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THE SPOTLIGHTS: EXPERIENCE – FAMILY TRAVEL

CAMPAIGN OVERVIEW

OBJECTIVES
Drive incremental revenue to 
participating hotels through a 
series of engaging and targeted 
communications to travelers 
looking to take a family friendly 
vacation.

STRATEGY
Showcase the participating hotels 
and their appeal in the family 
travel segment giving a reason to 
the audience to visit these 
highlighted destination and 
properties.

CAMPAIGN MESSAGE
Family Travel 
Prefect Fun For Everyone 

Find Your Family’s Perfect 
Paradise 

TIMING
April – July, 2021

OFFER
Stay More Save More
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CAMPAIGN MESSAGE
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FAMILY TRAVEL 
Prefect Fun For Everyone 

Find Your Family’s Perfect Paradise 

Experience perfect laughter, perfect sun, and perfect 
fun at hotels and resorts designed for families who live 
to travel the world with the people they love the most. 
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TARGET AUDIENCE

• People with a high intent to book a 
warm coastal vacation in the featured 
destination

• Global feeder markets for participating 
hotels

• Qualified I Prefer members
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PARTICIPATING HOTELS

PROPERTIES LOCATION

1 Alohilani Resort Waikiki Beach Honolulu, HI, USA

2 The Wigwam Deckers, CO, USA

3 Condado Vanderbilt Hotel San Juan, Puerto Rico

4 The Guardsman London, United Kingdom

5 Rancho Santana Tola, Rivas, Nicaragua

6 Woodstock Inn & Resort Woodstock, VT, USA

7 Hotel Napoleon Paris Paris, France

8 The Lake House on Canandaigua Canandaigua, NY, USA

9
The Brush Creek Luxury Ranch 
Collection

Saratoga, WY, USA

10
Grand Fiesta Americana Los Cabos 
All Inclusive Golf & SPA

Cabo San Lucas, Mexico
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Sales Newsletter Inclusion

Sales Flyer
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ENGAGEMENT CHANNELS
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PREFERRED
GLOBAL 

MARKETING

Digital
Media

I Prefer
Engagement

Online
Merchandising

Preferred 
Hotels & Resorts

Global Sales

Paid Display

Paid Social Media

PHR Brand Social Media

Strategic Targeting

Email to I Prefer Member:
Segmentation strategy to complement the 

destination 
and participants

Dedicated Landing Page
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DIGITAL TACTICS
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PREFERRED BRAND WEBSITE
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Dedicated landing page featuring participating hotels1

Landing page live April – July 20222

https://preferredhotels.com/offer/family-
travel-2022

3

https://preferredhotels.com/offer/family-travel-2022
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PREFERRED – DIGITAL DISPLAY
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PROSPECTING

• Contextual targeting

• People looking for a similar property

• People looking for family friendly hotels 

LANDING PAGE REMARKETING

• Display advertising for visitors who land on the dedicated 

campaign landing page

SEGMENTED AUDIENCES FOCUSING ON

• Behavior – past user / booker data

• Psychographic – aspirational and interest in family friendly travel 

and vacation 

• Demographic targeting
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PREFERRED – PAID SOCIAL MEDIA

CONFIDENTIAL    |     PREFERRED HOTELS & RESORTS     |     THE MARKETPLACE

Dynamic advertising on Facebook to automatically promote hotels to people 
that have expressed interest in similar properties on the PH&R website, app, and 
elsewhere on the internet

1

Display advertising targeting people who have expressed an interest in travel to 
Florida or the Caribbean

2

Remarketing ads for visitors of the campaign landing page3

Example only
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BRAND SOCIAL
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WE ARE STORYTELLERS…

• INSTAGRAM
• Instagram Guides 
• Details: Guides will highlight activities at participating properties leading to the campaign 

landing page.  

• FACEBOOK:
• Facebook Posts
• Details: Posts on the @PreferredHotels Facebook Page will detail the Family Travel offer and 

participating hotel images with a direct link to the campaign landing page.

https://www.facebook.com/PreferredHotels/
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I PREFER MEMBER E-MAIL
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I PREFER EMAIL
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Email supporting content relevant to the 
campaign theme and the participating hotels1

Highly targeted audience of feeder markets for 
participating hotels

2

Deployment: April 28, 20223
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PREFERRED GLOBAL SALES
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SALES FLYER
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Dedicated sales flyer distributed 
to key agents and agencies within 
the Preferred network 
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SALES NEWSLETTER
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Banner inclusion in sales newsletter 
which gets sent to key travel agents 
within the Preferred network

Example only




