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ENGAGEMENT CHANNELS

Paid Display

Paid Social Media . .
Digital

>EM Media
Strategic Targeting

Website
Blog Posts Online
Merchandising
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E t destination
ngagemen and participants

PHR Brand Social Media

Public Relations

Preferred

Hotels &

Trade Sales

Resorts

Print

Partnerships

Sevits &

— THE

MARKETPLACE



MARKETING

COMMUNICATIONS
CAMPAIGN CALENDAR

2022
" TRAVEL PLANNING : :
5] GUIDE (DIGITAL) 2021 Travel Planning Guide
>
i
RESIDENCES :
‘é’ LOOK BOOK 2020/2021 Residences Look Book
=
n
o GOLF DIRECTORY 2020/2021 Golf Directory
=
2
o EXPERIENCE FOLIOS Folios
PREFERRED IPD WHERE Activations will continue into Q1, 2023
HOTELS & RESORTS (Pineapple Day) NEXT*
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CYBER FESTIVE

MERCHANDISING

RESIDENCES J%Q/ff//fﬁ/) A Place of Your Own

RESIDENCES

| PREFER | PREFER Travel Rewarded
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CONFIDENTIAL

Stay More Save More @
MKTSSA

Guests receive discounts off BAR
between 10% and 30% with
minimum three-night stay

Preferred Extended
Stay - 14

MKTHMEXS

Guest receive BAR minus
discretionary discount for stays
of 14 days.

PREFERRED HOTELS & RESORTS

Aveilable to all members of the
fallowing collections: Legend,
LA, Lifestyle, Connect, and

those in multiple collections,
including Preferred Residences.

Branded Rate Programs

Preferred Suites [+]
MKTSD
Guests receive between 10% and
30% off BAR for suite room types

Preferred Extended
Stay - 21

MKT2IEXS

Guests receive BAR minus
discretionary discount for stays
of 21days.

Breakfast

MKTGEB

Guests receive comphmentary
breakfast for two each morning
of their stay.

Preferred Bed & [»]

Preferred Extended
Stay - 30

MKT30EXS

Guests receive BAR minus
discretionary discount for stays
of 30 days.

ESSENTIALS PLAN

Inclusive, but not limibed to
digital, paid sacial media, ravel
rrade engagernent, and
additional integrated global
rrarketing tactics.

Preferred Plus
MKTVIP

Guests receive BAR and a unique
activity or experience per day
when booking two or more

nights.

Best Available Rate
MKTEXC

Accommodations at BAR. If the
consumer finds a lower rate
publicly available, unrestricted
room-only rate within 48 hours
of booking, you will match it.

| THE MARKETPLACE

purchase of 14 days or more
Fully prepaid & non-refundable.

::;::;:ed Pride Advance Purchase - 14 Advance Purchase - 21
Days Days
Guests receive BAR and a MKTI4ADV MKT21ADV
I .
ceiebratory welcorrie amentty Guests receive between 10% and Guests receive between 10% and
30% off BAR for advance 30% off BAR for advance

purchase of 21 days or more.
Fully prepaid & non-refundable.

365

Days of marketing coverage

~A
il

Amplify exposure, rate, and

revenye scress all market
channels thraughsaut the

American Express
Extra Night Offer - 4th
Night

MKTAMX

Guests who pay with their
American Express cards for
three nights receive an extra
fourth night free

American Express
Extra Night Offer - 3rd
Night

MKTAMX

Guests who pay with their
American Express cards for two
nights receive an extra third
night free.

calendar year.

Exclusive Bank Rate Programs

American Express
Extra Night Offer - 5th
Night

MKTAMX

Guests who pay with their
Amenican Express cards stay for
four nights and receive an extra

fifth night free.

Mastercard Standard
Offer "4 for 3"
MKTMSC

Guests who pay with their
Mastercard receive four nights
for the price of three.

Mastercard Premium
Offer

MKTMPE

Guests who pay with their World,
World Black Edition, or World
Elite Mastercard receive four
nights for the price of three and
Elite | Prefer status.

American Express

Preferred Family Offer
MKTAEPF

Guests who pay with their
Amenican Express card receive
10% off BAR, plus complimentary
meals for kids.

Flopestec

HOTELS & RESORTS

sa Worlds Offer
(Standard)
MKTVWO
Guests who pay with their Visa
card receive 10% off BAR. plus
daily breakfast for two adults.

Visa Worlds Golf Offer
MKTVGO

Visa® Worlds Golf Offer - Save
10% on Stays and 50% on Golf

Book by December 31, 2022, for
travel through March 31, 2023
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2022 ESSENTIALS PLAN
GOOGLE ADS

By using relevant keywords combined with Google’s smart D I G ITA L M E D IA

bidding technology, we position ads in front of highly-engaged

people most likely to book your property. Digital Display

FACEBOOK & INSTAGRAM ADS
Chicago, lllinois Guarantee

Our Facebook travel ads offer unique solutions that help connect Pgpetiees

your property with the guests you want to reach. These solutions

enable us to:

*  Serve ads with real-time availability and pricing to people T Dk

based on where and when they want to go Bangkok

Montage Big Sky

; Bangkok, Thailand
Big Sky, Montana

*  Retarget those who have clicked property ads or hotel landing
pages with customized ads, providing a powerful way to
secure bookings.

Best Rate Guarantee

DISPLAY ADS & 360 VIDEO

Through dynamic creatives, we supercharge ad performance for

The Post Oak Hotel _ i : ik

your property by: at L;ipm\t\n I;Iouston (&
ouston, iexas FRL
*  Utilizing instant content updates, automatic optimization, and
intelligent data-feed campaigns to reach those actively Do steet'

looking to book hotels.

*  Providing each property with six Interactive Advertising
Bureau (IAB)-recommended ad formats

*  Serving property landing page retargeting ads that work :
behind the scenes to re-engage highly-motivated people to Best Rate Guarantee
book rooms at the properties we support

CONFIDENTIAL | PREFERRED HOTELS & RESORTS | THE MARKETPLACE

Google Ads

Ad - preferredhotels.com/hotel-palace/rome

Excellent Offers Available | Refreshing Spa &
Sauna | Best Rate Guaranteed

“La Dolce Vita" is in abundance at this classy five-star hotel
on Rome’s Via Veneto. Located on one of Rome’s most
glamorous boulevards, Via Veneto, with stunning city
views.

Paid Social Ads

Instagram

. preferredhotels

preferredhotels. com
‘ ARC HOTEL, Washington... ... preferredhotels The Guardsman is a luxurious, five-star

In the historic tree-lined property just minutes away from Buckingham Palace
St. James' Park, and the U K. capital's many other
main attractions.

Preferred Hotels & Resorts ©
@

Enjoy the Best Available Rate on The Guardsman only
when booking with Preferred Hotels & Resorts

A
Paimaia - The House of Live Aqua Urban Resort Downtown Grand Hotel ——
AlA, Playa del Carmen San Miguel de Allende,..  BookNow & Casino, Las Vegas Book Now PREFERREDHOTELS.COM
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| PREFER EMAIL

Deployed July 17 to drive summer bookings to Essential

branded rate programs

Send to the Global audience with 3 variation of the
creatives

WEBSITE

Driving to below landing pages:
e Preferred Suite
¢ Preferred Advance Purchase

¢ Preferred Plus

CONFIDENTIAL | PREFERRED HOTELS & RESORTS | THE MARKETPLACE

2022 ESSENTIALS PLAN

SUMMER TRAVEL

| PREFER ‘%f Toefetiedy

Summer Travel and Beyond

Three Ways to Save

Save up to 30%
on hatel and resort stays or receive access 1o special
amenities and experiences this summes and beyond
with this trio of exclusive offers

THREE WAYS TO SAVE

PREFERRED SUTES
Suvs 4 10 30% 08 & Apacious
Safte 3tay ot pou ook 1o of
moee azhis

BOOK NOW

PREFERRED ADVANCE
PURCHASE

B the ety bird wad sare up %
0% when you bsok al heast 14
divk in aduince

Discover Even More
Summer-to-Spring Stay Options

ok By Decermber 31, 2002, for sywel ivough March 31, M3

CXPLORE PREFERRID HOTILS & RESORTS

Suwmmer Travel and Beyone
Summer Travel Three Ways to Save =

and Beyond

Three Ways to Save

VIEW OFFERS

PREFERRED SUITES

Save up to 30% on a spacious
suite stay when you book two or
more nights.

PREFERRED ADVANCE
PURCHASE

Be the early bird and save up to
30% when you book at least 14
days in advance.

PREFERRED PLUS

Enjoy a bonus activity, amenity,
credit, or experience when you
book two nights or more at this
special rate.

% ' MARKETPLACE



2022 ESSENTIALS PLAN

FALL TRAVEL

| PREFER EMAIL

Deploys in September to drive bookings to Essential branded rate
programs for the festive Season

Send to the Global audience Save up to 30%

on hotel and resort stays or receive access 1o special
amenities and experiences this summer and beyond
with this trio of exclusive offers.

THREE WAYS TO SAVE

WEBSITE

Driving traffic to the Essentials branded rate programs landing pages:

STAY WORE, SAMS VO
Save wp o 3 on s of three

NG or rRare 31 & sasaty of
properts arcand e vodd
iy iand resom s, oty
hoss, o country kv - parioss
for hobclry geterrgs aad Sotwe
cobotratara

PRGFERSED D A BRiamsasT
Viabae cach moceng e 5

el oo oy of coTgEiEwntTy
b aat waphos 10 sl your
chry o gkt whan sou back o
Sod & aockdact ofer o e
carming hobdoy secacn

PROFERSED STeS

Sove W o IS whon pon ey
TG NGRS DX RN IN & pasioLn
oulto Tt e parfoce &
roraree holdoy cogpled

et e Creative example
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2022 ESSENTIALS PLAN

FESTIVE TRAVEL

< " & A _.‘ :
| PREFER EMAIL “ex Happy Holiday
IHotels & Resorts

Pt Tronoed Ofors 8 Exchativis

Deploys in October to drive bookings to Essential branded rate programs
for the festive Season

Mebe s hobckoy 1ecaon e bapploas bn gaars Wit 3 holcay borel

Send to the Global audience e ot atay it wrgwhe® 1 i na il

Ohecar ore of hese tree saca ve botel and moacrtaters to
Papatance & wol-ceasrvod amaytanan of machnesded Yig sbiced

Festive Travel Offers & Exclusives

W E B S I I E Gook &y Secoctbavr 17, 2000, for arxps remagh Macck 21 2022

Driving traffic to the Essentials branded rate programs landing pages:

STAT MORE, SAWS Voss

Seve W o M on e of three
Lo roare ot & ses ey of
pecpertes arcund the wodd
Inclucing iand ey, oty
hoasa, and coumty rve -

for holcy getharings and Jostes
cobotratzrw

PR ERSED (D A SRk asT
Vb cach mcewng s 3

i ooax ot o corgireenyy
besairaat Maphod 10 TR your
chry off ngkt whan ol back o
God & boocifar cfwr for e
carmng hobdoy sscacn

Save o BN when pow e
TG NighAs CITRANG IN & paSCLe
o Pt e parfoct for
romenes hokdey cogpler

e Creative example
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2022 ESSENTIALS PLAN

TRADE SALES FLYER ]

Flgfesteds &ém :
............. 7;4‘[
APREFERRED HOTEL'S & RESOKTS

DEDICATED ESSENTIALS
TRADE FLYER

This flyer features 9 of the branded rate programs

RICK STIFFLER

St Vics Presidant, Gisbal Saks- Loisue

RutMur@peerredneinis com

GG Bosking
Sawch coces PH or PV

* Sent to appropriate regional agents and agencies
NINE AMAZING

TRAVEL OFFERS

From B&B to Extended Stays,
there's an offer for every stay style.

* Will be included in sales communications as available

s uEon | i e e e ML mzeTaNns | CHRAN UCE

Stay More, Save More Preferred Bed & Breakfast Preferred Sultes

VIEW ALL OFFERS »

ONCAMA PR CASTEIN | TACES o | s

NINE AMAZING
TRAVEL OFFERS

Preferred Plus Preferred Extended Stay - 14 Nights Preferred Extendead Stay - 21 Nghts

Az sy 430% 0f AR whenboo¥ag

GCE Bocking
Search caces PH or PV

Bookwith our VIP Desk

HOTELS { RESORTS
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AMERICAN EXPRESS AMERICAN
EXPRESS

OFFERS AMEX PROMOTIONAL CHANNELS

PREFERRED FAMILY OFFER (MKTAMX):

Significant Preferred investment to promote the Preferred Hotels &

Resorts brand and our Offers
* Third, Fourth, or Fifth Night Free

* Inmarket for 6 months * Digital Tactics within Departures and Travel & Leisure channels (banner
 Must book and pay with an Amex card display and newsletter/emails)

* Amex Offers — spend $500 get $S100 credit (Target US card members for
stays in US; UK; Mexico and Italy. Promoted on Amex App; Dynamic Offers
Email and Amex web dashboard

PREFERRED FAMILY OFFER (MKTAEPF):

* 10% Off Room Rate and Kids EAT FREE

* In market for 6 months * Brand Print Advertising — Departures Magazine

* Must book and pay with an Amex card
* Preferred Hotels & Resorts Brand Website — two landing pages

Fopestects % MARKETPLACE
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VISA VI SA

OFFERS BANK MERCHANT CHANNELS

CARD HOLDERS

Visa Platinum, Visa Gold, Visa Classic, Visa Electron, Visa Infinite, Visa Signature, Visa
Signature Preferred, Visa Traditional, Visa Traditional Rewards, Visa Business, Visa

* 10 % Off BAR with complimentary breakfast for two Corporate, Visa Purchasing, Visa Signature Business, Visa Platinum Business, Visa
Infinite Business, Visa Infinite Privilege, Visa UHNW, Visa Gold Business

VISA WORLD OFFER (MKTVWO)

*  Must pay with a Visa card

CARD PAYMENT TYPES

VISA GOLF OFFER ( MKTVGO
( ) Credit, Debit, Pre-Paid, Visa PayWave, Visa Checkout

* Golf & Save with 50% Off a Round of Golf+ 10% Off Best

Available Room Rate BUSINESS SEGMENTS

. . Commercial, Consumer, Small Business
* Must pay with a Visa card

VISA PROMOTIONAL CHANNELS
Print, Online, In Store / Offline, Direct Mail, Email, Mobile, SMS, Social

— THE

Flgpesieals MARKETPLACE

CONFIDENTIAL | PREFERRED HOTELS & RESORTS | THE MARKETPLACE




MASTERCARD

OFFERS

MASTERCARD STANDARD OFFER (MKTMSC)

* 4 nights for the price of 3
* Audience: Standard MasterCard customers

* Must book and pay with a MasterCard. Minimum four-night stay

MASTERCARD PREMIUM OFFER (MKTMPE)

* 4 nights for the price of 3 plus / Prefer Elite status
* Audience: World, World Black Edition and World Elite MasterCard holders

* Must book and pay with a World, World Black Edition or World Elite
MasterCard. Minimum four-night stay.

CONFIDENTIAL | PREFERRED HOTELS & RESORTS | THE MARKETPLACE

BANK RATE PROGRAMS

BANK MERCHANT CHANNELS

CARDHOLDERS

Over 475 million cardholders across Europe

BANK BRANCHES
Europe branches of the World’s largest banks including:
* Santander
* Deutsche Bank
* HSBC
* BNP Paribas

MASTERCARD PROMOTIONAL CHANNELS

Preferred Hotels & Resorts Brand Website — two landing pages
Digital Tactics with Mastercard:
» Offers present on Mastercard priceless city website

* Print, Online, In Store / Offline, Direct Mail, Email, Mobile, SMS, Social

Fepestets % 'MARKETPLACE

ED HOTELS & RESORTS
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BRAND

THE MARKETPLACE: THE SPOTLIGHTS"

MARKETING
CAMPAIGN
CALENDAR 2022

Q12023
FEB

WHERE NEXT?

MERCHANDISING
CAMPAIGNS

EXPERIENCES
AROUND THE
WORLD

PREFERRED
DESTINATIONS
AROUND THE

WORLD

NFIDENTIAL | PREFERRED HOTELS & RESORTS

WHERE NEXT?

IDH

CYBER

FESTIVE

Family Travel

Destination Spas

THE MARKETPLACE

Beaches & Islands
Food & Wine

Celebrations

European City Breaks
Florida & Caribbean

Perits &

THE
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THE SPOTLIGHTS: EXPERIENCE CAMPAIGN- FAMILY TRAVEL

Email to | Prefer Members

OBJECTIVE Campaign landing page

Drive incremental revenue to participating hotels through a
series of engaging and targeted communications to
travelers looking to take a family friendly vacation.

Family Travel

Perfect Fun For Everyone

FIND YOUR FAMILY'S PERFECT

Family-Friendly
Hotel Stays

. Digital Display

STRATEGY: Perfect Fun For
* Showecase the participating hotels and their appeal in the Everyone

family travel segment

Family-Friendly

* give a reason to the audience to visit these highlighted A i Hotel Stays

destination and properties. \% pertect Fun For

veryone
TIMING: [_fo vouns |
e April— July, 2022 Global Sales Flyer
7)'r// /1///)

ENGAGEMENT CHANNELS o il

- Digital media " Hotel Says E — . e g

* Online Merchandising [ o vous | .%“-‘f""iv e ) | PREFER

* | Prefer Engagement

¢ PHR Global Sales

BRAND PROGRAM Toefettedy

HOTEILSY & 1 L3

* Stay More Save More

Confidential | Preferred Hotels & Resorts |  The Marketplace 16




THE SPOTLIGHTS: EXPERIENCE CAMPAIGN- DESTINATION SPAS

OBJECTIVE

Drive incremental revenue to participating hotels through a
series of engaging and targeted communications to
travelers looking for a unique hotel spa stay.

Digital Display

Spa Stays

STRATEGY: p ‘
- | Your Way

Showecase the diversity in spa hotel types and locations.

Focusing on “Spa Stays Your Way” as the variety in ways and FIND YOUR ME TIME

destinations are endless in ways travels can experience
wellness.

TIMING:
* June - September, 2022

Unique Spa Hotels
Around the World

ENGAGEMENT CHANNELS

* Digital media
* Online Merchandising
* | Prefer Engagement

¢ PHR Global Sales

BRAND PROGRAM
Spa Stayvs
Your Way

Unigue Spa Hotels
Around the World

¢ Preferred Plus

Spa Slays
Your Way

Email to | Prefer Members

Campaign landing page

Spa Stays Your Way
ol

1ue Spa Hotels Around the World

Global Sales Flyer

Evervone's ideal spa is different
Luckily. we have a whole world
of wellness options o suit every style

Flgfetbee

" 2 Gelons p—— -

Spa Stays Your Way
Unique Spa Hotels Around the World

Ofor Cod:

Offer your clients savings on spa hotels and resorts, plus an extra
special spa credit or amenity with our Preferred Plus offer.

| PREFER

Confidential |  Preferred Hotels & Resorts |  The Marketplace 17




THE SPOTLIGHTS: EXPERIENCE CAMPAIGN- BEACHED & ISLANDS

Email to | Prefer Members

OBJECTIVE Campaign landing page

. L Digital Display
Drive incremental revenue to participating hotels

through a series of engaging and targeted communications.

il

STRATEGY: Bliss is Just a
Beach Away

Showecase high-activity beach activities, family

friendly escapes, and beachfront wellness near

the participating hotels giving a reason to the audience
to visit this destination.

FIND YOURS

TIMING:

* July=October, 2022 = Bliss is Just a N
] \ Beach Away

ENGAGEMENT CHANNELS
* Digital media / d'\{v ////////(//)

* Online Merchandising

Beach & Island

Bliss = r PR -

Book Your Beach & Island Bliss

* | Prefer Engagement 7 ////////)

¢ PHR Global Sales -

Bliss is Just a : Pk bl
BRAND PROGRAM Beach Away 153 Fhepestee
" wOTEEY & REROATY
* Stay More Save More =t
b

Confidential | Preferred Hotels & Resorts |  The Marketplace 18




THE SPOTLIGHTS: DESTINATION CAMPAIGN- EUROPE CITY BREAKS

OBJECTIVE

Drive incremental revenue to participating hotels
through a series of engaging and targeted communications.

Email to | Prefer Members
)

Blog Article
Europe, Your Way

Exclusive Stay Expenences

STRATEGY: e

Showecase high-activity beach activities, family

friendly escapes, and beachfront wellness near

the participating hotels giving a reason to the audience
to visit this destination.

WHERE NEXT”

SPOTLIGHT FOOD & DRINK  THINGS TO
DO TRAVEL GUIDES PUBLICATIONS

TIMING:
* July— October, 2022

Where to Shop In Europe
ENGAGEMENT CHANNELS

* Online Merchandising

Share This Post:

©000

* | Prefer Engagement

From Dazzling City Streets to Quaint
Country Villages

¢ PHR Global Sales

BRAND PROGRAM

Shopping while traveling is different from

* Preferred Plus shopping at home. In fact, it's better.

Confidential | Preferred Hotels & Resorts |  The Marketplace
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THE SPOTLIGHTS: EXPERIENCE CAMPAIGN- FOOD & WINE

OBJECTIVE

Drive incremental revenue to participating hotels
through a series of engaging and targeted communications.

STRATEGY:

Showcase all the unique food and wine options each hotel
and destination has to offer

Ramen -
Tokyo, Japav

TIMING:
* September - December, 2022

LAST CALL

ENGAGEMENT CHANNELS FOR SPOTLIGHT FOOD & WINE

* Digital media

» Online Merchandising SIGN UP NOW

* | Prefer Engagement

¢ PHR Global Sales

BRAND PROGRAM
¢ Preferred Bed & Breakfast

Confidential | Preferred Hotels & Resorts |  The Marketplace 20


https://themarketplace.preferredhotels.com/marketplace/section/experiences-0

THE SPOTLIGHTS: DESTINATION CAMPAIGN- FLORIDA AND CARRIBEAN

OBJECTIVE

Drive traffic and bookings to participating hotels from
key feeder markets..

STRATEGY:

Showcase all that Florida and the Caribbean have to offer
giving a reason to the audience to visit this destination.

TIMING:
* QOctober, 2022 - January, 2023

ENGAGEMENT CHANNELS
* Digital media LAST CALL
° FOR SPOTLIGHT FLORIDA AND CARRIBEAN

* Online Merchandising

* | Prefer Engagement

* PHR Global Sales SIGN UP NOW

BRAND PROGRAM

* Stay More Save More

Confidential |  Preferred Hotels & Resorts |  The Marketplace 21



https://themarketplace.preferredhotels.com/marketplace/section/experiences-0
https://themarketplace.preferredhotels.com/marketplace/section/destinations-0

THE SPOTLIGHTS: EXPERIENCE CAMPAIGN- CELEBRATIONS

OBJECTIVE

Drive traffic and bookings to participating hotels from
key feeder markets..

STRATEGY:

Showcase all that participating hotels have to offer, giving
a reason to the audience to visit this destination and
celebrate the Preferred Hotels & Resorts way.

TIMING:

* October 2022 —January 2023
LAST CALL

ENGAGEMENT CHANNELS FOR SPOTLIGHT CELEBRATIONS

* Digital media
* Online Merchandising

SIGN UP NOW
* | Prefer Engagement —

¢ PHR Global Sales

BRAND PROGRAM

¢ To be confirmed

Confidential |  Preferred Hotels & Resorts |  The Marketplace 22


https://themarketplace.preferredhotels.com/marketplace/section/experiences-0
https://themarketplace.preferredhotels.com/marketplace/section/experiences-0




e marcerpLace TR e
e o | = | - SR - | - |~

*Timing is TBD based on hotels AROUND THE WORLD - WHERE NEXT?

that sign up for specific programs

Bl WEEKLY

[ [ [ [ [
LAST Mél:/llflESESCAPE i L[ L[ 1 [
[ [ [ [ [

THE MARKETPLACE THE ACCELERATORS

Independent
Hotel Day
SEASONAL BRANDED
ACCELERATORS
(For hotel sign up in SIEES
The Marketplace) Day
11/11
Festive — Holiday Merchandising
@ THE
lopettecly MARKETPLACE
CONFIDENTIAL | PREFERREDHOTELS& RESORTS | THEMARKETPLACE T e arsonrs A




2022 ACCELERATOR PLAN

LAST MINUTE ESCAPES

OBJECTIVE Email to | Prefer Members
j}'{ bbent
Generate room nights when your hotel needs it the most = ppma
STRATEGY: )]
. . , . Display media LAST MINUTE
Twice a month distribution offering 35% off BAR to highly
ESCAPES

engaged | Prefer Members within 14-day book-by, and 45-
day travel-by windows..

Starting at 35% off

@ LAST MINUTE

Doopestvents
: ESCAPES
TIMING: LAST MINUTE
* Every other Tuesday of 2022 ESCAPES sove 35%orvore
ENGAGEMENT CHANNELS save 35 % or More (:) r s
* Digital media LAST MINUTE el - ok Menw fa S E¥ffew i S
EscAPEs - Book by: Algust 15, 2022 Travel by: Sepnamber 15, 223

* | Prefer Engagement View All Last Minute Escapes >
e Campaign landing page
Save
0,
356 | PRF_F_FR
BRAND PROGRAM O Mors
* Last Minute Escapes 7;-,(/”,/”/)

A , A e by

C# ;9/( /'/'((/ )

Fopestects % MARKETPLACE
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OBJECTIVE

Drive traffic and bookings to participating hotels from
key feeder markets.

STRATEGY:

Drive urgency with a short booking window for Cyber
Monday and offer an | Prefer incentive.

TIMING:
* November, 2022

ENGAGEMENT CHANNELS

* Digital media
* | Prefer Engagement

* Campaign landing page

BRAND PROGRAM

¢ To be confirmed

CONFIDENTIAL | PREFERRED HOTELS & RESORTS | THE MARKETPLACE

2022 ACCELERATOR PLAN

CYBER SALES

OUR BIGGEST PROMOTION OF THE YEAR!

SIGN UP NOW

Perits &

THE

MARKETPLACE
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