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- STRATEGIC APPROACH

In 2024, Preferred Hotels & Resorts' in-house communications team continued an increased focus on
our strategic approach to prioritize public relations and social media outreach efforts in alignment to
support the brand's core pillars and key business goals.

Development Brand Awareness Retention
In-Region Activations I Prefer Hotel Rewards New Member Onboarding
Thought Leadership Legend Collection Ongoing Member Support
White Papers Preferred Pride Industry Awards
Speaker Panels Unforgettable Moments Consumer Campaigns

Executive Profiling Preferred Pets Media Experiences
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- 2024 PR + SOCIAL MEDIA SNAPSHOT

PUBLIC RELATIONS
« 2.3 billion+ editorial impressions (pacing 12 million+ higher YOY)

« Ad Value equivalency of $18 million (192% increase YOY)

* 1,370 earned placements secured (87% increase YOY)

« Coverage in 408 media outlets across 26 countries

« Media coverage featuring 240 member hotels (29% increase YOY)

SOCIAL MEDIA

Global Channels: China Channels:

& Total growth: 16,554 (+39.7%) &£ Total growth: 12,165
" Engagement rate: 1.4% %% Engagements: 5,689
%% Engagements: 485,122 ® Impressions: 1,288,246
& Impressions: 35,276,766

@ Total website clicks: 70,536
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: GLOBAL PRESS HIGHLIGHTS

In Q1 & Q2 2024, Preferred Hotels & Resorts' in-house PR team secured more than 1,370 media placements
resulting in over 2.3 billion impressions and an advertising equivalency value of $18 million.
View a listing of all press coverage, including details and links to live articles via Dropbox HERE. Please also find a
selection of global press highlights on the following pages, along with corresponding links to each publicity clip
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Hospitality Design L’OFFICIEL Revista Hosteleria HOTERERS Travel Heights
(United States) HOMMES (Spain) (Japan) (India)
(China)
Lindsey Ueberroth The Hotel Sector Has Discover The Reimagining B2B
Leads Preferred Stay at a Hotel in Demonstrated Great World's Most Travel in India
Travel Group Into a the Name of Art Resilience And
New Era

Alluring Hotels

Ability To Adapt

HOTELS & RESORTS


https://www.dropbox.com/scl/fi/xzegth791t2dej1mffmbm/2024-Mid-Year-PHR-Coverage-Report.pdf?rlkey=wjrnbz6fvlk9vopdihbcs1c22&st=ihl2ab6t&dl=0
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
http://clip.dida1x.cn/2.0/Clients/clipping/clippingDRight.asp?cid=24609843
http://clip.dida1x.cn/2.0/Clients/clipping/clippingDRight.asp?cid=24609843
https://www.dropbox.com/scl/fi/8enyhb6k2eyguzk185i0y/February-2024-Revista-Hosteler-a-Gonzalo-Ocejo.pdf?rlkey=v73jz8c2ubzmv6wdvt7hf5bdt&st=disotn56&dl=0
https://www.dropbox.com/scl/fi/8enyhb6k2eyguzk185i0y/February-2024-Revista-Hosteler-a-Gonzalo-Ocejo.pdf?rlkey=v73jz8c2ubzmv6wdvt7hf5bdt&st=disotn56&dl=0
https://www.dropbox.com/scl/fi/8enyhb6k2eyguzk185i0y/February-2024-Revista-Hosteler-a-Gonzalo-Ocejo.pdf?rlkey=v73jz8c2ubzmv6wdvt7hf5bdt&st=disotn56&dl=0
https://www.dropbox.com/scl/fi/8enyhb6k2eyguzk185i0y/February-2024-Revista-Hosteler-a-Gonzalo-Ocejo.pdf?rlkey=v73jz8c2ubzmv6wdvt7hf5bdt&st=disotn56&dl=0
https://www.dropbox.com/scl/fi/81frhiqqy22wa7vb85y4d/Artyzen-Singapore-Hoteres-June-2024.pdf?rlkey=js5ybwrevo94qlvr3grrpi7kw&st=e3kfwe72&dl=0
https://www.dropbox.com/scl/fi/81frhiqqy22wa7vb85y4d/Artyzen-Singapore-Hoteres-June-2024.pdf?rlkey=js5ybwrevo94qlvr3grrpi7kw&st=e3kfwe72&dl=0
https://www.dropbox.com/scl/fi/81frhiqqy22wa7vb85y4d/Artyzen-Singapore-Hoteres-June-2024.pdf?rlkey=js5ybwrevo94qlvr3grrpi7kw&st=e3kfwe72&dl=0
https://online.fliphtml5.com/cffwy/psqc/
https://online.fliphtml5.com/cffwy/psqc/
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- GLOBAL PRESS HIGHLIGHTS

KARRYON

Karryon
(Australia)

Preferred Hotels &
Resorts Prepare for
Expansion and
Growth in Australia

Travel + Leisure
(United States)

These Travel
Companies Are
Making Big Moves
to Help LGBTQ
Travelers

I xecutive

MAGAZINL

Executive Magazine
(United Kingdom)

Preferred Travel
Group Champions
Female Leadership In
Celebration Of IWD

202

MEXICO

Forbes

Forbes Mexico
(Mexico)

A Promising
Horizon

GQ Brazil
(Brazil)

Around the World
With Preferred's
New Hotels

HOTELS & RESORTS


https://karryon.com.au/luxury/preferred-hotels-resorts-in-australia/
https://karryon.com.au/luxury/preferred-hotels-resorts-in-australia/
https://karryon.com.au/luxury/preferred-hotels-resorts-in-australia/
https://karryon.com.au/luxury/preferred-hotels-resorts-in-australia/
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://www.dropbox.com/scl/fi/oqynlmucmncls76rg0hku/3.15.24_Forbes-Mexico-PH-R_0-1.pdf?rlkey=hdpnoj48uy1ztexqxxycc94pm&st=0zasvpw2&dl=0
https://www.dropbox.com/scl/fi/oqynlmucmncls76rg0hku/3.15.24_Forbes-Mexico-PH-R_0-1.pdf?rlkey=hdpnoj48uy1ztexqxxycc94pm&st=0zasvpw2&dl=0
https://gq.globo.com/lifestyle/noticia/2024/05/volta-mundo-novos-hoteis-rede-preferred.ghtml
https://gq.globo.com/lifestyle/noticia/2024/05/volta-mundo-novos-hoteis-rede-preferred.ghtml
https://gq.globo.com/lifestyle/noticia/2024/05/volta-mundo-novos-hoteis-rede-preferred.ghtml
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- THOUGHT LEADERSHIP

« 82 thought leadership placements featuring 21 associates quoted as industry
experts — reflecting a 25% increase in number of associates quoted YOY

* Nearly 570 thousand industry professionals reached across 15+ countries —
including China, Mexico, Japan, Singapore, India, Spain, Brazil, U.S. and U.K.

« Saturated key trade and consumer media outlets with executive commentary
and quoted industry insights — including HOTELS Magazine, Forbes Mexico,
Barron's, Boutique Hotel News, Japan Today and Expansion.
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WORLD.com
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The Economic Times

Believe in travel: Celebrating 20
years of transformational journeys

e obsessed with seeking out experiences that are enviable and "social
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JAFANIUDAIY Ihecking off a ‘bucket list' item.
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B 0 U I I u u E ily is celebrating 20 years of investing and leading our
fred Travel Group. Over the past two decades, a

H U T E L las emerged: by working collaboratively, we can
k ourselves, our customers, our partners, and even the

N EWS year, we have seen that travellers are eager to explore

HOSTELER[A JoUuRNAL DES PALACES
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ks and push themselves out of their comfort zones. Our
tels & Resorts” member properties across the globe are
lemand, and I am continually amazed by the innovative

¢ creating curated and unique luxury experiences for

Executive Impact: Interview with Midori Kataoka (March 3. 2023)
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THOUGHT LEADERSHIP — SOCIAL MEDIA FOCUS

Team continued to expand the brand’s LinkedIn activity to reach a targeted B2B audience
of hoteliers, developers, investors, partners, and other industry figures, supporting brand
development focuses.

Spotlights included:
Sharing Thought leadership pieces in media globally
A new monthly Q&A segment showcasing the team's expertise, utilizing

@)
@)

LinkedIn's article feature

Raising awareness of industry leading events and spotlighting events such as the
Global Conference and the inaugural Preferred Hotels & Resorts' internal conference
Awards won by the brand, team members, and member properties

. Preferred Hotels & Resorts
-®

ntroducing Preferred Profiles. In celebration of the Lunar New Year, we sat down

with Jonathan Newbury, executive vice president for Asia Pacific, to share a few of his
key insights for the region, how he relaxes, and what he believes the future holds for
the travel industry as we enter the Year of the Dragon.

Follow the link below to start reading now!

#ProudlyPreferred #PreferredProfiles #LunarNewYear

Preferred Profiles: Jonathan Newbury

Preferred Hotels & Resorts o
58,293 followers
3w @

Celebrating 20 years of transformational journeys.

As we celebrate the 20th anniversary of Preferred Travel Group, our CEO, Lindsey
Ueberroth, took a moment to share some of her thoughts and the common
themes she has observed emerging in the world of travel with India's The
Economic Times Hospitality World.

Lindsey highlights the company's commitment to enhancing travel through
collaboration and innovation and emphasizes the growing trend of
transformational travel, which focuses on creating emotionally resonant,
personalized experiences that foster self-awareness and reflection.

Read more in her piece now: https://bit.ly/3RsrZsO
#ProudlyPreferred

Believe in travel: Celebrating 20 years of transformational
journeys - ET HospitalityWorld

hospitality.economictimes.indiatimes.com

. Preferred Hotels & Resorts
2mo-E ®

We are proud to welcome an esteemed group of innovative business thinkers to
speak at our Global Conference, taking place in Lisbon this week. Leaders at the
forefront of their fields, be it Al, storytelling, gastronomy, people management, or
uxury marketing, we look forward to hearing them share their unique experiences
and insight in a range of keynote speeches and pane! discussions.

Speakers include Robert B. Chavez, Executive Chairman of Hermeés

America, Hermés, Cindy Novotny, Managing Pariner of Master Connection
Associates, Ben Heller, Transformation and Al Manager, Professional Services,

of Google Cloud, Bharet Malhotra, Senior Vice President, Sales at Cvent, and Stefan
Wissenbach Founder, Empowered, to name just a few.

#ProudlyPreferred

We are honored to have been recognized as "Most Popular Hotel Chain” by Trip.com
Group at their awards ceremony which took place following their Envision.2024
Global Conferance last week in Shanghai.

t terms of evaiuation crit
hote! production, and our ture:
factors, making this accolade all

Ctrip, Skyscanner, and Qunar. Across its platforms, heiping travelers around the world
make informed and ¢ products and services and
enables partners to cor sers through the aggregation of
comprehensive travel-refat ces. Founded in 1999, Trip.com
Group has become one of the bes | groups in the world, with the
mission “to pursue the perfect trip for a better world™.

#ProudlyPreferred

Most Popular Hotel Chain
rhilie
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- LEGEND COLLECTION

« Elevated brand awareness with 225 Legend Collection mentions impacting key
audience targets across 62 trade publications and 163 consumer outlets — such
as Robb Report, Forbes Mexico, L'OFFICIEL HOMMES, Travel Weekly, and more.

 Global distribution of Legend 100 and VLE partnership announcement, press
releases, further establishing Preferred Hotels & Resorts' ultra-luxury position.

« Organize and host two Legend Collection Media FAMs for U.S./U.K. journalists
to generate impactful coverage across trade and consumer media

o Executed — Legendary Italian & Austrian Summer Mountain Escape LUXURY
o Upcoming — Legendary Exploration of Ireland Preferred Hotels & Resorts

Adds New Legend Member
Properties

HBABDZATNYY

Forbes RobbReport ‘@DPIME

The A-List of Travel &

LOXORY TRAVEL  FOODSWINE GUEST o GUEST

MAGAZINE EN ESPANOL

.....
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- LEGEND COLLECTION

BOUTIQUE
HOTEL

NEWS

The Newman joins Preferred’s Legend Collection

UK: Ahead of its opening in spring 2025, luxury hotel The N
Fitzrovia has joined Preferred Hotels & Resorts’ Legend Col

The Newman marks the first hotel under management
designed by Pernille Lind and Richy Almond of Lind + A|

It will feature 81 guest rooms and suites, a European brd
two private event and dining rooms, and a spa with hot
cabins, salt therapy room, hydrotherapy pool, treatmerny
studio and gym.

Oliver Milne-Watson, general manager of The Newman|
to announce The Newman’s partnership with Preferred
Crucially, they are aligned with our values and vision as|
operator and committed to a thoughtful level of service
teams alike. This significant step forward marks our co;
as we gear up for our forthcoming launch in spring 202
sharing more of The Newman, and the creative Fitzrovi
which we are located.”

FIEEJEVEMERE S8y | The Sanchaya
BRI Legend R
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Hotels Cruises YourBusiness Destinations Transport

Peopl
RAVEL ADVISOR O

Preferred Hotels & Resorts
Adds New Legend Member
Properties STAY&TRAVEL AsORTE ROMENCO
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‘£ LEGEND COLLECTION — SOCIAL MEDIA FOCUS

« 503 posts spotlighting Legend Collection properties across social media channels (Instagram,
TikTok, Facebook, X, LinkedIn, WeChat, Little Redbook, Weibo)

« Organized and hosted a Legend Collection wellness intimate content creator event at
Casa del Mar and Shutters on the Beach (@LaxtoLuxury (301k on IG, 1M on TikTok),
@ZEricReubens (449k), @TiffPenguin (359k), @LiveLikeltsTheWknd (135k)

« Partnered with eight content global content creators on an individual basis to showcase
Legend Collection properties in exchange for content and assets:

o @TheBlondeFlamingo (104k) & @Mgypsea (41.9k) - Grand Hotel Tremezzo

@GoAnnieWhere (546k) - The Londoner

@Kyoko1903 (616Kk) - The New Otani Tokyo "Executive House Zen" POV: You isit the most iconic

@MarinaComes (280k) - Hotel Serras, Monument Hotel '

@Hey_Davina (229k) — The Dominick

@Fengtongxue (2.13 million+ followers) - The Fullerton Hotel Singapore

@LULU’s Travel Dairy (2.05 million+ followers) — Passalacqua, 7132 Hotel, Grand Hotel

Son Net, The Leela Palace Jaipur, Sommerro, Le Logis, The Alpina Gstaad, Iniala

Harbour House & Residences, Baccarat Hotel New York, The Mark, The Dominick

« Organize and host two Legend Collection Content Creator FAM trips for U.S./U.K.
influencers to create impactful content:

o Upcoming: Legendary South Carolina Exploration
o Upcoming: Legendary The Leela Palace Trail

0O O 0O 0O O O
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I PREFER

87 stories placed globally impacting key consumer audiences.

Saturated target publications with continuous coverage, including Head for
Points, Award Wallet, Rewards Canada, The Points Guy and AFAR.

USA Today 10Best — Readers' Choice 2024 Best Hotel Loyalty Program on ballot

U.S. News & World Report — deskside appointment to share recent program T —
enhancements ahead of annual Best Travel Reward Program rankings for 2024 ““TELS_:M

AFAR

These Are the Best New Hotels of 2024 -

B WITH THE CHALLENGES

K. TURNING LEFT FOR LESS
FACE IN GETTING REACH
“\_A X/ CHAMPAGNE TRAVEL ON A PROSECCO BUDGET ™ 3 Head for Pomts PREFER BAINGS THEM
1 ) i Combine £100 Amex cashback with 20,000 bonus S(ALE};ND cngby,gauw
T H E i points from Preferred Hotels
; ‘ " ..». o s sy cmmason S et o v s ;:::am oo :, :::“
Eas EAMILER CRWA th AD!,:'A * POINTS - MG - =
EARN MILES WITHOUT FLYING Guvo % ‘




Preferred Hotels & Resorts | 2024 PR & Social Media Mid-Year Report

- I PREFER — SOCIAL MEDIA FOCUS

» Social media posts have supported a range of topics including the relaunch of
Unforgettable Moments, I Prefer spring offer, and regional/specific destination
offers

* Generated 321,886 impressions, 7% engagement rate, 23,968 engagements on
global channels to date

Top performing posts:

€) Preferred Hotels & Resorts 0O ©) Preferred Hotels & Resorts 0O € Preferred Hotels & Resorts 0O [ Preferred Hotels & Resorts 0O preferredhotels 0O
Fri 5/10/2024 11:10 pm EDT Thu 5/23/2024 6:46 pm EDT Fri 3/1/2024 5:31 pm EST Fri 5/10/2024 7:07 am ECT Sat 5/11/2024 10:20 am EDT

Breakfast just tastes better when it's enjoyed Are you ready for a summer of incredible Put a spring in your step with a trip to We are proud to share the winners of this Breakfast just tastes better when it's enjoyed
with a view like this! Enjoy a Sicilian summer memories to last a lifetime? Unforgettable Condado Vanderbilt Hotel on Puerto Rico's year's Awards of Excellence as revealed with a view like this! Enjoy a Sicilian summer
escape with Grand Hotel San Pietro,... moments with Preferred Hotels & Resorts... beautiful coast, an ideal destination for a... yesterday evening at the Preferred Hotels ... escape with Grand Hotel San Pietro,...

3]
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MEMBER SUPPORT

* 176 million+ global impressions announcing quarterly new members

* 35+ brand orientation calls, in person-site visits and strategy meetings
executed with new and existing members

« 80+ individual media visits secured and presented to member hotels
across our portfolio

Didrias de uma
C E S A HOSPITALITY EXPERIENCE & DESIGN

PICK UP | HOTEL _ . Lake Como's
\ Sumptuous Pastoral Poem
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travelmarket
Voice of the Travel Advisor report
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.

Artyzen Singapore
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- MEMBER SUPPORT

* Member hotel award recognitions amplified through global press releases

announcing winners of key industry awards, including;:

o Forbes Travel Guide — Star Awards
o Travel + Leisure — World's Best Awards
o Conde Nast Traveler — Readers' Choice Awards (upcoming)

Taider

. READERS’ CHOICE |

AWARDS 2024

\ VOTE NOW! /

jy TRAVEL+
LEISURE

WORLD'’S
BEST

AWARDS
2024

Forbes %

TRAVEL GUIDE
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- MEMBER SUPPORT — SOCIAL MEDIA FOCUS

Social media support of quarterly new member announcements

Individual spotlight posts on LinkedIn introducing each new member

23 individual influencer visits secured and presented to member hotels (including
global and China)

@ rocresnoie Preferred Hotels & Resorts

Member hotelier award support across channels

preferredhotels @ We are delighted to celebrate the relesse of 2 ®
the Forbes Travel Guide Star Awards 2024

Please join us in welcoming 13 naw member properties to the Prefemed Life!
Over & hundred of our exceptional independent hotels and
resocts were included in this year's st of winners, 3 testament to

the incredible haspitality and dedication of their teams, their Ranging from an opulent n resort boasting old worid charm, to an Argentinian

ique se and above al " vineyard retreat at the foot of the Andes Mountains, each of these distinct properties
‘experiences they offer. offers a host of memorable guest experiences to inspire travelers as they embark on
Leam more about this year's recognized members through the new adventures across the worid in 2024 and beyond.

Preferred Hotels & Resorts

link in our profile.

Congratulations to Castlemartyr Resort and Vincent Crepel's Terre Restaurant which,
on top of recently joining our esteemed Legend Collection, has been awarded two
stars by The MICHELIN Guide in this year's UK and Ireland Awards.

#Thepref - - - Our latest members to join us include: Almar Giardino di Costanza (Mazara del Vallo,
#ThePreferredife sBefieveinTiavel sForbesTravelGuide
£2024Travel #Travellnspo #BucketlistTrave! #Travel #LuuryTrovel italy), Azul Hote! & Retreat (Guanacaste, Costa Rica), Camp Creek Inn (Inlet Beach
#Fores Fiorida, United States), The Editory Boulevard Aliados Porto (Porto, Portugal), Entre
Cielos Wine & Weliness Hote! (Mendoza, Argentina), Grand Hotel Djibloho (Ciudad de
merinacomes @ Wow® a Paz, ‘Equatcr‘a Guines) Terrbc‘ﬁafcé ona '.Béf(é?OTa Sﬂav"}, Catalonia Passeig de
Gracia (Barcelona, Spain), Catalonia Las Cortes (Madrid, Spain), Hotel Catalonia Ronda
{Ronda, Spain), Hote! Catalonia Donosti (San Sebastian, Spain), Catalonia Santo
Domingo (Santo Domingo, Dominican Republic),
SoHo Residences Toronto (Toronto, Canada).

Learn more: hitpsi//bit.ly/4810vuw
Vvl #ProudlyPreferred

Viike Raply

#ProudlyPreferred

@ v .
Josreldespataces teng

bytas Ecouthd @

. preferredhotels ©
BEAUSTE Zermatt

I Lived by ditzyaii and 379 others
‘ preferredhotels @ Life s suite when you discover BEAUSITE! prr

one of Switzerland's most chic resorts for over 3 hundred years
nd Dame effortlessly blends traditional alpine hospitaity

00l contemporary touches inchuding 3 stunning outdoor
heated pool with views over the iconic Matterhorn.

© s

yorincewnight it @beautsitezematt

* ferreduife
*Aipine #5ki 25k

and #Swiss MyS
n #Winter #Cozy #Suitelife

sunkissedblonde travels How perfect @ -
P voeiviwedo o bestuts =
M elhnrincmurioht 8 | cusd thic st 2 -

oav R

@B Uked by ditzyal sad others



-
-
»

Preferred Hotels & Resorts | 2024 PR & Social Media Mid-Year Report

GLOBAL MEDIA EVENTS

Planned and executed media events in key markets, providing hotel members with
opportunities for exposure and engagement with top-tier journalists, including;:

Sao Paulo

O

7 hoteliers representing 4 member properties from our South America portfolio —
including new member properties, Pulso Hotel and Fera Palace Hotel

14 journalists from Brazil’s top-tier outlets — including Hotelier News, BrasilTuris,
Mercado & Eventos, Diario do Turismo, Forbes Brazil, Estaddo, and Top Destinos.

New York City
o 18 hoteliers representing Legend Collection + New Openings from 7 different

O

countries — ranging from Ireland to Italy, Jamaica to Spain, U.K. and the U.S.
32 media attendees from top-tier publications — such as Travel + Leisure, Forbes,
Condé Nast Traveler, Forbes, Town & Country, Vanity Fair, and Travel Weekly.

London

O
O

10 hoteliers from nine countries, including eight Legend properties

23 top-tier editors and freelance journalists representing key consumer travel,
luxury lifestyle, and trade media outlets, such as Conde Nast Traveller, The Points Guy,
TTG Luxury, Aspire by Travel Weekly, Forbes, Robb Report, TTG.
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- GLOBAL MEDIA EVENTS (continued)

o Australia
o 7 representatives from Preferred Hotels & Resorts and The Fullerton Hotel Sydney
o 10 media attendees — including Sydney Morning Herald, The Daily Mail, Travel
Daily, Karryon, Travel Weekly Australia, and Luxury Travel Magazine.

« Singapore
o 7representatives from Preferred Hotels & Resorts and Artyzen Singapore
o 11 media attendees — including The Straits Times, Singapore Tatler, TimeOut, TTG
Asia, MediaCorp News/Radio, and SilverKris Magazine by Singapore Airlines.
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- GLOBAL CONFERENCE 2024

3 A-list journalists secured to attend and speak in the Luxury Media Panel: Liz Cantrell
(Travel + Leisure), Christina Jelski (Travel Weekly), and Eloise Hanson (Boutique Hotel News)

Six media placements garnered on Boutique Hotel News, Travel Weekly, and GirlAhead reaching
784k+ industry professionals with a corresponding advertising value of $11,775

Global distribution of 2024 Awards of Excellence and GIFTTS Pineapple Award Winners press release
resulting in 180 editorial placements impacting 468M readers and ad equivalent of $84.2 million

11 posts shared on LinkedIn in the lead up, during, and post conference with 62,554 total impressions —
and 13,003 engagements | e

It’s finally here! Our 2024 Global Conference has begun and we cannot wait to
share more highlights throughout the week.

This year's conference sets a new record for us with over 350 in attendance,
representing more than 125 hotels from over 25 countries. Thank you to everyone
hak el

y to be with us.

Preferred Hotels & Resorts
57,617 followers
3w- @

It was also a pleasure to announce and celebrate the hotels recognized by the

iy (s 7 Lisbon st week to connect. GIFTTS Pineapple Awards this evening.

. Preferred Hotels & Resorts . Preferred Hotels & Resorts
+ w0 - ®
e Journey 202415 on! hat lobal C
We are delighted t ember hoteliers and industry partners to the ank you to everyone who took the time to
an share
cfec o

TRAVEL WEEKLY

ect finishing note, a glittering occasion that

celebrated the incredible success stories from among our global :orﬂchc of CONGRATULATIONS TO OUR 2024 WINNERS

independent hotels. Congratulations to all our winners once agai
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TOp Performing Posts (by channel, based on engagements)
preferredhotels

Fri 4/5/2024 5:18 pm EDT

/
|
\

"ﬁ_ﬁ"\l preferredhotels
N
The dreamiest way to enjoy the Dolce Vita

/  Wed 3/13/2024 7:46 pm EDT

on Lake Como! @SamMcClendon shows

how to embrace your Italian era on this...

preferredhotels
Live like a local in Paris with L'Hotel du

Wed 4/24/2024 6:15 am EDT

2024 Mid-Year SOCIAL MEDIA HIGHLIGHTS

Collectionneur Paris and their Tour Eiffel
Apartment. Overlooking the chic Park...

preferredhotels
Hanami is the traditional Japanese custom

Sun 4/21/2024 6:32 pm EDT
of “flower viewing”, and no flower is more

famous than the Cherry Blossom....

preferredhotels

Preferred's Suite of the Week: Discover the

Tue 3/26/2024 2:12 pm EOT
sheer bliss of La Casa de la Playa's

Oceanfront Suite. @lacasadelaplaya...

Slow down, sit back, and enjoy some much

needed sun and vitamin sea with an all-
. .

17,000 1nteractions

inclusive escape to Live Agua Cancun....

—m

5,900 interactions

1,900 interactions 1,400 interactions 1,200 interactions

Pulled from Meta Insights July 8, 2024

Instagram

HOTELS & RESORTS



Pulled from Sprout Social July 8, 2024
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- 2024 Mid-Year SOCTAL MEDIA HIGHLIGHTS

""y

TOp Performing Posts (by channel, based on engagements)

. M Ppreferred Hotels & Resorts (
Tue 5/14/20; m EDT

That's a wrap on Global Conference 2024!

Thank you to everyone who took the time to
join us in Lisbon last week to connect, shar...

Total Engagements 5,959
Reactions 314
Comments 2
sha 6
Post Clicks 5,637

M Preferred Hotels & Resorts @)
Thu 5/2/2024 3:53 pm EDT =

From London to Paris, Preferred's Legend

Collection was the talk of the town on both
sides of the channel last week. Our Leisure...

‘ [ Preferred Hotels & Resorts 0O
Fri 5/31/2024 5:21 pm EDT S

#ThePreferredLife takes to the sea! it was a

pleasure earlier this month to welcome our
esteemed hotels, key regional sales...

‘ M Preferred Hotels & Resorts 0
5 S EST U

We are always Better Together. This was the
key theme that underpinned the inaugural
Preferred Travel Group's all-associate...

QCB(&)
9 Fogetio

¢
5

Presenting #ThePreferredLife in Sao Paulo! It
was a pleasure last week to gather with
leading Brazilian journalists and four top...

Total Engagements 5,705
275

Comments 2
9

Post Clicks (All) 5419

Post Clicks (All) 4,658

Total Engagements 3,935
Reacti 231
Comments 4

7
Post Clicks (A 3,693

Total Engagements 3,006
158

Comments 1
4

(All) 2,843

LinkedIn

@ Ppreferred Hotels & Resorts 0O

We love to celebrate mothers and mother-
figures all year round but for those
celebrating Mother's Day in just over a..

@ Preferred Hotels & Resorts 0O
Tued, 5:37 pm EDT -

Paris or London? Pick both! Sample Parisian
cafe culture, taking in its picturesque
architecture and elegant style before maki...

@ Preferred Hotels & Resorts O

Breakfast just tastes better when it's enjoyed
with a view like this! Enjoy a Sicilian summer
escape with Grand Hotel San Pietro,..

@ Preferred Hotels & Resorts 0O

Wed 2/14/2024 4:47 pm EST

Destinations worthy of getting down on one
knee! Did you know that 2024 is a leap year?
When according to tradition, ladies could...

’ Preferred Hotels & Resorts
Sat 1/20/2024 2:53 T

Welcome to MOLLIE Aspen, a distinctly

stylish hideaway in Aspen, one of America's
best loved adventure destinations. More lik...

Total Engagements 155,450

Reactions 121,069

Comments 54

Shares 104

Post Link Clicks 4,654

Other Post Clicks 29,569
Boosted

Total Engagements 141,238
Reactions 113,085
Comments 151
Shares 415
Post Link Cl 1,431
Other Po: 26,156

Boosted

Total Engagements 12,879
Reactions 8,048
Comments 122

Total Engagements 7,252
1734

Comments 10
127

m

5.270

Total Engagements 6,407
Reactions 3,098
Comments 21
Shares 58
Post Link Clicks 110
3,120

Boosted - O @

Facebook

HOTELS & RESORTS
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2024 Mid-Year SOCIAL MEDIA HIGHLIGHTS
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TOp Performing Posts (by channel, based on engagements)

EHRER | B LBFRWEEZ IR

2024-6-21, 7,712 viewership, 62 interactions ' 6,258 74 25 Oo
i » . !2 N 0

o 2024 EEERZRE S

%, W 2712 3 18 O12 <Artyzen New Bund 31 Shanghai>
-"’55;25_' “) 0 2023 — 07-29, 5,058 viewership, 60 interactions

<2024 Preferred Pineapple Week>

SHEFETE | LR 1 EREE
5,058 38 2 Oo
0

<520, meet your Preferred Pet>

2024 — 05 — 20, 5,982 viewership, 75 interactions

WeChat

0, ALRE9EEECrush
5,982 41 12 O 22

<Hotel New Otani Tokyo | City Escape>

2024 — 06 — 06, 4,619 viewership, 24 interactions
IR AR RS | IEERS A HRER
4619 16 8 ©o

<Preferred Travel | Japan Cherry Blossom>

2024 — 3-14, 26, 6,258 viewership , 74 likes, 25 saved



https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651732659&idx=1&sn=ecbedcb2c50acf73bd98e92803c1f125&chksm=f2ae861bc5d90f0d379684287c90a7700eeee91c57ac66c53598bbd26b53dc04b2c3815b969d&token=44776773&lang=zh_CN
https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651731895&idx=1&sn=6c9e7377c487e21f4fa8b9aea4e8fd52&chksm=f2ae8b1fc5d9020939e428304fb55d7f8c1a7388a2c31bfa0cc0acffb77f5dc6587e2fb290bf&token=44776773&lang=zh_CN
https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651732228&idx=1&sn=14cac0a023b444b4c4209e2bc3086c3c&chksm=f2ae85acc5d90cba95ebdb6eb7ada2f052b8c930d3c2fb03a050ab6c2037b0ec9098a05340e5&token=44776773&lang=zh_CN
https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651732520&idx=1&sn=2a82ad6bf81d6fff518702d0e81b9d17&chksm=f2ae8680c5d90f9665ceb2be8b1b298bfb48a7dbc3a104fba98536a70b0a64d0c2bf27e5e8a2&token=44776773&lang=zh_CN
https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651731420&idx=1&sn=9e42851818b56dbd4c68e3affe564dae&chksm=f2ae8974c5d90062ba7a9c7b728409aee069dc93e202040971b9cea7181ca766d93ceedc8ce6&token=44776773&lang=zh_CN
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- 2024 Mid-Year SOCIAL MEDIA HIGHLIGHTS

TOp Performing Posts (by channel, based on engagements)
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PREFERRED PINEAPPLE WEEK (June 21 — 28)

The social media team led a robust global campaign to celebrate Preferred Pineapple Week
2024, incorporating five city guides to top Legend Collection hotel cities — London, Barcelona,
Tokyo, Singapore, New York, some of which were reviewed by influencers. Additional week-long
content shared according to key hospitality themes including F&B, pets, cocktails and wellness.
All supported with dedicated story templates and assets generated by the brand creative team.

Results: 371 posts shared by PHR and our members (not inc. stories)
o 50,320 engagements with PHR and wider partners’ content
7.6M+ impressions
146 properties engaged in the campaign
7,517 new followers globally across all channels
3 influencers hosted at 4 Legend Collection properties: (The
Dominick, Hotel Serras, Monument Hotel, Hotel New Otani Tokyo "Executive
House Zen") + 2 key KOL partnerships
o 20 influencers supported the campaign in China on Weibo and
WeChat
o Associate competition run over the week to encourage engagement from
our teams

o O O O

o Over 1,000 entries into consumer sweepstakes run over the week to
win a two-night stay at the winner's choice of Legend Collection property in
either London, New York, Barcelona, Tokyo or Singapore
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