelLeelaPalace_Jaipur. It's a property
India is a destination
J 'z o

that's been on my bucket list for some time, and still managed to
completely exceed every expectation. | feel | don't really need to
waste too many characters on how beautiful it is, because well,
just look at it.

But | will tell you about a few small highlights. Floating breakfast
in our private pool villa, for starters. Afternoons deciding whether
to laze by the pool, or in the intricately decorated jacuzzis. And
dining by candlelight, reflected across hundreds of mirrors lining
the walls and ceilings, in the spectacular Jamavar restaurant.
When | mentioned my Keralan heritage the chef even whipped
up a South Indian potato dish for us, which was such a
thoughtful touch (and completely delicious!).

A reminder, if you've not already, to enter
the Preferred Pineapple Week sweepstakes, where you could win
a 6 niaht trin to @Thel eela’s hotels across New Delhi lainur and
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The Leela Palace Udaipur

@ anoushkalila # ad Udaipur is one of my favourite cities in India,

Ty = and one | never tire of returning to. This time, we did it in serious
Late spring style at @ThelLeelaPalaceUdaipur, part

of @PreferredHotels Legend Collection.

Even arriving is a moment, by boat across Lake Pichola to the
sounds of welcome drums. It's a property brimming with
character in every corner, filled with a visual feast of art and
design details. Oh, and the most beautiful of hotel pools, the
perfect spot to luxuriate under the Indian sun with a good book
and a great cocktail. It was the final stop on our @Theleela
adventure, and possibly the hardest to say goodbye to.

A real week to remember, and one that you could experience for
yourself! It's your last chance to enter the Preferred Pineapple
Week Sweepstakes, and win a 6 night trip to these incredible
properties. Head to my pinned post for all the details on how to
enter - and good luck! And can | come?
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preferredhotels # and 2 others
Original audio

preferredhotels € Every stay holds a story.

Some are written in the quiet rituals of a centuries-old spa,
others in the hands of a chef who has spent a lifetime perfecting
a single dish. Some begin at a bar, with a cocktail that tastes
unmistakably of its place. This is the spirit behind Preferred
Pineapple Week 2026 and our theme, Stays with Stories. This is a
celebration of the independent hotels that don't just host their
guests but become a part of their story.

To honor this spirit in the grandest way we know, we are
delighted to offer you the chance to *win* a journey through one
of the world’s most storied destinations. Six nights across three
of India’s most breathtaking palace hotels: The Leela Palace New
Delhi, The Leela Palace Jaipur, and The Leela Palace Udaipur, as

| aala Dalarac Untale anAd Dacarte ralahratac AN mannificant vaare

View insights
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SWEEPSTAKES AND CONTENT CREATOR
PARTNERSHIP (STORIES)
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I've only ever passed through Delhi, so this
time we made sure to do some sightseeing.
With sunrise at Qutub Minar, and sunset at
Humayan’s Tomb, [ really started to
appreciate the underrated beauty of this city. &

The food at @theleela alacene!
been comp
Megu is a must!
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at [ am so excited to share wi

Golden hour cocktails and bites on

Amber Terrace to see the evening i
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il Afternoons by the pool are just next
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floating breakfast in OHP (4
private, pool villads

Even breakfast here is fit for

royalty @theleelapalaceudaipur
@theleela @preferredhotels

If you do one thing at
stheleelapalace._j it should be this.
Dining at Jamavar, y the glow of
candlelight reflected in the mirrored walls
and ceilings. A truly magical experience.

hotels

ceudaipur

eleela @theleelapalace jai




DAILY BRAND THEMED CONTENT OVERVIEW

Overview:

 @PreferredHotels went live daily across Instagram,
Facebook, Threads, TikTok, and LinkedIn with in-
feed posts and Stories content built around a different
theme each day.

* Incorporated content from member properties for an
authentic, on-the-ground perspective while amplifying
member voices across the portfolio.

e The Preferred Travel Group LinkedIn channel further
amplified the campaign to travel advisors and industry
partners.

English-Speaking Channel Results (Including in-feed

and Stories):

« 249 content pieces (including reposts from participating
member properties)

* 236,405 Impressions

* 5,912 engagements

* 3,036 new community followers

Preferred Pineapple Week

Stays with Stories: Nostalgia

, preferredhotels &

preferredhotels # Some destinations start to feel like a

treasured memory before you've even left.

The seaside town you returned to every summer. The mountain
air you still remember. The city that felt like yours, even though

you were only passing through.

Today, we're rediscovering the escapes that shaped us, and the
independent hotels ready to welcome you back, elevated,

reimagined, and more extraordinary than ever.

Because the best destinations do not stand still. They grow up

alongside you.

Tell us: what is your most nostalgic travel memory, and where?

We would love to hear it in the comments.

View insights
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Campaign and
Sweepstakes Launch

Introduced the theme of Stays with Stories,
and sweepstakes giveaway

Gastronomy

Showcased the culinary artistry, regional

flavors, and chef-driven storytelling that

turn each meal into a defining part of the
guest journey.

a

Nostalgic Escapes

Celebrated the properties and moments that
transport guests back in time, honoring traditions,
heritage architecture, and the sentimental stories

that make a stay feel like coming home.
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Wellbeing

Highlighted the restorative experiences,
from spa rituals to mindful moments, that
help guests reconnect with themselves
during their stay.

Mixology
“Sips with Stories”

Spotlighted the craft cocktails, signature
drinks, and bartender storytelling that turn
a simple sip into a memorable part of the
guest experience.

June 26

Adventure and
Untold Experiences

Captured the thrilling excursions and off-
the-beaten-path moments that reveal the
unexpected side of a destination.

I Prefer Hotel
Rewards

Celebrated personalized moments and
unexpected touches that being part of a wider
hotel loyalty program can offer travelers.

June 27

International
Pineapple Day

Celebrated the pineapple as the enduring

emblem of hospitality and welcome, tying

the week’s stories together under a single
symbol of generosity and connection.




DAILY THEMED IN-FEED POSTS

preferredhotels & Preferred Pineapple Week a preferredhotels & and ipreferrewards &

I ‘ preferredhotels &

Preferred Pineapple Week

preferredhotels # Real wellbeing is not just about a single
treatment. It is about a feeling that follows you home.

preferredhotels & Seven days. Hundreds of stories. One
extraordinary week.

. preferredhotels & The best travel stories come with perks.

Today, #PreferredPineappleWeek turns the spotlight to

View insights
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Today, on International Pineapple Day, Preferred Pineapple Week
comes to a close with a celebration of everything that makes
independent hotels the most compelling places in the world to
stay. The bartenders, the chefs, the spa visionaries, and the
concierge teams. The nostalgic coastlines and the untold
adventures. The rewards, the rituals, and the moments that no
one planned but everyone remembers.

The pineapple has always been a symbol of welcome. This week,
it became something more: a reminder that every stay holds a

story, and that the best ones are found at independent hotels.

Thank you for traveling with us, for sharing your stories, and for

Boost post

W

@IPreferRewards, the loyalty program that transforms every
independent stay into something that gives back.

Independent hotels have always known how to make guests feel
seen and @|PreferRewards makes sure every visit is recognized,
rewarded, and remembered.

® @HotelChinzansoTokyo_Official, Gold and Titanium Members
are welcomed with a small tansu-style box, a nod to classical
Japanese designed, filled with an assortment of traditional
snacks.

® @The First.Hotel.Group in Rome, the welcome comes in the

View insights
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Don'’t forget!
You also have the chance to
**win a six-night stay in India**

View insights
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Coinciding with World Wellbeing Week, today, we're celebrating
the hotels that have reimagined what it means to truly restore.
From treatments rooted in ancient ritual and indigenous tradition
to nature-led experiences that reconnect guests with something
quieter in themselves, our portfolio is home to some of the
world's most visionary approaches to wellbeing.

It is this incredible range of experiences that inspired us to
develop our new Preferred Wellbeing program, bringing

together hotels where restoration goes beyond the surface.

What does your ideal reset look like? Tell us in the comments.

Boost post
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l ’ preferredhotels &

preferredhotels € The best travel stories are the ones no one

preferredhotels & A truly memorable meal tells a story with
else has.

every bite.

te

’ preferredhotels # Every great bar has a story behind it. Usually
several.

>

The bartender who has been perfecting the same signature pour
for two decades. The cocktail named for a guest who asked for
something no one had ever tasted before. The local ingredient
that found its way into a glass and never left.

We're taking a moment to explore and celebrate the culinary
narratives found across our portfolio. The Michelin-starred
restaurants that began as a chef's quiet obsession. The dishes
rooted so deeply in a destination that they could only have been

Today, Preferred Pineapple Week turns to celebrate the
extraordinary capabilities of independent hotels. The concierge
who made the impossible happen. The experience that existed
nowhere else in the world. The small gesture that arrived exactly
when it was needed most. For families marking milestones,

born there. The tables where technique and tradition meet, and
where a single taste becomes something you talk about for
years.

couples seeking the unexpected, and solo travelers writing the

Today, Preferred Pineapple Week raises a glass to the craft, the most interesting chapters of all.

creativity, and the characters behind the bar at independent
hotels around the world.

This is where independent hospitality shows its hand. And it is

Independent hotels have always understood that dining is never
always a remarkable one.

just about the food. It's the story behind — who was inspired to

These are not just cocktails. They are stories, served chilled.
make it, where its ingredients came from, and what it means.

We want to hear from you. Tell us the most extraordinary thing

. ’ . N .
What is your go-to order when you arrive somewhere new? an independent hotel has ever done for you.

View insights
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What is the most memorable meal you have had on your travels?
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DAILY THEMED INSTAGRAM
AND FACEBOOK STORIES

SL ahals Sun, {0
in the grandest

way we know, Trail, exploring three of India's

we are delighted to offer

Pineapple Week
20 - 27 June

most breathtaking palace hotels:
The Leela Palace New Delhi

The Leela Palace Jaipur,

the chance to win a journey to

one of the world's most storied

destinations... and The Leela Palace Udaipur.

Inspired by our Pineapple
emblem, a longstanding
symbol of hospitality, this
week is a celebration of the

independent hotels that don't
just host their guests but

become a part of their story.

Stay tuned all week
as we explore... In celebration of the Leela Palaces,

Hotels and Resorts’ .

40 magnificent years of Indian

Stays with Stories

# PreferredPineappleWeek

Stays with Stories

# PreferredPineapple Week:

luxury hospitality
#PreferredPineappleWeek

Stays with Stories

# PreferredPineapple Week:

® Pineapple Week 2w
2@ hotelmonteleone

Day 2

Week
we're offering

= ﬁdsfalgié Day 2 - Nostalgia

Today, we're rediscovering the the chance to win a journey

escapes that shaped us, and like a treasured memory through one of the world's

before you've even left.

Some destinations start to feel
most storied destinations...

the independent hotels ready -
7

to welcome you back, India
elevated, reimagined, and with Leela Palace, Hotels &
more extraordinary than ever. : Resorts.

g
Others are already engraved as
a key part of your childhood
or family stories.

Stays with Stories

# PreferredPineappleWeek

Simply head to our pinned post

to learn more.
#PreferredPineappleWeek:

Gpreferredhotels

Since 1949, this bar hasn't stopped turning.

Stays with Stories

# Preferred PineappleWeel:

Stays with Stories

# Preferred PineappleWeek

s

If some of the faces at Rancho Santana Nicaragua look

N
familiar to return guests, that's because they are! From year

to year it's a credit to this propert
such a faithfu

1938. A bartender named Wi
Bergeron poured the first one, ri
at the Monteleone.

Stays with Stories
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The pineapple has long heen a symbol of hospitality, a

gesture of welcome, warmth and generosity.

As proud members of Preferred Hotels & Resorts, we
begin Preferred Pineapple Week celebrating the people
and thoughtful details that turn a stay into a story
worth remembering.

2 =

Some seats are worth waiting for.
Pull up to ours.




. Preferred Hotels & Resorts
R ers

Every independent hotel has its own story to tell.

This week, we're seeing those stories come to life across our global portfolio as
member hotels and resorts celebrate Preferred Pineapple Week in uniquely local and
creative ways.

From pineapple-inspired culinary creations and signature cocktails to immersive guest
experiences and unexpected touches throughout the property, our members are
embracing the spirit of hospitality while showcasing the individuality that makes
independent hotels so memorable.

#PreferredPineappleWeek #ProudlyPreferred #ThePreferredLife
#IndependentHospitality

DAILY THEMED LINKEDIN POSTS (B2B)

. Preferred Hotels & Resorts
2 -®

A great stay has the potential to become a lasting relationship.

Today we shine a light on | Prefer Hotel Rewards and the role loyalty plays in creating
more meaningful travel experiences.

For independent hotels, hospitality has always been personal. It's about recognizing
returning guests, anticipating preferences, and creating moments that make travelers
feel valued. | Prefer Hotel Rewards extends that experience beyond a single stay,
connecting guests to exclusive benefits, unique rewards, and a global collection of
distinctive hotels around the worid.

Whether it's a thoughtful welcome amenity, a memorable local experience, or the
recognition that comes with being a loyal guest, these moments help transform one
visit into many and one stay into a story worth sharing.

To see how loyalty comes to life through memorable stays, meaningful recognition,
and exclusive member experiences, follow | Prefer Hotel Rewards now on social media
at @ipreferrewards.

# PreferHotelRewards #ProudlyPreferred #ThePreferredLife

'nire Cielos Wine &
\Wellness Hotel

Lujan de Cuyo. Argenlina

. Preferred Hotels & Resorts

With that, Preferred Pineapple Week comes to a close, and we're reflecting on the
stories, celebrations, and moments that brought our global community together this
week.

From creative hotel activations and memorable guest experiences to team celebrations
across our offices worldwide, we've been reminded that hospitality is ultimately about
people. The people who welcome guests, create meaningful connections, and bring
the spirit of independent hospitality to life every day.

Thank you to our member hotels, associates, and community around the world for
embracing Stays with Stories and sharing what makes our global portfolio so special.

While this chapter of the story may be coming to an end, the story itself continues.
Every arrival, every welcome, every memorable stay becomes part of the next chapter
being written across our global portfolio.

Thank you for celebrating with us. We can’t wait to see where the story goes next.

#ProudlyPreferred #ThePreferredLife #IndependentHospitality

Preferred
Pineapple Week

wuy Preferred Travel Group
| 6 z
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Hospitality is built on stories.

The stories of the hoteliers who bring a vision to life. The stories of associates who
create memorable moments. The stories of travelers who discover new places, cultures,
and connections along the way.

As Preferred Hotels & Resorts kicks off Preferred Pineapple Week, we are celebrating
the stories that make our global community so extraordinary.

The pineapple has long been a symbol of welcome and hospitality. For Preferred
Travel Group, it also represents the people, partnerships, and shared passion that unite
our family of brands, programs, and our global network.

This year's theme, Stays with Stories, shines a light on the experiences, traditions, and
individuals that transform a stay into something meaningful and lasting.

Throughout the week, we invite our members, partners, travel advisors, and colleagues
around the world to join us in celebrating the stories behind hospitality and the people

who bring them to life every day.

#PreferredPineappleWeek #independentHospitality #BelievelnTravel

y) Preferred Travel Group o

| wier

Celebrating Stays with Stories this week was a reminder of what makes hospitality so
powerful: the people behind it.

Throughout the week, we celebrated the stories that shape travel experiences and the
individuals who bring them to life every day. Stories of weicome. Stories of discovery.
Stories of connection. Stories that continue long after a journey ends.

Thank you to our global community for embracing the spirit of Preferred Pineapple
Week and for sharing the passion, creativity, and hospitality that unites us all.

While this chapter may be coming to a close, the story is far from over. Every new
partnership, every traveler welcomed, and every meaningful experience created
becomes part of the next chapter in our shared story.

Thank you for celebrating with us. We lock forward to writing the next chapter
together.

#PreferredPineappleWeek #BelievelnTravel #ProudlyPreferred #Hospitalityindustry
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SOCIAL MEDIA CAMPAIGN AND CONTENT
CREATOR PARTNERSHIP OVERVIEW
(CHINA)

Overview:

* Preferred Pineapple Week ran on the same dates
in China, with content produced across three
social media platforms — Little Red Note
(Xiaohongshu), WeChat, and Sina Weibo — with the
primary focus on Little Red Note.

 Eight (8) member hotels posted pineapple-themed content
on their Little Red Note accounts and engaged with the
brand account.

« The campaign invited Chinese travelers to share their own
stay stories directly, with three (3) branded “Believe in
Travel” pillowcases offered as gifts for the best
submissions.

 Eight (8) Chinese influencers who had previously stayed at
member hotels supported the campaign, highlighting their
experiences, announcing Preferred Pineapple Week, and b e
directing followers to the brand’s Little Red Note account 4 i o JET 3 /’ﬂ!
to participate. P s 0 I

ccarat Hotel

@26 W (Das

Influencer Results:
8 content pieces

* 173,162 impressions
* 19,186 engagements



CONTENT CREATOR POSTS ON LITTLE RED NOTE
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DAILY BRAND CONTENT OVERVIEW (CHINA)

#E—H, Stays with Stories
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Stays with Stories

China Channel Results:

* 16 content pieces

* 372,947 impressions

* 22,0952 engagements

* 1,175 new community followers
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DAILY THEMED IN-FEED POSTS (CHINA)
LITTLE RED NOTE POSTS
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DAILY THEMED IN-FEED POSTS (CHINA)
SINA WEIBO POSTS
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Overview:

MEMBER PROPERTY ENGAGEMENT

« A comprehensive hotelier social media toolkit was developed to support member engagement and make it easy for hotels to participate across their
owned social channels.

« By providing ready-to-use content, the toolkit helped extend the campaign's reach, increase brand awareness, provide social storytelling inspiration, and
unite our global community under the shared symbol of the pineapple.

Results:

* Over 100 member properties engaged in the campaign with 204 in-feed content pieces
* 2,500,000+ potential impressions based on member properties follower count

June 26

portahotelantigua
Porta Hotel Antigua

portahotelantigua Something looked different this week... the
hospitality didn't... % #PreferredPineappleWeek

Algo parecia diferente esta semana...
la hospitalidad, no... & #PreferredPineappleWeek

Tw

preferredhotels & Thank you so much for joining our week-
long celebrations. It's a pleasure to count you among our
proudly independent community of hotels and resorts

1w 2 likes Reply

®Qev

106 likes

@ Add a comment...

PG PGA National Resort @ + Follow
2w ®

As we celebrate Preferred Hotels & Resorts’ Pineapple Week, we're proud to
recognize the pineapple as a symbol of hospitality that has welcomed travelers for
generations.

This year's theme, Stays With Stories, highlights the experiences, connections, and
moments that transform a visit into something truly unforgettable.

We're honored be a Preferred Hotels & Resorts partner and to play a role in creating
memorable experiences for our guests each day.

#PreferredPineappleWeek #StaysWithStories #Hospitality #ThePreferredLife

hotelnewotanitokyo &

hotelnewotanitokyo # [ 7, Preferred Pineapple Week 2026
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ﬂ?\é Liked by peggy_0827 and 1,723 others

June 27

@ Add a comment...

& French Lick Resort @ + Follow

A taste of history. @
For #PreferredPineappleWeek, we're raising our glasses to Chef Perrin.

It all started in 1917 with a summer morning, a bustling kitchen, and Chef Louis
Perrin. When the oranges ran out, inspiration struck. Ripe tomatoes, sugar, and a
secret sauce became the foundation of a new breakfast beverage. Word spread
quickly, and guests traveled from across the country just to sample the now famous
tomato juice.

Today, black pepper infused vodka, jumbo shrimp, and that historically significant
tomato juice gives our award winning 1875 Signature Bloody Mary its bold
personality, paying homage to Chef Perrin's innovative thinking.

#FrenchlickResort #PreferredHotels #StaysWithStories
Preferred Hotels & Resorts




MEMBER PROPERTY ENGAGEMENT

( DQ) theemblempraguehotel

@ theemblempraguehotel Did you know the % pineapple has
been the universal symbol of hospitality for over 500 years?
Sailors would hang one at their door to signal, 'You are welcome
here.'

As a proud member of @PreferredHotels, we've spent this week
celebrating exactly that. The warmth, the craft, and the stories
that make a stay at The Emblem Prague something guests carry
home long after they've left.

From the rooftop Jacuzzi above Old Town to a 30-day aged cut
at George to the quiet rituals at The M Spa, every detail here is
designed to make you feel genuinely welcome.

Happy International Pineapple Day. Here's to the stories that stay
with you.

#StaysWithStories #PreferredPineappleWeek
#InternationalPineappleDay #ThePreferredLife #ProudlyPreferred

®QvY N

21 likes
June 27

@ Add a comment...

/> thepresidentct

/) thepresidentct As Pineapple Week comes to a close, we
celebrate the moments that define a stay at The President Hotel.
From slow mornings and seaside discoveries to afternoons in the
spa and time spent together, these are the experiences that
make our hotel feel like home.

Thank you for making the week so memorable.

#PreferredPineappleWeek
#ThePreferredLife
#AtThePresident
#CapeTownsMostLovedHotel

2w

long celebrations. It's a pleasure to count you among our
proudly independent community of hotels and resorts

2w 2 likes Reply

. Liked by seemapreferred and 46 others
June 27

@ Add a comment...

’ preferredhotels  Thank you so much for joining our week- o
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@ grandvelascabos &

@ grandvelascabos & Every great celebration begins with an
exceptional cocktail. This Pineapple Day, discover a handcrafted
creation inspired by the fruit that symbolizes warmth, hospitality,
and unforgettable experiences.

#PineappleDay #PreferredHotels #PreferredPineappleWeek
#GrandVelasLosCabos @preferredhotels @velasresorts

2w

preferredhotels & It has been a pleasure to have you joinour
week-long celebrations. We are so happy to count you among
our proudly independent community of hotels and resorts

2w 1like Reply

——  View replies (1)

@ fridixmnz & El jefe & @diazlucio o
QoY 2

. Liked by grandvelasboutiquehotel and 117 others
June 26

@ Add a comment...

nizucresort &
Original audio

nizucresort & Family moments are made even more special with
experiences designed for every age. &

During #PreferredPineappleWeek, our creative Winik’s Kids Club
team brought the celebration to life with a handcrafted
pineapple pifiata, adding a touch of tropical fun and
unforgettable memories for our youngest guests.

#nizuclife #stayswithstories @preferredhotels

3w

habibtireal © @ & @ & v
2w  Reply
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Liked by playacar_magazine and others
June 26

@ Add a comment...

~ wequassett

W .o
(N wequassett Happy International Pineapple Day to our favorite
W guest.

From poolside afternoons and sweet treats to unforgettable
experiences, here's a look back at our pineapple’s stay at
Wequassett.

#InternationalPineappleDay #PreferredPineappleWeek
#ProudlyPreferred #PreferredHotels #Wequassett
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i- krasiatanasovl ¢ 1 © )
2w 1like Reply

——  View replies (1)

@ officialmichelleromano
QY A

o Liked by carissa_burton and 196 others
June 27

3

@ Add a comment...

kinwani_house

kinwani_house Some stories need a little adrenaline. For
Preferred Pineapple Week, we're sharing one of our favourite
ways to experience Rishikesh, rafting through the exhilarating
rapids of the Ganga, thoughtfully planned by our team.

@preferredhotels @kinwani_house
#ProudlyPreferred #PreferredHotels #PreferredPineappleWeek
#StaysWithStories
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13 likes

June 26

@ Add a comment.



ASSOCIATE ENGAGEMENT

Overview:

« An associate social media toolkit was developed to inspire team members to share brand messaging across their personal social channels.

« Centered around the pineapple and what it represents for independent hospitality, the toolkit encouraged associates to celebrate the campaign through themed content while
sharing their own stories and perspectives, helping amplify brand awareness and strengthen our global community.

,i > Lindsey Ueberroth @ - 2nd + Follow - 3 Michael Osgood @ - 2nd + Follow & CS Ramachandran (Ram) [ - 7=
CEO at Preferred Travel Group Global Hospitality Executive | VP at Preferred Hotels & Resorts ' Linkedin Top Voice | Commercal Strategist | Author | Mentor | Al Enthusiast | ..

.® | v-® Visit my store
As Preferred Pineapple Week comes to a close, | want to take a moment to ‘ There's something special about the pineapple in hospitality. Tw
say thank you. The Pineapple has always represented something more than hospitality at Preferred
To all of our incredible hoteliers around the world—thank you for ..more For generations, it has symbolized a warm welcome, genuine connection,... more Hotels & Resorts. It is a timeless symbol of welcome, warmth, individuality, and the
3 Z thoughtful details that transform a stay into a memory. For independent... more ﬂ Melissa Pope @

I ®

Preferred Pimeapple Week
2026

June 20 — June 27

e Rick Stiffler @ - 2nd )
B il o s A AV

Happy Preferred Pineapple Week! #preferredpineappleweek

- Preferred Hotels & Resorts @
20-®

The pineapple has long been a symbol of hospitality, representing a warm wel-
come, meaningful connection, and the kind of experiences that leave a lasting
impression.... more

Cheryl Siow @ - 2nd + Follow
Vice President, Global Sales, Greater China & Group South
2w-®

More than a symbol, the pineapple reflects a legacy of hospitality rooted in warmth
and individuality. We celebrated Preferred Pineapple Week together at the client

Rail d Notz @ Foll s g expertin a hunury and magic worid ey = office, at our member hotel, and virtually through a webinar—reflecting on what the
3 . % i 2nd , .ee = o e 7 ;
+ Follow - ’ﬁ _muv:\ 'E::oy:e ered Hotels & il 0 S Vrf\fy‘? yssps, s + Follow g ! pineapple represents across Preferred Hotels & Resorts: a shared commitment to
‘ Twe & g UNBCOE= MDDy el e The pineapple has always represented something more than hospitality at Preferred T i X »
i 1 ® Hotets & Rasot. i a mless symbal of welcome, warmih,indhidusity, and the thoughtful hospitality, individuality, and stories that stay with you. In the local

Hokkien dialect in Singapore, pineapple is pronounced as “luck is coming,” which
added a meaningful touch. Our clients were delighted to receive the pineapples.

A pineapple is more than a symbol. It is a welcome, a promise, and a reflection of the ) . .
care and individuality found across What 3 great way to celebrate Preferred Pineapple Week by visiting all of our partner

Preferred Hotels & Resorts. Celebrating the spirit behind every stay this... more hotels in Los Cabos!

e MOre

thoughtful details that transform a stay into a memory.

Celebrating the spirit of hospitality ahead of Pineappie Week, we had the privilege of
hosting Professional Conference Organisers in Johannesburg last week

For independent hotels, these details matter deeply - they reflect character, local
culture, personal service. and the stories that guests carry back with them to share

with family and friends. #PreferredPineappleWeek #ProudlyPreferred #StaysWithStories #PreferredHotels
#ThePreferredLife

A

As we celebrate “Preferred Pineapple Week”, it is 3 wonderful reminder of what
makes hospitality so authentic experiences, genuine
connections, and hotels that welcome each guest with their own distinct personality.

1am proud to be part of 2 brand that celebrates these stories and continues to
champion the spirit of independent hotels around the world.

Sunny 31 degrees, Bavarian biue sky and the famous and beautiful rooftop of our
member hotel Hotel Bayerischer Hof Miinchen - Perfect time and place to enjoy a
pineapple juice

Where to enjoy something with pineapple next?
Jana, Lars, Christof, Johannes, Svenja. Karin. Karl, Johannes, Tim, Cristina, Christina .
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Thank you to everyone who participated in
this campaign. The continued success of
Preferred Pineapple Week year after year is a
direct result of hotelier, associate, and
industry partner engagement, and valuable
contributions.

Stay tuned for details on next year's campaign
and ways to get involved...

Questions? Feedback?

Kathleen Leslie Avani Shah Antonia Robinson
Manager, Global Social Media Social Media Manager, B2B Vice President, Public Relations & Social Media
Kl.eslie@PreferredHotels.com AShah@PreferredHotels.com ARobinson@PreferredHotels.com
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