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2022 ESSENTIALS PLAN

DIGITAL MEDIA
GOOGLE ADS

By using relevant keywords combined with Google’s smart 
bidding technology, we position ads in front of highly-engaged 
people most likely to book your property.

FACEBOOK &  INSTAGRAM ADS

Our Facebook travel ads offer unique solutions that help connect 
your property with the guests you want to reach. These solutions 
enable us to:
• Serve ads with real-time availability and pricing to people 

based on where and when they want to go
• Retarget those who have clicked property ads or hotel landing 

pages with customized ads, providing a powerful way to 
secure bookings.

DISPLAY ADS &  360  V IDEO

Through dynamic creatives, we supercharge ad performance for 
your property by:
• Utilizing instant content updates, automatic optimization, and 

intelligent data-feed campaigns to reach those actively 
looking to book hotels.

• Providing each property with six Interactive Advertising 
Bureau (IAB)-recommended ad formats

• Serving property landing page retargeting ads that work 
behind the scenes to re-engage highly-motivated people to 
book rooms at the properties we support

Digital Display

Paid Social Ads

Google Ads
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2022 ESSENTIALS PLAN

SUMMER TRAVEL

I  PREFER EMAIL

Deployed July 17 to drive summer bookings to Essential 
branded rate programs

Send to the Global audience with 3 variation of the 
creatives

WEBSITE

Driving to below landing pages:

• Preferred Suite

• Preferred Advance Purchase

• Preferred Plus
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2022 ESSENTIALS PLAN

FALL TRAVEL 

I  PREFER EMAIL

Deploys in September to drive bookings to Essential branded rate 
programs for the festive Season

Send to the Global audience

WEBSITE

Driving traffic to the Essentials branded rate programs landing pages:

Creative example
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2022 ESSENTIALS PLAN

FESTIVE TRAVEL 

I  PREFER EMAIL

Deploys in October to drive bookings to Essential branded rate programs 
for the festive Season

Send to the Global audience

WEBSITE

Driving traffic to the Essentials branded rate programs landing pages:

Creative example
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2022 ESSENTIALS PLAN

TRADE SALES FLYER

DEDICATED ESSENTIALS 

TRADE FLYER

This flyer features 9 of the branded rate programs 

• Sent to appropriate regional agents and agencies

• Will be included in sales communications as available
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BANK RATE PROGRAMS

AMERICAN EXPRESS

P R E F E R R E D  FA M I LY O F F E R  ( M K TA M X ) :

• Third, Fourth, or Fifth Night Free

• In market for 6 months

• Must book and pay with an Amex card 

P R E F E R R E D  FA M I LY O F F E R  ( M K TA E P F ) :

• 10% Off Room Rate and Kids EAT FREE

• In market for 6 months

• Must book and pay with an Amex card 

• Significant Preferred investment to promote the Preferred Hotels & 
Resorts brand and our Offers 

• Digital Tactics within Departures and Travel & Leisure channels (banner 
display and newsletter/emails)

• Amex Offers – spend $500 get $100 credit (Target US card members for 
stays in US; UK; Mexico and Italy.  Promoted on Amex App; Dynamic Offers 
Email and Amex web dashboard

• Brand Print Advertising – Departures Magazine

• Preferred Hotels & Resorts Brand Website – two landing pages

AMEX PROMOTIONAL CHANNELSOFFERS
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BANK RATE PROGRAMS

VISA

V I S A W O R L D  O F F E R  ( M K T V W O)  

• 10 % Off BAR with complimentary breakfast for two

• Must pay with a Visa card

VISA GOLF OFFER ( MKTVGO )

• Golf & Save with 50% Off a Round of Golf+ 10% Off Best 
Available Room Rate

• Must pay with a Visa card

C A R D  H O L D E R S

Visa Platinum, Visa Gold, Visa Classic, Visa Electron, Visa Infinite, Visa Signature, Visa 
Signature Preferred, Visa Traditional, Visa Traditional Rewards, Visa Business, Visa 
Corporate, Visa Purchasing, Visa Signature Business, Visa Platinum Business, Visa 
Infinite Business, Visa Infinite Privilege, Visa UHNW, Visa Gold Business 

C A R D  PAYM E N T T YP E S

Credit, Debit, Pre-Paid, Visa PayWave, Visa Checkout 

B U S I N E S S  S E G M E N T S

Commercial, Consumer, Small Business 

V I S A P R O M O T I O N AL C H A N N E L S

Print, Online, In Store / Offline, Direct Mail, Email, Mobile, SMS, Social 

BANK MERCHANT CHANNELSOFFERS
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BANK RATE PROGRAMS

MASTERCARD

MA S TE RCA RD S TA NDA RD O FFE R ( MK TMS C)

• 4 nights for the price of 3

• Audience: Standard MasterCard customers 

• Must book and pay with a MasterCard. Minimum four-night stay

MA S TE RCA RD P RE MI UM O FFE R ( MK TMP E )

• 4 nights for the price of 3 plus I Prefer Elite status

• Audience: World, World Black Edition and World Elite MasterCard holders

• Must book and pay with a World, World Black Edition or World Elite 
MasterCard. Minimum four-night stay.

CA RDHO L DE RS

Over 475 million cardholders across Europe

B A N K  B R A N C H E S

Europe branches of the World’s largest banks including:

• Santander

• Deutsche Bank

• HSBC

• BNP Paribas

MASTERCARD PROMOTIONAL CHANNELS

Preferred Hotels & Resorts Brand Website – two landing pages

Digital Tactics with Mastercard:

• Offers present on Mastercard priceless city website

• Print, Online, In Store / Offline, Direct Mail, Email, Mobile, SMS, Social 

BANK MERCHANT CHANNELSOFFERS
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2022 Calendar

THE SPOTLIGHTS
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Florida & Caribbean

WHERE NEXT?

European City Breaks
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THE SPOTLIGHTS: EXPERIENCE CAMPAIGN– FAMILY TRAVEL

OBJECTIVE

Drive incremental revenue to participating hotels through a 
series of engaging and targeted communications to 
travelers looking to take a family friendly vacation.

STRATEGY:

• Showcase the participating hotels and their appeal in the 
family travel segment 

• give a reason to the audience to visit these highlighted 
destination and properties.

TIMING:  

• April – July, 2022

ENGAGEMENT CHANNELS

• Digital media

• Online Merchandising

• I Prefer Engagement

• PHR Global Sales 

B R A N D  P R O G R A M

• Stay More Save More

Digital Display

Global Sales Flyer

Campaign landing page

Email to I Prefer Members
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THE SPOTLIGHTS: EXPERIENCE CAMPAIGN– DESTINATION SPAS

OBJECTIVE

Drive incremental revenue to participating hotels through a 
series of engaging and targeted communications to 
travelers looking for a unique hotel spa stay.

STRATEGY:

Showcase the diversity in spa hotel types and locations. 
Focusing on “Spa Stays Your Way” as the variety in ways and 
destinations are endless in ways travels can experience 
wellness.

TIMING:  

• June – September, 2022

ENGAGEMENT CHANNELS

• Digital media

• Online Merchandising

• I Prefer Engagement

• PHR Global Sales 

B R A N D  P R O G R A M

• Preferred Plus

Digital Display

Global Sales Flyer

Campaign landing page

Email to I Prefer Members
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THE SPOTLIGHTS: EXPERIENCE CAMPAIGN– BEACHED & ISLANDS

OBJECTIVE

Drive incremental revenue to participating hotels 
through a series of engaging and targeted communications.

STRATEGY:

Showcase high-activity beach activities, family 
friendly escapes, and beachfront wellness near 
the participating hotels giving a reason to the audience 
to visit this destination.​​

TIMING:  

• July– October, 2022

ENGAGEMENT CHANNELS

• Digital media

• Online Merchandising

• I Prefer Engagement

• PHR Global Sales 

B R A N D  P R O G R A M

• Stay More Save More

Digital Display

Social Media Ads

Campaign landing page
Email to I Prefer Members



Confidential       |      Preferred Hotels & Resorts    |      The Marketplace 19

THE SPOTLIGHTS: DESTINATION CAMPAIGN– EUROPE CITY BREAKS

OBJECTIVE

Drive incremental revenue to participating hotels 
through a series of engaging and targeted communications.

STRATEGY:

Showcase high-activity beach activities, family 
friendly escapes, and beachfront wellness near 
the participating hotels giving a reason to the audience 
to visit this destination.​​

TIMING:  

• July– October, 2022

ENGAGEMENT CHANNELS

• Online Merchandising

• I Prefer Engagement

• PHR Global Sales 

B R A N D  P R O G R A M

• Preferred Plus

Blog Article

Email to I Prefer Members
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THE SPOTLIGHTS: EXPERIENCE CAMPAIGN– FOOD & WINE

OBJECTIVE

Drive incremental revenue to participating hotels 
through a series of engaging and targeted communications.

STRATEGY:

Showcase all the unique food and wine options each hotel 
and destination has to offer

TIMING:  

• September - December, 2022

ENGAGEMENT CHANNELS

• Digital media

• Online Merchandising

• I Prefer Engagement

• PHR Global Sales 

B R A N D  P R O G R A M

• Preferred Bed & Breakfast 

LAST CALL 
FOR SPOTLIGHT FOOD & WINE 

SIGN UP NOW

https://themarketplace.preferredhotels.com/marketplace/section/experiences-0
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THE SPOTLIGHTS: DESTINATION CAMPAIGN– FLORIDA AND CARRIBEAN

OBJECTIVE

Drive traffic and bookings to participating hotels from 
key feeder markets..

STRATEGY:

Showcase all that Florida and the Caribbean have to offer 
giving a reason to the audience to visit this destination.

TIMING:  

• October, 2022 - January, 2023

ENGAGEMENT CHANNELS

• Digital media

• Online Merchandising

• I Prefer Engagement

• PHR Global Sales 

B R A N D  P R O G R A M

• Stay More Save More

LAST CALL 
FOR SPOTLIGHT FLORIDA AND CARRIBEAN

SIGN UP NOW

https://themarketplace.preferredhotels.com/marketplace/section/experiences-0
https://themarketplace.preferredhotels.com/marketplace/section/destinations-0
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THE SPOTLIGHTS: EXPERIENCE CAMPAIGN– CELEBRATIONS

OBJECTIVE

Drive traffic and bookings to participating hotels from 
key feeder markets..

STRATEGY:

Showcase all that participating hotels have to offer, giving 
a reason to the audience to visit this destination and 
celebrate the Preferred Hotels & Resorts way.

TIMING:  

• October 2022 – January 2023

ENGAGEMENT CHANNELS

• Digital media

• Online Merchandising

• I Prefer Engagement

• PHR Global Sales 

B R A N D  P R O G R A M

• To be confirmed 

LAST CALL 
FOR SPOTLIGHT CELEBRATIONS

SIGN UP NOW

https://themarketplace.preferredhotels.com/marketplace/section/experiences-0
https://themarketplace.preferredhotels.com/marketplace/section/experiences-0
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2022 CALENDAR

THE ACCELERATORS
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LAST MINUTE ESCAPE
EMAILS

Cyber 
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Independent 

Hotel Day

*Timing is TBD based on hotels 
that sign up for specific programs

Festive – Holiday Merchandising 

AROUND THE WORLD - WHERE NEXT?

Singles 
Day 

11/11
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2022 ACCELERATOR PLAN

LAST MINUTE ESCAPES

Display media

Email to I Prefer Members OBJECTIVE

Generate room nights when your hotel needs it the most

STRATEGY:

Twice a month distribution offering 35% off BAR to highly 
engaged I Prefer Members within 14-day book-by, and 45-
day travel-by windows..

TIMING:  

• Every other Tuesday of 2022

ENGAGEMENT CHANNELS

• Digital media

• I Prefer Engagement

• Campaign landing page

B R A N D  P R O G R A M

• Last Minute Escapes 



CONFIDENTIAL    |     PREFERRED HOTELS & RESORTS     |     THE MARKETPLACE

2022 ACCELERATOR PLAN

CYBER SALES
OBJECTIVE

Drive traffic and bookings to participating hotels from 
key feeder markets.

STRATEGY:

Drive urgency with a short booking window for Cyber 
Monday and offer an I Prefer incentive.

TIMING:  

• November, 2022

ENGAGEMENT CHANNELS

• Digital media

• I Prefer Engagement

• Campaign landing page

B R A N D  P R O G R A M

• To be confirmed 

OUR BIGGEST PROMOTION OF THE YEAR! 

SIGN UP NOW

https://themarketplace.preferredhotels.com/marketplace/section/seasonal-offers-0



