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Mexico - Market Update – Q3 2021

LEISURE & CORPORATE SALES

· 78.8% of tourists who arrived in Mexico in the first six months of 2021 came from the United States (traditionally the largest tourism market for the country). The main feeder markets for MX were the United States, Colombia and Brazil - up until 2019 the top 3 feeder markets were the United States, Canada and the United Kingdom

· In the month of August we participated the virtual event “Partnership Exchange-Mexico” organized by American Express GBT and had the opportunity to speak with the sales and account managers team. All commented that according to their clients corporate trips in Mexico will start to take off in Q1 2022

· The International Airport of Monterrey City will welcome a new flight connecting with Madrid, Spain starting on December 16th they will offer three weekly flights operated by Aeroméxico Airlines
Viva Air, a leading low cost international airline in Colombia and Peru, began its international expansion with strategic connections to and from Mexico, the airline began operating the direct routes Bogota – Mexico City  and Medellin - Cancun and Medellín - Mexico City in Q3 

· We participated in “ILTM North America” (Cancun) which was a great event. Meet with Luxury travel advisors from: Canada, United States and Mexico. 

· In the period January-July of 2021 United States citizens arrivals by air stands out, representing 78.9% of total, from Canada was 1.0%, while the European region had an 6.3% participation in total, corresponding 0.9% to French citizens, South America region represented 9.3% of total, Colombia and Brazil citizens participated with 2.5% and 2.2% of total, in same period of 2020. The U.S. citizens who arrived to Mexico by air increased +104.1% during January-July 2021 compared to the same period of 2020, registering 5 million 654 thousand passengers who arrived firstly at the Cancun Airport, followed by Los Cabos Airport.

· Business travel industry sentiment continues to waver, due to ongoing uncertainty around the Delta variant and other variants. However, indicators show companies and their corporate travel managers may be looking at new focus areas and ways of working for their business travel program. This is according to the latest poll from The Global Business Travel Association (GBTA). INTERNATIONAL BUSINESS TRAVEL REMAINS STALLED, DOMESTIC STAYS CONSISTENT. In line with August poll results, respondents in September report non-essential domestic business travel (61%) is more frequently allowed than non-essential international business travel (34%). 

In September, six in 10 travel (66%) report due to the pandemic, their roles as buyers and procurement professionals at companies has changed “slightly” to “a lot.” This includes:
collaborating more closely with other departments (71%) such as Human Resources, Finance, Legal, Risk Management or other teams elevating duty of care as a higher priority in the company (70%) developing new approaches or revisions to current corporate travel guidelines (69%) serving on new cross-department committees or task forces (44%) incorporating or prioritizing more sustainability policies in the company’s travel program (40%). When it came to sustainability policies, respondents based in Europe (55%) are more likely than in North America (35%) to say this focus is now more part of their role than before the pandemic.

Contact for this market: Karina Blanchet 
based in Mexico City
kblanchet@preferredhotels.com
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