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STRATEGIC APPROACH

In 2024, Preferred Hotels & Resorts' in-house communications team continued an increased focus on 
our strategic approach to prioritize public relations and social media outreach efforts in alignment to 
support the brand's core pillars and key business goals.

Retention

New Member Onboarding

Ongoing Member Support

Industry Awards

Consumer Campaigns

Media Experiences

Development

In-Region Activations

Thought Leadership

White Papers

Speaker Panels

Executive Profiling

Brand Awareness

I Prefer Hotel Rewards

Legend Collection

Preferred Pride

Unforgettable Moments

Preferred Pets
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2024 PR + SOCIAL MEDIA SNAPSHOT

PUBLIC RELATIONS

• 2.3 billion+ editorial impressions (pacing 12 million+ higher YOY)

• Ad Value equivalency of $18 million (192% increase YOY)

• 1,370 earned placements secured (87% increase YOY)

• Coverage in 408 media outlets across 26 countries

• Media coverage featuring 240 member hotels (29% increase YOY)

SOCIAL MEDIA

Global Channels:

Total growth: 16,554 (+39.7%)

Engagement rate: 1.4%

Engagements: 485,122

Impressions: 35,276,766

Total website clicks: 70,536

China Channels:

 Total growth: 12,165

 Engagements: 5,689

 Impressions:  1,288,246



PUBLIC RELATIONS
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GLOBAL PRESS HIGHLIGHTS
In Q1 & Q2 2024, Preferred Hotels & Resorts' in-house PR team secured more than 1,370 media placements 

resulting in over 2.3 billion impressions and an advertising equivalency value of $18 million.

View a listing of all press coverage, including details and links to live articles via Dropbox HERE. Please also find a 

selection of global press highlights on the following pages, along with corresponding links to each publicity clip.

Hospitality Design
(United States)

Lindsey Ueberroth 
Leads Preferred 

Travel Group Into a 
New Era

L’OFFICIEL 
HOMMES

(China)

Stay at a Hotel in 
the Name of Art

Revista Hostelería
(Spain)

The Hotel Sector Has 
Demonstrated Great 

Resilience And 
Ability To Adapt 

HOTERERS
(Japan)

Discover The 
World's Most 

Alluring Hotels

Travel Heights
(India) 

Reimagining B2B 
Travel in India

https://www.dropbox.com/scl/fi/xzegth791t2dej1mffmbm/2024-Mid-Year-PHR-Coverage-Report.pdf?rlkey=wjrnbz6fvlk9vopdihbcs1c22&st=ihl2ab6t&dl=0
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
http://clip.dida1x.cn/2.0/Clients/clipping/clippingDRight.asp?cid=24609843
http://clip.dida1x.cn/2.0/Clients/clipping/clippingDRight.asp?cid=24609843
https://www.dropbox.com/scl/fi/8enyhb6k2eyguzk185i0y/February-2024-Revista-Hosteler-a-Gonzalo-Ocejo.pdf?rlkey=v73jz8c2ubzmv6wdvt7hf5bdt&st=disotn56&dl=0
https://www.dropbox.com/scl/fi/8enyhb6k2eyguzk185i0y/February-2024-Revista-Hosteler-a-Gonzalo-Ocejo.pdf?rlkey=v73jz8c2ubzmv6wdvt7hf5bdt&st=disotn56&dl=0
https://www.dropbox.com/scl/fi/8enyhb6k2eyguzk185i0y/February-2024-Revista-Hosteler-a-Gonzalo-Ocejo.pdf?rlkey=v73jz8c2ubzmv6wdvt7hf5bdt&st=disotn56&dl=0
https://www.dropbox.com/scl/fi/8enyhb6k2eyguzk185i0y/February-2024-Revista-Hosteler-a-Gonzalo-Ocejo.pdf?rlkey=v73jz8c2ubzmv6wdvt7hf5bdt&st=disotn56&dl=0
https://www.dropbox.com/scl/fi/81frhiqqy22wa7vb85y4d/Artyzen-Singapore-Hoteres-June-2024.pdf?rlkey=js5ybwrevo94qlvr3grrpi7kw&st=e3kfwe72&dl=0
https://www.dropbox.com/scl/fi/81frhiqqy22wa7vb85y4d/Artyzen-Singapore-Hoteres-June-2024.pdf?rlkey=js5ybwrevo94qlvr3grrpi7kw&st=e3kfwe72&dl=0
https://www.dropbox.com/scl/fi/81frhiqqy22wa7vb85y4d/Artyzen-Singapore-Hoteres-June-2024.pdf?rlkey=js5ybwrevo94qlvr3grrpi7kw&st=e3kfwe72&dl=0
https://online.fliphtml5.com/cffwy/psqc/
https://online.fliphtml5.com/cffwy/psqc/
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GLOBAL PRESS HIGHLIGHTS

Karryon
(Australia)

Preferred Hotels & 
Resorts Prepare for 

Expansion and 
Growth in Australia 

Travel + Leisure
(United States)

These Travel 
Companies Are 

Making Big Moves 
to Help LGBTQ 

Travelers 

Executive Magazine
(United Kingdom)

Preferred Travel 
Group Champions 

Female Leadership In 
Celebration Of IWD 

2024 

Forbes Mexico
(Mexico)

A Promising 
Horizon

GQ Brazil
(Brazil)

Around the World 
With Preferred's 

New Hotels

https://karryon.com.au/luxury/preferred-hotels-resorts-in-australia/
https://karryon.com.au/luxury/preferred-hotels-resorts-in-australia/
https://karryon.com.au/luxury/preferred-hotels-resorts-in-australia/
https://karryon.com.au/luxury/preferred-hotels-resorts-in-australia/
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://www.travelandleisure.com/travel-companies-helping-lgbtq-travelers-8647807
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://theexecutivemagazine.com/preferred-travel-group-champions-female-leadership-in-celebration-of-iwd-2024/
https://www.dropbox.com/scl/fi/oqynlmucmncls76rg0hku/3.15.24_Forbes-Mexico-PH-R_0-1.pdf?rlkey=hdpnoj48uy1ztexqxxycc94pm&st=0zasvpw2&dl=0
https://www.dropbox.com/scl/fi/oqynlmucmncls76rg0hku/3.15.24_Forbes-Mexico-PH-R_0-1.pdf?rlkey=hdpnoj48uy1ztexqxxycc94pm&st=0zasvpw2&dl=0
https://gq.globo.com/lifestyle/noticia/2024/05/volta-mundo-novos-hoteis-rede-preferred.ghtml
https://gq.globo.com/lifestyle/noticia/2024/05/volta-mundo-novos-hoteis-rede-preferred.ghtml
https://gq.globo.com/lifestyle/noticia/2024/05/volta-mundo-novos-hoteis-rede-preferred.ghtml


CAMPAIGN HIGHLIGHTS
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THOUGHT LEADERSHIP

• 82 thought leadership placements featuring 21 associates quoted as industry 
experts – reflecting a 25% increase in number of associates quoted YOY

• Nearly 570 thousand industry professionals reached across 15+ countries – 
including China, Mexico, Japan, Singapore, India, Spain, Brazil, U.S. and U.K.

• Saturated key trade and consumer media outlets with executive commentary 
and quoted industry insights – including HOTELS Magazine, Forbes Mexico, 
Barron's, Boutique Hotel News, Japan Today and Expansión.
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THOUGHT LEADERSHIP – SOCIAL MEDIA FOCUS

• Team continued to expand the brand’s LinkedIn activity to reach a targeted B2B audience 
of hoteliers, developers, investors, partners, and other industry figures, supporting brand 

development focuses.

• Spotlights included:

o Sharing Thought leadership pieces in media globally

o A new monthly Q&A segment showcasing the team's expertise, utilizing 
LinkedIn's article feature

o Raising awareness of industry leading events and spotlighting events such as the 
Global Conference and the inaugural Preferred Hotels & Resorts' internal conference

o Awards won by the brand, team members, and member properties
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LEGEND COLLECTION

• Elevated brand awareness with 225 Legend Collection mentions impacting key 
audience targets across 62 trade publications and 163 consumer outlets – such 
as Robb Report, Forbes Mexico, L'OFFICIEL HOMMES, Travel Weekly, and more.

• Global distribution of Legend 100 and VLE partnership announcement, press 
releases, further establishing Preferred Hotels & Resorts' ultra-luxury position.

• Organize and host two Legend Collection Media FAMs for U.S./U.K. journalists 
to generate impactful coverage across trade and consumer media

o Executed – Legendary Italian & Austrian Summer Mountain Escape

o Upcoming – Legendary Exploration of Ireland 
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LEGEND COLLECTION
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LEGEND COLLECTION – SOCIAL MEDIA FOCUS

• 503 posts spotlighting Legend Collection properties across social media channels (Instagram, 

TikTok, Facebook, X, LinkedIn, WeChat, Little Redbook, Weibo)
• Organized and hosted a Legend Collection wellness intimate content creator event at 

Casa del Mar and Shutters on the Beach (@LaxtoLuxury (301k on IG, 1M on TikTok), 
@EricReubens (449k), @TiffPenguin (359k), @LiveLikeItsTheWknd (135k)

• Partnered with eight content global content creators on an individual basis to showcase 
Legend Collection properties in exchange for content and assets: 

o @TheBlondeFlamingo (104k) & @Mgypsea (41.9k) - Grand Hotel Tremezzo

o @GoAnnieWhere (546k) - The Londoner
o @Kyoko1903 (616k) - The New Otani Tokyo "Executive House Zen"

o @MarinaComes (280k) - Hotel Serras, Monument Hotel
o @Hey_Davina (229k) – The Dominick

o @Fengtongxue (2.13 million+ followers) - The Fullerton Hotel Singapore

o @LULU’s Travel Dairy (2.05 million+ followers) – Passalacqua, 7132 Hotel, Grand Hotel 
Son Net, The Leela Palace Jaipur, Sommerro, Le Logis, The Alpina Gstaad, Iniala 

Harbour House & Residences, Baccarat Hotel New York, The Mark, The Dominick 
• Organize and host two Legend Collection Content Creator FAM trips for U.S./U.K. 

influencers to create impactful content:

o Upcoming: Legendary South Carolina Exploration 
o Upcoming: Legendary The Leela Palace Trail
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I PREFER

• 87 stories placed globally impacting key consumer audiences.

• Saturated target publications with continuous coverage, including Head for 
Points, Award Wallet, Rewards Canada, The Points Guy and AFAR.

• USA Today 10Best – Readers' Choice 2024 Best Hotel Loyalty Program on ballot

• U.S. News & World Report – deskside appointment to share recent program 
enhancements ahead of annual Best Travel Reward Program rankings for 2024
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I PREFER – SOCIAL MEDIA FOCUS

• Social media posts have supported a range of topics including the relaunch of 
Unforgettable Moments, I Prefer spring offer, and regional/specific destination 
offers

• Generated 321,886 impressions, 7% engagement rate, 23,968 engagements on 
global channels to date

Top performing posts:
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MEMBER SUPPORT

• 176 million+ global impressions announcing quarterly new members

• 35+ brand orientation calls, in person-site visits and strategy meetings 
executed with new and existing members

• 80+ individual media visits secured and presented to member hotels 
across our portfolio
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MEMBER SUPPORT

• Member hotel award recognitions amplified through global press releases 
announcing winners of key industry awards, including:

o Forbes Travel Guide – Star Awards

o Travel + Leisure – World's Best Awards

o Conde Nast Traveler – Readers' Choice Awards (upcoming)
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MEMBER SUPPORT – SOCIAL MEDIA FOCUS

• Social media support of quarterly new member announcements

• Individual spotlight posts on LinkedIn introducing each new member

• 23 individual influencer visits secured and presented to member hotels (including 

global and China)

• Member hotelier award support across channels
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GLOBAL MEDIA EVENTS

Planned and executed media events in key markets, providing hotel members with 
opportunities for exposure and engagement with top-tier journalists, including:

• São Paulo

o 7 hoteliers representing 4 member properties from our South America portfolio – 
including new member properties, Pulso Hotel and Fera Palace Hotel

o 14 journalists from Brazil’s top-tier outlets – including Hotelier News, BrasilTuris, 
Mercado & Eventos, Diário do Turismo, Forbes Brazil, Estadão, and Top Destinos.

• New York City
o 18 hoteliers representing Legend Collection + New Openings from 7 different 

countries – ranging from Ireland to Italy, Jamaica to Spain, U.K. and the U.S.
o 32 media attendees from top-tier publications – such as Travel + Leisure, Forbes, 

Condé Nast Traveler, Forbes, Town & Country, Vanity Fair, and Travel Weekly.

• London

o 10 hoteliers from nine countries, including eight Legend properties
o 23 top-tier editors and freelance journalists representing key consumer travel, 

luxury lifestyle, and trade media outlets, such as Conde Nast Traveller, The Points Guy, 
TTG Luxury, Aspire by Travel Weekly, Forbes, Robb Report, TTG.
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GLOBAL MEDIA EVENTS (continued)
o Australia 

o 7 representatives from Preferred Hotels & Resorts and The Fullerton Hotel Sydney

o 10 media attendees – including Sydney Morning Herald, The Daily Mail, Travel 
Daily, Karryon, Travel Weekly Australia, and Luxury Travel Magazine.

• Singapore
o 7 representatives from Preferred Hotels & Resorts and Artyzen Singapore

o 11 media attendees – including The Straits Times, Singapore Tatler, TimeOut, TTG 
Asia, MediaCorp News/Radio, and SilverKris Magazine by Singapore Airlines.
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GLOBAL CONFERENCE 2024

• 3 A-list journalists secured to attend and speak in the Luxury Media Panel: Liz Cantrell 
(Travel + Leisure), Christina Jelski (Travel Weekly), and Eloise Hanson (Boutique Hotel News)

• Six media placements garnered on Boutique Hotel News, Travel Weekly, and GirlAhead reaching 
784k+ industry professionals with a corresponding advertising value of $11,775

• Global distribution of 2024 Awards of Excellence and GIFTTS Pineapple Award Winners press release 
resulting in 180 editorial placements impacting 468M readers and ad equivalent of $84.2 million

• 11 posts shared on LinkedIn in the lead up, during, and post conference with 62,554 total impressions 
and 13,003 engagements



SOCIAL MEDIA
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2024 Mid-Year SOCIAL MEDIA HIGHLIGHTS

Instagram

17,000 interactions 5,900 interactions 1,900 interactions 1,400 interactions 1,200 interactions

Pulled from Meta Insights July 8, 2024
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2024 Mid-Year SOCIAL MEDIA HIGHLIGHTS

LinkedIn

Facebook

Pulled from Sprout Social July 8, 2024
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2024 Mid-Year SOCIAL MEDIA HIGHLIGHTS

<2024 Preferred Pineapple Week>

2024-6-21, 7,712 viewership, 62 interactions

<Artyzen New Bund 31 Shanghai>

2023 – 07-29, 5,058 viewership, 60 interactions

<520, meet your Preferred Pet>

2024 – 05 – 20, 5,982 viewership, 75 interactions

<Hotel New Otani Tokyo | City Escape>

2024 – 06 – 06, 4,619 viewership, 24 interactions

<Preferred Travel | Japan Cherry Blossom>

2024 – 3-14, 26, 6,258 viewership , 74 likes, 25 saved

WeChat

https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651732659&idx=1&sn=ecbedcb2c50acf73bd98e92803c1f125&chksm=f2ae861bc5d90f0d379684287c90a7700eeee91c57ac66c53598bbd26b53dc04b2c3815b969d&token=44776773&lang=zh_CN
https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651731895&idx=1&sn=6c9e7377c487e21f4fa8b9aea4e8fd52&chksm=f2ae8b1fc5d9020939e428304fb55d7f8c1a7388a2c31bfa0cc0acffb77f5dc6587e2fb290bf&token=44776773&lang=zh_CN
https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651732228&idx=1&sn=14cac0a023b444b4c4209e2bc3086c3c&chksm=f2ae85acc5d90cba95ebdb6eb7ada2f052b8c930d3c2fb03a050ab6c2037b0ec9098a05340e5&token=44776773&lang=zh_CN
https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651732520&idx=1&sn=2a82ad6bf81d6fff518702d0e81b9d17&chksm=f2ae8680c5d90f9665ceb2be8b1b298bfb48a7dbc3a104fba98536a70b0a64d0c2bf27e5e8a2&token=44776773&lang=zh_CN
https://mp.weixin.qq.com/s?__biz=MzI0NTA3NTM5OQ==&mid=2651731420&idx=1&sn=9e42851818b56dbd4c68e3affe564dae&chksm=f2ae8974c5d90062ba7a9c7b728409aee069dc93e202040971b9cea7181ca766d93ceedc8ce6&token=44776773&lang=zh_CN


Preferred Hotels & Resorts | 2024 PR & Social Media Mid-Year Report

2024 Mid-Year SOCIAL MEDIA HIGHLIGHTS

Little Red Book

Weibo
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PREFERRED PINEAPPLE WEEK (June 21 – 28)

The social media team led a robust global campaign to celebrate Preferred Pineapple Week 
2024, incorporating five city guides to top Legend Collection hotel cities – London, Barcelona, 

Tokyo, Singapore, New York, some of which were reviewed by influencers. Additional week-long 
content shared according to key hospitality themes including F&B, pets, cocktails and wellness. 

All supported with dedicated story templates and assets generated by the brand creative team.

Results: 371 posts shared by PHR and our members (not inc. stories)

o 50,320 engagements with PHR and wider partners’ content 

o 7.6M+ impressions

o 146 properties engaged in the campaign

o 7,517 new followers globally across all channels

o 3 influencers hosted at 4 Legend Collection properties:  (The 

Dominick, Hotel Serras, Monument Hotel, Hotel New Otani Tokyo "Executive 

House Zen") + 2 key KOL partnerships

o 20 influencers supported the campaign in China on Weibo and 

WeChat

o Associate competition run over the week to encourage engagement from 

our teams

o Over 1,000 entries into consumer sweepstakes run over the week to 

win a two-night stay at the winner's choice of Legend Collection property in 

either London, New York, Barcelona, Tokyo or Singapore
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