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BEYOND GREEN

Co-op Marketing Opportunities 2024 - 2025

We are excited to bring you more offerings in publications featured below. Please take a look at
the deck and submit your selections through the Green room (link to be available mid-
September on the Green Room). Please note, if not all needed participants are fulfilled, some
campaigns may not go forward.

Through co-op marketing opportunities in available in this round we estimate these campaigns will
generate 7 Million impressions.
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Overview of Co-op Marketing Opportunities 2024-2025

Please review the more detailed descriptions of each opportunity later in this presentation, to help you in your decision making.

The New York Times (US) Online Banner Ad 12 Participating 2,800 USD
2.4 Million web impressions Jan — March 2025 Properties

The Hotel Guide (US) Online Article + Social Jan — March 2025 8 Participating Properties 750 USD

1 Million yearly unique web visitors Media

The Hotel Guide (US) 1 Full ad Page + 1 Full Jan — March 2025 8 Participating Properties 1,100 USD
4 Million viewers per edition Page Advertorial

Condé Nast (UK) Native Online Article + Jan — March 2025 7 Participating Properties 7,000 USD
700K impressions Interactive map

Condé Nast (UK) Social Media Jan — March 2025 10 Participating 2,400 USD
850K Impressions Properties

National Geographic (UK) 2 Full Page ads + December 2024 8 Participating Properties 2,100 USD
55,000 magazine copies distributed Email Banner ad

Travel + Leisure (US) 2 Dedicated October — December 2024 4 Participating Properties 2,800 USD
200k total reach Email

*If you have any questions or concerns about the timeframes available — please each out to Kayla Vieten <kvieten@staybeyondgree.com>



Campaion Descriptions

2024-2025 Co-op Marketing Opportunities
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DIGITAL BANNER ADS

New York Times (US)

Reach the online audience of the New York Times. This web user base is
focused on the US region, and a longstanding news source in the region.
Leverage this high traffic site to promote your property.

Campaign Reach: 2,400,000 total impressions (12 ads at 200k
impressions each)

» Time Frame: Jan — March 2025
» The campaign will run each ad for 8 weeks on the NYT website
» Total Campaign Cost: 33,600 USD
* For 12 hotels each paying 2,800 USD each
« Campaign Assets:
» Each ad size is 300x250
* Focusing on one property, with image, name and location
» Call to Action: Link to hotel page on the Stay Beyond Green site




NEW YORK TIMES

Banner Ad Example
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The Ranch at Laguna Beach,
Laguna Beach, California, USA
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ONLINE ARTICLE + SOCIAL MEDIA

The Hotel Guide (US)

The Hotel Guide is a digital travel magazine, website and social media
platform promoting the best in travel and leisure. This publication has
evolved from a print publication to now a digital format.

Campaign Reach: The article will remain live on the site permanently
» Yearly Unique Web Visitors: 1.1 million
Monthly Unique Web Visitors: 93,000

. Tir.ne Frame: Jan — March 2025 tlle hﬂtelgllide

» Total Campaign Cost: 3,000 USD
* For 4 hotels each paying 750 USD each

« Campaign Assets: 1 dedicated online article + 1 social media post on
their Instagram channel

« Call to Action: Link to hotel page on the Stay Beyond Green site from the
online article



THE HOTEL GUIDE

Online Article + Social Media Exam
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NEW ARTICLE. The Atlantis Paradise Island celebrates
their 25th Anniversary. Celebrate with this iconic
Caribbean resort: o
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Truly Iconic Resort
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about it here: https://buff.ly/3Nqgf2h8 #Atlantis
#Bahamas
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1 FULL PAGE AD + 1 FULL PAGE ADVERTORIAL

The Hotel Guide (US)

The Hotel Guide are a digital travel magazine, website and social media
platform promoting travel and leisure. This publication has evolved from a
print publication to now a digital format. Their bi-monthly edition is direct
emailed to a total of 24 Million travelers yearly.

Total Campaign Reach: circulation 4 million travelers per edition

the hotel guide

TRAVEL. MAKE MEMCRIES

» Audience: US customers, as well as travel agents
and tour operations

Time Frame: Q1 2025 Editon
Total Campaign Cost: 8,800 USD

» For 8 hotels each paying 1,100 USD each
Campaign Assets: 1 Full-Page Ad + 1 Full Advertorial
Call to Action: QR Code to the Stay Beyond Green site



THE HOTEL GUIDE

1 Full-Page Ad + 1 Full-Page Advertorial

Example from previous full-page ad
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b S page advertorial
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Experience Our World with Beyond Green
‘We believe that traveling well and with intention can be a powerful force for good. ) .
Our diverse portfolio of hotels, resorts, and lodges is committed to renewing our planet and | )(‘}’()I'Id Green
enhancing the lives of its people while delivering an exceptional experience to our guests. Mg bl freefor good

Explore these and other Beyond Green destinations at
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THE RANCH AT LAGUNA BEACH ARENAS DEL MAR VERMEJO, A TED TURNER RESERVE
Laguna Beach, Callfomia, USA Manual Antonio, Costa Rica Raton, Now Maxzo, USA

- -

THE PALMS HOTEL & SPA BENTWOOD INN EDGEWOOD TAHOE RESORT
Miami Beach, Florida, USA ‘3ackeon Hole, Wyeering, USA ‘Statalia/Laks Tahos, Nevada USA.

DISCOVER BEYOND GREEN DESTINATIONS AROUND THE WORLD
Book online at or call for reservations assistance.




NATIVE ONLINE ARTICLE + INTERACTIVE MAP

Conde Nast (UK)

Condé Nast Traveler is a luxury and lifestyle travel magazine published by
Condé Nast. This extremely well-known media company, is award winning
and offers various media types to reach the UK audience.

Total Campaign Reach: An audience of 7000K impressions
Time Frame: Jan — March 2025

e Articles are promoted for 6 weeks via editorial-style native and branded
traffic drivers.

Total Campaign Cost: 49,000 USD
» For 7 hotels each paying 7,000 USD

Campaign Assets: 1 native online article written by a CNT editor or
contributor + a spot on an interactive map included in the article

Travéler

Call to Action: Link to the Stay Beyond Green site



CONDE NAST

Native Online Article + Interactive Map Examples
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SOCIAL MEDIA

Condo Nast (UK)

Condé Nast Traveler is a luxury and lifestyle travel magazine published by Condé
Nast. This extremely well-known media company, is award winning an offers

various media types to reach the UK audience. Tcondé Nast

« Total Campaign Reach: An audience of 850K impressions rave

* 1.9 Million Instagram Followers
» 241K Facebook Page Likes
* Time Frame: Jan — March 2025
» Total Campaign Cost: 24,000 USD
» For 10 hotels each paying 2,400 USD

« Campaign Assets:1 x carousel post on Facebook feed, 1 x carousel post on
Instagram feed + 1 x carousel post on Instagram story

ler

 Call to Action: Link to hotel page on the Stay Beyond Green site



CONDE NAST

Social Med

Instagram stories
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2 FULL PAGE ADS + EMAIL BANNER

National Geographic (UK)

The National Geographic Society is an impact-driven nonprofit. They identify
and invest in a diverse, international community of changemakers—National
Geographic Explorers—who use the power of science, exploration, education,

and storytelling to illuminate and protect the wonder of our world. NATIONAL
» Total Campaign Reach: 55,000 physical copies sent out per edition and
the ad in the e-newsletter reaches 46,000 opt-in subscribers. GEOG RAPHIC
« Time Frame: December 5" Edition
» Total Campaign Cost: 16,8000 USD
» For 8 hotels each paying 2,100 USD

« Campaign Assets: 2 Full Page Ads + Email Banner Ad
» Call to Action: Link to hotel page on the Stay Beyond Green site




NATIONAL GEOGRAPHIC

2 Full Page Ads + Email Banner

Exp lore the world Did you know southwest Virginia Is the officlal
birthpiacs of country music?
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Experience Our World with Beyond Green
‘We believe that traveling well and with intention can be a powerful force for good.
Our diverse portfolio of hotels, resorts, and lodges is committed to renewing our planst and

enhancing the lives of its people while delivering an exceptional experience to our guests.

Explore these and other Beyond Green destinations at
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THE RANCH AT LAGUNA BEACH ARENAS DEL MAR VERMEJO, A TED TURNER RESERVE
Laguna Beach, Califomia, USA Manual Antonlo, Costa Fca Raton, New Maxico, USA
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THE PALMS HOTEL & SPA. BENTWOOD INN EDGEWOOD TAHOE RESORT
‘Miaml Beach, Florida, USA Jackson Hole, Wyoeming, USA Stataine/Lake Tahoa, Nevada, USA.

DISCOVER BEYOND GREEN DESTINATIONS AROUND THE WORLD
Eook online at or call for reservations assistance.




EMAIL

Travel + Leisure (US)

Travel + Leisure is one of the worlds leading membership and travel
companies, with nearly 20 travel brands across its resort, travel club, and
lifestyle .Their campaign will reach the US market and reference the recently
awarded 2023 Global Vision Award.

« Campaign Reach: Both dedicated emails reach a combined 400,000 opt-in
subscribers' audience.

« Time Frame: The next two email campaigns will take place in Q4 2024
» Total Campaign Cost: 11,200 USD
» For 6 hotels each paying 2,800 USD

« Campaign Assets: 2 separate email campaigns, each reaching a different
200,000 audience who are opt-in subscribers

» 3 hotels featured per email
« Call to Action: Link to hotel page on the Stay Beyond Green site

&




TRAVEL + LEISURE

Dedicated Email Example

Example of Format for each hotel

Porta Hotel Antigua
La Antigua, Guatemala

Surrounded by spectacular volcanoes, Porta
Hotel Antigua is located in the historic and
charming city of La Antigua. This Spanish
Baroque-styled hotel prides itself on
authenticity, emulating Guatemalan culture
through the architecture, traditional cuisine
and unmatched hospitality.

VIEW HOTEL
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Thank You

If you have any gquestions, or would like to be featured in
Mmultiple editions of these campaigns - please reach out to
Kayla at kvieten@staybeyondgreen.com.
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