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CO-OPERATIVE MARKETING/THE MARKETPLACE - THEMARKETPLACE@PREFERREDHOTELS.COM

THE ESSENTIALS THE ESSENTIALS - BRANDED RATE PROGRAMS*
Stay More, Save More Preferred Extended Stay Preferred Plus American Express Extra Night Offer Mastercard Premium Offer | Prefer Member Rate &
Preferred Suites Preferred Advance Purchase Preferred Extended Stay American Express Preferred Family Offer Visa Worlds Offer | Prefer Flexible Member Rate =
Preferred Bed & Breakfast Preferred Curations Best Available Rate Mastercard Standard Offer Visa Worlds Golf Offer
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Key to Marketing Channels
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DEDICATED EMAIL DIGITAL PAID BLOG POST ORGANIC SOCIAL B2C B2B PR DISPLAY PAID
LANDING PAGE MEDIA EDIA ACTIVATIONS ACTIVATIONS ACTIVATIONS REMARKETING SEARCH
/ADVERTISING

* Add-on - price starting at $450

tProperty must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
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Q1-Q4 2023 INTEGRATED MARKETING & COMMUNICATIONS CALENDAR

I PREFER ACTIVITIES - LOYALTY@IPREFER.COM

ANUARY FEBRUARY MARCH APRIL JUNE JULY SEPTEMBER | OCTOBER VEMBER j DECEMBER

Booking Bonus -
- Unforgettable Moments Unforgettable i
New Website Cyber Offer Member's Choice
BONUS OFFERS 25,000 bonus points Bonus 20k points for stays through July LEnai Eens il (TyBD) Announcement
Earth Day (BG) ﬁ|°g‘§o‘:;mmﬁ and Booking
:r:‘::w and enroll through 1/1/2024 Bonus TBD
2 x Key 2 x Key Auction Event Regional 2 x Key Auction Event 2 x Koy Access 2 . Key [T 2 x Key Access Auction Event Redemption Offer (TBD)
REDEMPTION Access Access 2 x Key Access Reward Night Access g,’;,ﬁff:;f:ness RN/RN+ Awareness RN/RN+ ﬁ;,';iyf:;::tness 2 x Key Access
OFFERS 2 x Key Access Trigger Trigger Tﬂgger Trigger Trigger RN/NR+ Awareness Trigger
(Japan) 5k Points Bookings through June 10K point bonus
REGIONAL OFFERS (apan) gs throug et
-China bookings
(TBD)
MEMBER EMAILS/ VIP Offers VIP Offers VIP Offers VIP Offers VIP Offers VIP Offers
DEDICATED LANDING
PAGES
Account Account Account Account ot Account Account Account Account
MEMBER Summary Summary Summary Summary iummlm Summary STLLILT Summary Summary
COMMUNICATIONS Sga:faachon Avaravotng
AARP Digital AARP Digital PRI AR .
s s Amex Statement Credit Offer Amex Statement AARP Digital Acﬁvaﬁ‘-;ﬂls;a Aclivaticlms; m&%&ﬁﬁ?£§;°ns' ﬁ&%ﬁ‘;’-‘.ﬂ.ﬁ?ﬁ:&“;" "
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AARP Launch AMEX Digital Campaign; cenbeion: Mest Mastercard Union Pay promotion
Display Campaign r:::?s’;;’: Asia i anl;l A Uniqn::sll’;"hmuﬁun
BRAND LEVEL MARKETING - THEMARKETPLACE@PREFERREDHOTELS.COM
Independent Preferred
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Including 10,000 IP Bonus Points for bookings in October
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* Add-on - price starting at $450

TProperty must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
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PR ACTIVITIES - PUBLICRELATIONSPHR@PREFERREDHOTELS.COM

N Unforgettable Legend Spotlight CNT Awards Late Oct/ early | Prefer update
PR ACTIVITIES I Prefer I Prefer Gelebrations + Moments CenEesn on Spain hewsirorincl Global Release Nov / Prefer release
- Reintroducti Legend Collection
eroduction) - update release Beaches and - Launch release - Development - thought leadershi - Member's (pending hard news)
aun S opmen) ight leadership The Marketplace 1
(IN ADDITION TO Earth D Is.ltar'\‘ds global - distributed June 5 e lanERD fgg:gﬁljrg':::ge hotels prioritized ur:;reg;tsh;hle 2:z::‘;‘ comant T —
THE ACTIVITIES F:mil :r!wel p‘:'hime TBD Hidden Ge_ms hotels) Florida and Festive + Hotel Stories 2024
SUPPORTING 8G !ozl:,ussd) 'tsaerlgceltﬁgdig';;h Ca#‘ibseawn ’ B Cyber Monday/
& : ~ The Marketplace
MARKETING 's?ggr'ﬁm,‘;e“d'"g (i) Destination Spotlights Legendary Hotels ;::;: :'i’;shday
(pending hotel signups) in The Nordics
CAMPAIGNS)
Mexico t ) . International T+L Awards AARP Release Diwali Day of the Dead Diwali Luna New Year
St Patrick’s gls)t::opitrza::e Pl'etf)s’l'e_‘: F;:'ds Pineapple global release C i C i 2024
lobal pitc| i i - China and East Asi
[y {dependent on g\meri:as Week _ CD Partnership Golden Week - Mexico — The _ + Ciina and East Asia
- Inbound Ireland sign-ups and CTA) Jrooeel July 4 Americas announcement &hina Marketplace Singles Day:
focus EMEA focus) o regional pitch Destination Spotlight Solo Travel Picks in
ke (pending hotel 2024 - November 11
US-focused sign-ups and CTA) Hotels of the (Asia Focus - social)
- éing Charles’ Year 2023
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ORGANIC SOCIAL ACTIVITIES - SOCIALMEDIA@PREFERREDHOTELS.COM

Key to Marketing Channels
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GLOBAL SOCIAL
MEDIA KEY DATES

GLOBAL
SOCIAL
MEDIA
EVERGREEN
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DIGITAL PAID BLOG POST ORGANIC SOCIAL B2C B2B PR DISPLAY PAID
LANDING PAGE MEDIA ACTIVATIONS ACTIVATIONS ACTIVATIONS REMARKETING SEARCH
/ADVERTISING

* Add-on - price starting at $450 T Property must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.
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Preferred Travel vol 21

Theme: Favorite destinati love to ret fatsfonsd
eme: Favorite destinations we love to return
to again and again Travel vol 22
3 neighborhoods in these favorite destinations:
London, Tokyo, New York, Rome, Mexico City,
Singapore, Copenhagen
Markets Around the World
Preferred Journeys: Venice to Como, California
Coast Highway, New York to Washington,
D.C. by Rail
Summer Games
Food Worth the Journey (U.S.-focus)
Cherished Resorts
Golf PH Directory Preferred BG Directory Travel
Directory (TPG) Residences Launch Planning
Directory Guide
Departures T+L CNT Departures T+L Departures
Design&sStyle IT List / 500 Hot List Escapes Fashion
List (DPS)
CNT AFAR WorldsBest
Slow Travel Hospitality Awards-
Spread
Town &
Country
Travel
WWHL WWHL Digi- WWHL WWHL Print WWHL WWHL WWHL WWHL Print WWHL
Digital tal Update Digital Digital Digital Digital Digital
Update Update Update Update Update Update
Weddings & Spa & Beaches & Family ::oc::i :"d Drink)
& 4 . might change name)
1S Islands Pride Spa & Wellness
Weddings & Spa Beaches & Pets
Celebrations & Wellness Islands
Adventure

DEDICATED
LANDING PAGE

" 8 8 =

CNT
RCA-Spread

AFAR - Epic

Trips
Town & Country
- Culture

WWHL
Digital
Update

SKI
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* Add-on - price starting at $450  TProperty must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.

Preferred
Residences
Directory

Departures
Luxury-Spread

CNT - Asia

WWHL
Digital
Update

DECEMBER

Preferred
Travel vol 23

AFAR - Where
to go ‘24
Town &

Country - Let's
Celebrate ‘24

WWHL
Print
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