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Disclaimer

All assets shown in this presentation are for placement only unless otherwise noted.



PLAN 1. Establish brand positioning

OBJECTWS V. 2. Drive brand awareness

3. Generate demand

<
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OUR PURPOSE

» To take sustainability to the next level and transform the
way we travel.

* To demonstrate sustainable tourism leadership through
actions and impact that also delivers a great guest
experience.

OUR PILLARS

* Environmentally-friendly practices that go beyond the
pasics.

* Protection of natural and cultural heritage, whether

urban or rural, on land or sea.
BRAND + Contributing to the social and economic well-being of

local communities..

SNAPSHOT

OUR VALUES

* Nature: We treasure nature, its wildlife, and landscapes.

« Community: We respect those with whom we share our
global home.

» Culture: We value cultural diversity, origins, and traditions.

OUR MEMBERSHIP PROCESS & CRITERIA

* Preliminary property assessment and detailed
membership application

* Initial and biennial on-site inspections

» 50+ sustainability indicators aligned with Global
Sustainable Tourism Standards and United Nations
Sustainable Development Goals

BEYOND

OUR KEY MESSAGES

Beyond Green offers more than an aspiration for how we can
travel better, it is the embodiment of aspiration put into
practice. When you book with Beyond Green, you become an
active part in making travel a force for good.

TRAVEL GENTLY
Using travel as a force for good and inspiring a kinder and gentler
way to explore the planet together.

GOOD HOST AND GOOD GUEST

Creating opportunities for cross-cultural understanding, for the joy
of discovering new places, and for connecting with and protecting
nature now and for future generations.

BY THE PEOPLE FOR THE PLANET

Inspiring appreciation for the natural world, for

local communities, and for the cultures we visit. Sharing the
wonders of our world with each other.

OUR COMMITMENT OUR AUDIENCE

Inspire positive impact Millennial | Gen X | Boomer | Multi-

: enerational
Encourage dialogue 9

Travel connects us across generations
in infinite ways. Traveling with purpose
Enhance renewal and appreciation for our beautiful, yet
fragile planet, and all who share it,
unites us with today's increasingly
Enjoy and celebrate caring and sophisticated travelers.

Emlbrace discovery

Promote innovation

G R E E N Confidential | BC_\'Oﬂd Green | Brand Activation Plan 4
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BEYOND
GREEN

CAMPAIGN PLATFORM

Travel Gently

Beyond Green is where genuine hospitality
meets genuine care for people and the planet.
It celebrates travel as a force for good through
renewal and discovery.

Embracing experiences that celebrate nature,
culture, and community with enjoyment,
gratitude and respect, Beyond Green proposes
a new way to travel that connects personal
well-being and planetary well-being.

As a curated hospitality portfolio representing
sustainability leadership, Beyond Green makes
traveling with both purpose and positive
impact a reality in the here and now.

Beyond Green recognizes our common

humanity while protecting our shared cultural
and natural treasures for future generations.

Confidential \ Bc_\'ond Green | Brand Activation Plan

Four-part Campaign

This campaign will be a four-part
visual immersion desighed to
introduce Beyond Green to the
world, build a base of followers,
and drive direct web traffic.

This campaign’s inspiration,
messaging, and impact will be
elevated by the three primary
brand pillars: Nature, Culture,
and Community.

Teaser: Beautiful World
Series 1: Nature
Series 2: Culture

Series 3: Community



GO TO MARKET PLAN (FIRST 60 DAYS)

Branded Paid Search

Instagram

Facebook

LinkedIn

GDS LE Campaign

Banner Ads

Social Media Ads

Sales Announcement

»!<<?,

oz Po
Vg /4 A z » & " \ /A
4

Announcement to full
| Prefer database

| Prefer Newsletter

\
)

! A

{ /NS

. 1

Press Releases & Pitches Public
. <4 Travel Gently outreach to
One-on-one Media Relations =F Said | Prefer Members opted
Engagement into BG
Offers G R E E N Website
Social Media Online
_ _ GLOBAL Merchandising PO REY Peiges
Public Relations Blog
MARKETING
BEYOND
G R E E N Confidential \ chond Green | Brand Activation Plan 6



TIMELINE

Q1 Q2
FEB MAR APR MAY JUN

PRE-LAUNCH LAUNCH SUSTAIN
(APRIL 14)

Launch Travel Gently Content
Phase 1 Phase 2 Phase 3

SOCIAL MEDIA (FB — =

Inst Inst Inst
nsta) nsta) nstaj Hotel Features

STAYBEYONDGREEN Go Live Branded Paid Search, Dynamic Prospecting Banners, Retargeting
COM Banners, Social Media targeted Ads, & Social Media Retargeting

LE GDS . . Dedicated
AGENCY OUTREACH e —— Sales Calls with New Materials Newsletters

MEDIA RELATIONS Media Outreach

BEYOND
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BEYGOND s wr || [ snammtsmmesten
GREEN

Post Ranch lnn

CONSUMER WEBSITE

The consumer website will go live on Wednesday, April
14. The new website will feature pages for each founding

member. ,
All images and

copy are for

This is the start of the journey — after launch, we will placement only.

follow a roadmap for additional features and content.

Post Ranch Inn

. BEYOND ° :
GREEN Smann oads divergedina
L ° .. e and [ Ttook the one
! cled by, and that has
Y > all Ihe dlifference.

TraveLGenTy (NS S e e e T T P noseRTrROST

We are committed to protecting
our plancts natural and cultural
herit:lgc: while c‘nhzmcing the well- N
being of local communitics around

Creating More Mcaningful Experiences

We honor and celebrate nature, cult a

ulture, and community.

the world.

r_,'-

Wilderness Safaris Bisate

Renew and Resct
Lodge

WHY BEYOND

uuuuuuuuuuuuuuu

‘‘‘‘‘‘‘

BEYOND
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BRAND

VIDEO
DIRECTION

BEYOND
GREEN

The Good Host + The Good Guest Video

Telling the story of what it means to be a good host and to be a
good guest, we will showcase a more purposeful way to travel
with the Beyond Green brand leading the way.

4 VVersions: 90s / 60s / 30s / 15s

Confidential | Bc_yond Green | Brand Activation Plan

OVERARCHING MESSAGE

Travel Gently. Where good hosts and
good guests connect and enrich each
other's lives, building a better world
based on understanding.

PRIMARY QUESTIONS

What does it mean to be a good host?
What does it mean to be a good guest?
What does it mean to travel gently and
to embrace sustainability in travel?

MESSAGING TAG

Discover a more purposeful way to travel
Beyond Green

Travel Gently

STYLE DIRECTION

Masterclass

10



THOUGHT SLEEPER
LEADERSHIP Sustainability

Thought leadership will be utilized as a main strategy = ' —=

to build the Beyond Green brand profile, showcasing

the collective expertise that distinguishes Beyond HDte, NBWS NDW
Beyond Green aims to spur
sustainability action

Green among other hospitality players in the
sustainable travel space.

Foremost in that effort will also be to utilize brand
Ieader COStaS ChrISt S |nternat|0na|.r'eCO.gn|t|0n.aS i Founding members of Beyond Green, a new collection of environmentally
one of the world’'s foremost authorities in sustainable But, the la I conscious hotels, discuss how sharing best practices can help change the
. . e, e L] industry for the better.
travel, along with our portfolio members as
sustainability leaders, to position Beyond Green
through a variety of platforms including Public
Relations, Social Media, our brand website, and
relevant speaking/panel opportunities either directly
related to Beyond Green or tied into other industry
conversations.

LUXURY LIFESTYLE MAGAZINE

Please see examples of past media featuring Beyond
Green's thought leadership (click on the images to _ 5o
read the full story). Future media opportunities will L B SRR,

o o 2
Ry Y0k W

=

also be sent directly to relevant members or shared eet The Sustainable Travel Experts: Lindsey Ueberroth And
in issues of The Good Host. Costas Christ Of Beyond Green

BEYOND

GREEN Confidential | Beyond Green | Brand Activation Plan 1


https://issuu.com/mondiale/docs/sleeper95/134
https://www.luxurylifestylemag.co.uk/travel/meet-the-sustainable-travel-experts-lindsey-ueberroth-and-costas-christ-of-beyond-green/
https://www.costar.com/article/184765823/independent-hotel-brand-aims-for-sustainability-action

CONSUMCr ACUIsition



| PREFER

HOTEL REWARDS

LETTER FROM OUR CEO L{/ﬂ%

Member,

When asking myself “Where next?” for 2021, | am filled with renewed
wonder and excitement for all the destinations that await. Regardless of
where | go, | have pledged to seek a more purposeful way to travel —and |
am committed to making it easier for our loyal Members to do the same.

Introducing Beyond Green

In that spirit, | am thrilled to introduce the latest benefit you can unlock as
an | Prefer Member: Beyond Green, our new sustainable hotel brand that
serves as an invaluable guide to travel as a force for good.

Launching in March 2021, Beyond Green presents some of the most
exceptional hotels, resorts, and lodges around the world that are
committed to sustainability in action and offering guest experiences that
inspire renewal, wellness, learning, and adventure.

Staying with Beyond Green

As an | Prefer Member, staying with Beyond Green means you will be able
to earn and redeem / Prefer points at sustainably conscious properties
around the world and receive access to unique bonus points-earning
opportunities with every stay.

To hear more about Beyond Green, please click here to automatically
subscribe to Beyond Green Marketing Communications.

SUBSCRIBE

On behalf of my family and our global company, | would like to extend our
sincere gratitude to you for being a valued / Prefer Member and
supporting our incredible independent hotels around the world.

I look forward to following your #lPreferRewards journeys, and wish you
your best travel year yet.

Warm regards,

‘.,-' 4 ) 5
4 Lindsey Ueberroth
< Chief Executive Officer

Confidential

ANNOUNCEMENT EMAIL

A letter from Lindsey announcing Beyond Green was
deployed on Thursday, February 25, to / Prefer
Members. This message asked them to opt in to receive
marketing communications going forward.

Beyond Green |  Brand Activation Plan
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BEYOND
GREEN

Your First
Beyond Creen
Journcy Pegins Iere

Thank you for signing up to receive
Beyond Green communications and for joining
us on a journey to travel gently.

Were thrilled to announce the official launch of
the Beyond Green website where you can
explore all our unique and inspiring hotels,

resorts, and lodges around the world committed

to travel as a force for good.

VISIT BEYOND GREEN

To get you started on your first Beyond Green

adventure, take advantage of this exclusive initial offer:

THE JOURNEYER’S PICK
Stay two nights or more at participating Beyond Green
destinations and enjoy a unique experience such as an
outrigger canoe paddile for two, a private forest therapy
session, and more.
As a bonus, you'll also receive
5,000 I Prefer points

when you book this special welcome offer by September
30, 2021, for stays through December 31, 2021

BOOK NOW

BEYOND
GREEN
TRAVEL GENTLY /

BEYOND
GREEN

Your Firsl
bcyond Creon
Journcy begins Here

Thank you for signing up to receive
Beyond Green communications and for joining
us on a journey to travel gently.

We're thrilled to announce the official launch of
the Beyond Green website where you can
explore all our unique and inspiring hotels,

resorts, and lodges around the world committed
to travel as a force for good.

VISIT BEYOND GREEN

To get you started on your first Beyond Green voyage,
take advantage of chis exclusive first offer:

THE JOURNEYER’S PICK
Stay two nights or more at participating Beyond Green
destinations and enjoy a unique experience such as an
outrigger canoe paddle for two, a private forest therapy
session, and more.
As a bonus, you'll also receive

5,000 [ Prefer points

when you book this special welcome offer by September
30, 2021 for stays through December 31, 2021

BOOK NOW

BEYOND
GREEN

TRAVEL GENTLY ALONG WITH US

®© ®

LAUNCH:
CONSUMER-DIRECT

An email will deploy on Wednesday, April 14
to announce the launch of the Beyond Green
website to the | Prefer Members who have
opted in to receive Beyond Green marketing
communications.

Confidential \ chond Green | Brand Activation Plan 14



SOCIAL
MEDIA

BEYOND
GREEN

staybeyondgreen

GREEN Posts Followers

Beyond Green
Travel Company

We believe that traveling well and with intention can

be a powerful force for renewing our planet and
enhancing the lives of all its people.
www.staybeyondgreen.com

Followed by brisutt, vyspear and 9 others

Following v Message Contact

BEYOND 15 220 21

Following

Confidential

Beyond Green

A highly curated visual experience sharing content across
all brand pillars and positioning Beyond Green as a
guintessential resource to help people travel sustainably
while building brand awareness and affinity.

Grow the brand across Instagram and Facebook by
coupling striking property and landscape imagery with
relevant facts and stories. Focus on niche and
differentiating details with links to relevant blog posts.

Focusing on experiencing nature and culture, we will
engage consumers using videography and user
generated content, alongside the usage of stories and
polls to captivate with an immersive first-hand
experience.

Through the use of links to blog posts and the Beyond
Green website, we will slowly introduce offer-based
language to entice the audience to actively participate in
"good" travel as converted customers.

Brand Activation Plan



All images and copy are for
placement only.

PAID MEDIA

Primary goal is to drive brand awareness and introduce BEVOND S
Beyond Green to the world. These tactics will be CREEN OREEN
targeted to personas who show an affinity for
sustainability in travel. This results in an engaged user Travel
base who can be driven into the booking funnel. Contly

Travel

Acquisition Blended Approach
+ 50% Prospecting/Awareness Ads
« Paid Social
» Google Display - Dynamic
+ 38% Intent & Branded
« Branded Paid Search (PPC)
» Google Display - Dynamic
* 12% Property Prospecting
« Paid Social

BEYOND

G R E E N Confidential | BC_\'Oﬂd Green | Brand Activation Plan 16



BLOG:
Good Stories

The Beyond Green blog, Good Stories, will go
live along with the website on Wednesday,
April 14.

PURPOSE

Good Stories leverages SEO to drive users
into editorial content to learn about the
brand, destination, and properties in Beyond
Green establishing the brand as the leader in
this space.

FREQUENCY
« ~5-10 articles at launch
* Average of 5 new blog posts per month

BEYOND
GREEN

Confidential

SEYOND

BE INL

GREEN
Cood
Storios

Big Sur & Beyond

\ Beyond Green

pafagonia

Brand Activation Plan

My Exploration Begins

Soundrrack w
the Surrounding

All images and

copy are for

placement only.

Inspived
by how things
worlad ar Post
Ranch Trn




Following the B2B soft launch in
ARTER, BETTER, FAIRER TRAVEL November 2020, our PR team continues

VOGUE proactive media relations efforts to

NEW SUSTAINABLE TRAVEL BRAND CALLS FOR promote Beyond Creen, its key

AGENT SUPPORT differentiators, and its member hotels
DeStinOS de turismo Drﬂf’erhred-Hntel-Grouphasl launched anew brand of sustainable hotels th rOUg h a Strateg IC MIX Of press releases'
S()Stenib]e en :cczzilcu;f:edwt::’(.;‘:|:1:;§rv‘::ott travel as a force for good - a sentiment ta rgeted F)l‘tck]esy and one-on-one medla

Latinoamérica para conversations.

agregar a tu bucket list o
The official brand launch press release

will be distributed to global media
audiences on Wednesday, April 14 - one

PUBLIC

TRAVEL WEEKLY ASIA g | g ) version for consumer journalists and
RE LAT I O N S B ELECAASLAY - another for travel trade outlets. A copy
e T S MK I MR . of the press release will be available for
LI S U A—— S Sise puede hotels to view via The Green Room.
R Cren ﬁfﬁfﬁﬂ«]ﬁfQﬁiﬂ;ﬁfma PR efforts through 2021 will focus on
ysus habitantes es el objetivo de garnering coverage that leads to greater
. Beyond Green, lanuevamarca awareness and booking conversions.
SEVVY dePreferredHotels & Resorts. Member hotels are encouraged to review
Preferred Hotel Group, Inc. Launches New Sustainability- our PR plan and connect with our team to
Focused Portfolio be included in these efforts. View that via
(log-in required).

BEYOND

GREEN Confidential | Beyond Green |  Brand Activation Plan 18


https://preferrednet.net/marketing/public-relations/beyond-green/beyond-green-2021-pr-plan/?n=side:Public%20Relations:Beyond%20Green:Beyond%20Green%202021%20PR%20Plan&e=event61

[ PREFER
NEWSLETTER

Sustainable travel will be the
focus of the May and September
issues of the | Prefer Member
Newsletter. Content from the
Good Stories blog will be
featured along with other topics
that help build brand awareness
for Beyond Green.

BEYOND
GREEN

All images and copy are for placement only.
This is not an example of the Beyond Green
takeover newsletter.

| PRE

.......

FER

Member Holels Making a
During COVID:

| PREFER

HOTEL REWARDS

ICKNODETY R IFAEE ¢ T3 PLATINUM ANCE 1000000 r

SPOTLIGHT
Member Hotels Making a Diflerence
During COVID-19
From community care to vidual caoking lessons
and tips for self-care during quarantine ..

Ultimate Flexibility for Our Members

READ MORE Qur uxclusive new Flexible Mumbor Rate provides peace of mind with
no cancellation fees through 2020.

THINGS 4]

[hese Hot List
Holels Make [or
B iful Zoom

New Holels to Know

Join us in welcoming the latest additions to the
| Prafer Hatel Rewards family.

W Ak -
. - s I ) E ; VIEW ALL NEW HOTELS
Fead Mare » | ] ith B e

IGHT

erred Travel B
T o W e NOKL MALDIVES
sine Goes Nt ke

AL-TTome

That Much Cuter Support

s always, Member Services is here 1o help with any upcaming
reservaticns and your | Prefer account. If you have gusstions ahout
Bookings in light of COVID-18, please fael frea to connact with us.

MEMBER SERVICES

Confidential \ chond Green | Brand Activation Plan 19



All images and copy are for placement only.
This is not an example of a Beyond Green VIP
communication.

VERY 7/ PREFER (VIP)

MOl VE EARNED (1. &= e

EMAIL Get your VIP Member

Exclusive Offers now.

Among our top-performing emails in terms of open
rate and conversion, our VIP email reaches
members who have expressed interest in receiving
promotions from | Prefer-participating hotels and
resorts. With a message of member-exclusivity,
only properties that meet VIP offer requirements
are featured. Participation is optional.

In July and November 2021, special editions of VIP
will be dedicated to Beyond Green and will link to a
page on StayBeyondGreen.com that highlights
properties, and their unique VIP offers.

Email creative will reflect Beyond Green branding.

*Applicable to participating | Prefer hotels

BEYOND

G R E E N Confidential | BC_\'ond Green | Brand Activation Plan 20



Welcome, [Member Name|

| PREFER

HOTEL REWARDS

Every great journey should start with a few special moments
As an | Prefer Hotel Rewards Mermber, each stay begins with instant

benefits at more than 650 | Prefer properties around the world, as well
as at hotels and lodges from Beyond Green, our sustainability-focused
hospitality brand.

We invite you to explore, find your next adventure, and experience
rewarding travel with | Prefer Hotel Rewards

Proudly Preferred,

. Our Brands Beyond Green will be added as an | Prefer-

Jeri Salazar

Get readly to explore the world with ... participating brand in new member
welcome communications.

Your I Prefer Member Benefits

- v * 0© Teferteny | | PREFER BEYOND . .
e GREEN' | Prefer welcome emails typically reach over

The world’s largest Providing travel Hotels, resorts, 400K new members perannum, many of

Siir Brands independent hotel benefits at more and lodges at the
g mbnds fi s Lxiene whom go on to explore and book.
in 80 countries sustainable travel

BEYOND
GREEN

in 80 countrias

Your I Prefer Member Profile

CUSTOMIZE YOUR PROFILE

Never miss a moment for inspiration and exploration when you
choose to receive meaningful messages from all our brands,
including exciting offers for destinations near and far.

Current creative is representative of, but does
not reflect the final version

BEYOND
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PODCAST STRATEGY

Podcast platforms will function as an important
area of content leadership.

Engaging first-person storytelling, narratives and
interview discussions.

The Podcasts will include Beyond Green co-

founder Costas Christ and other travel leaders and
experts, in addition to Beyond Green Members.

BEYOND
GREEN Confidential

Beyond Green

Brand Activation Plan
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BEYOND
GREEN

GDS CAMPAIGN

Introducing and embedding code LE to the travel trade.

LOVE EARTH

There will be accompanying assets to support the launch and to ensure
agents associate LE with Beyond Green and keep it top-of-mind when
searching for sustainable hotels.

aMaDeus Eabhre Travelport <

Confidential \ BC_\'Oﬂd Green | Brand Activation Plan



GDS SALES MESSAGE

A Beyond Green booking response
message (after a booking is
confirmed) will go live on April 14 for

the Preferred Chain and for the
Beyond Green Chain. **PREFERRED IS PLEASED TO INTRODUCE BEYOND GREEN

A NEW BRAND DEDICATED TO SUSTAINABLE TRAVEL. BOOK
CODE LE (LOVE EARTH).**

BEYOND
GREEN Confidential |  Beyond Green |

Brand Activation Plan




BEYOND
SALES FLYER SRESA

The sales flyer will be a living asset,
constantly updated with new members
and new information. It will be distributed
to key agents and available on The
Pineapple Guide.

ISLAS SECAS
PANAMA

Oood Host, Good Cuesl.

By The PEOP]E for The Planet. Travel Gc‘ntl_\.-n

BEYOND
GREEN

Current creative is representative of,

Confidential | Bc_\jond Green | Brand Activation Plan but does not reflect the final version
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AGENCY VIP PROGRAM:
GREEN TO GOLD

Beyond Green's VIP Agency program for top producing
agencies globally.

Beyond Green member hotels that participate in Green to
Gold offer agents the following exclusive amenities on their
BAR rate:

e Qrocn 10 Oold

* Breakfast for Two Daily

« $100 Hotel Credit per Stay (or hotels can opt to offer a by BEYOND GREEN"
selected sustainable amenity valued at $100 or more)

* Hotel Welcome Amenity and Welcome Note from
General Manager on behalf of Travel Agency

« Complimentary In-Room Internet, where applicable

« Room Upgrade, where applicable

* Priority Check-in and Check-out, where applicable

Agency partners make Green to Gold reservations in the
GDS under the LE code, a dedicated Green to Gold website,
or by contacting the Beyond Green VIP Desk.

BEYOND
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A Love Letter 10 Earth

commit and invest our energy and passions on "purpose.”

Th |S messa g e Wl | I be d |St rl buted to With purpose, we made a dedlcation to today and tomorrow, and Beyond Green —a

powerful platform designed to propel the message of traveling with gratitude —where

key agents aS part One Of an Ongoing good hosts and good guests enrich each other's lives.
Series to keep Beyond Green top-of- Each day, we rmake choices. We choose to care, to embrace the meaning of sustainability, and

transforrn the way we travel. Our respect, consideration, and relationship with nature and sach

mind acCross Ieisu re1 Corporate, and other connects us all in infinite ways, allowing us to grow together as we treasure nature,
people, places, diversity, origins, wisdoms, and traditions.
group sales

From the young to the eternally young at heart, we dream of new possibllities with every
day and time well spent enjoying and helping to protect the places we love to visit and
experience.

Beyond Green's members represent world-class leadership in sustainable tourism. They are
committed to you, as travel agents, and are available through CDS. As a new brand, Beyond
Green inspires us all to travel gently and with purpose.

Your friends at

BEYOND
GREEN

POST RANCH INH INTERCONTINENTAL BORA BORA ANDBEYOMD BATELEUR CAMP
California, US4 RESORT & THALASSO SPA Mazal Mara, Kenya
Baora Bora, French Polymesis

+

To learn more about Loving Earth:

To contact the VIP Desk: Beyand Green ‘Fora complete
1-800-830-7287 GDS Booking Code: list of hatels, visit:

book@staybeyondgreen.com LE staybeyondgreen.com

BEYOND
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AGENCY
ENGAGEMENT

A personalized introduction from
leisure, corporate, and group sales
executives will go out to key members
of the trade to share the dedicated
travel trade-focused press release.

BEYOND
GREEN Confidential |  Beyond Green | Brand Activation Plan
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TRADE VIRTUAL
EVENTS

Beyond Green Virtual Leisure
Roadshows have been added for the
following locations and dates:

« USA & Canada: June 6-9
 Latin America & Mexico: June 28-20
« EMEA:July 2-5

These virtual events will produce
approximately 18-20 appointments with - . g
top leisure agencies in the region. Space ' ' BEYOND
is limited to five hotels per event. Please . ¢ GREEN
register by visiting the Events section of 4 | 5

The Green Room.

W8206400
LIRS | | |

BEYOND
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LEISURE SALES
NEWSLETTER

A dedicated leisure newsletter will be
distributed quarterly from each Beyond
Green Sales Director to their respective
travel advisor contacts.

Each issue will communicate Beyond
Green brand proposition and messaging,
highlight select properties and current
marketing promotions, and list key travel
advisor tools such as the VIP Desk and
Brand website. It will be distributed in
Spanish, French, Portuguese, and
Mandarin.

BEYOND
GREEN

RICK STIFFLER
Senior Vice President, Global
Sales - Leisure

Dear Travel Partners,

We hope you are as excited and optimistic as we are
about what travel in 2021 may bring and are looking
forward to regional borders opening again scon.

Whether it's a short staycation near home or a longer trip
further afield, we look forward to working with you on all
the important details that will be sure to make your
clients” trips a success.

Reach out directly to vipagent@preferredhotel=.com for
help or more information on the large selection of hotels
within the region, ranging from amazing economical
options to truly aspirational properties.

As always, please join us in continuing to “believe In
travel” now and in the months to come.

Proudly Preferred,
Rick Stifler

All images and copy are for placement only.

BEYOND
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CORPORATE SALES
NEWSLETTER

A dedicated corporate newsletter will be
distributed quarterly from each Beyond Green
Sales Director to their respective Corporate
Travel Manager contacts to promote
sustainable corporate travel efforts.

Each issue will communicate Beyond Green
brand proposition and messaging, highlight
select properties and current marketing
promotions, and list key travel advisor tools
such as the VIP Desk and Brand website. It will
be distributed in Spanish, French, German
Portuguese, and Mandarin.

BEYOND
GREEN

KIMBERLY WILSON
Senior Vice President, Global
Sales - Corporate

Dear Travel Partners,

We hope you are as excited and optimistic as we are
about what travel in 2021 may bring and are locking
forward to regional borders opening again soon.

Whether it's a short staycation near home or a longer trip
further afield, we look forward to working with you on all
the important details that will be sure to make your
clients’ trips a success.

Reach out directly to vipagent@preferredhotels com for
help or more information on the large selection of hotels
within the region, ranging from amazing economical
options to truly aspirational properties.

As always, please join us in continuing to “believe in
travel” now and in the months to come.

Proudly Preferred,
Kimberly Wilson

All images and copy are for placement only.

BEYOND

G R E E N Confidential | Bc_yond Green | Brand Activation Plan 32



CORPORATE SALES
PARTNERSHIPS

Promote Beyond Green brand with key
Travel Management Companies to educate
on brand proposition and messaging,
highlight select properties and current
marketing promotions.

Pursue brand level partnerships focusing on
sustainability efforts and acquire

acceptance with key corporate sales
accounts for booking opportunities within
the GDS platform.

AMERICAN
EXPRESS

BEYOND

GREEN Confidential |  Beyond Green | Brand Activation Plan




G RO UP SALE S s Current creative is representative of,
e e but does not reflect the final version

BEYOND

NEWSLETTER <~

Dedicated sales newsletter to support Beyond MEETINGS & EVENTS NEWSLETTER BEVOND

Green in communicating the brand

proposition and message to clients. The MICE E ORI O e G s ~AMorc
database is comprised of roughly 15,000 L e Purposetul
contacts located throughout North America - \,}ff})i l?
(62%), Europe (18%), and Asia Pacific (20%). B II e e
The accompanying look book will feature the e T

founding members and will be distributed
within the launch day newsletter, via a
dedicated social post on each sales director’s
individual LinkedIn profiles, and through
direct email messaging to 39 party planners
and end-user clients.

Embrace Luxury Beyond Green

Benewood Inn - | RSN Blancaneaux Lodge
UNITED STATES - 10 Guestrooms BELIZE - 20 Guestrooms

BEYOND
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SOCIAL MEDIA POSTS

Member hotels are encouraged to post about Beyond
Green to their own channels and link to the brand
pages. To do this, follow these steps:

Instagram & Facebook Feed Carousel Post
Image 1: Photo of your choice that best represents your
property.
Image 2: Beyond Green branded image to introduce your
followers to us.
Caption Suggestion: Follow @StayBeyondGreen and
explore its portfolio of travel experiences that will enrich
your soul while protecting people and the planet for

generations to come. #StayBeyondCreen #TravelGently
Please Note: Be sure to tag @staybeyondgreen in your post

caption and the image, as well as #StayBeyondCGreen
#TravelGently in the caption.

Instagram Story
Choose an option, post, and tag @staybeyondgreen

Facebook Story
Choose an option, post, and tag @staybeyondgreen

These instructions on how to post to your social media
accounts, as well as the creative assets, will be available
on The Green Room on Thursday, April 8, and will be
highlighted in the first issue of The Good Host.

BEYOND
GREEN Confidential
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Join Us
In A Moro
Purposocful
Way 1o Travel
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Jom Us
In A Morc
Purposoful
Way 1o Travcl
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Follow along at

Discover the world
while helping, 1o
Protoct it.
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https://www.instagram.com/staybeyondgreen/
https://www.instagram.com/explore/tags/staybeyondgreen/
https://www.instagram.com/explore/tags/travelgently/
https://www.instagram.com/explore/tags/staybeyondgreen/
https://www.instagram.com/explore/tags/travelgently/
https://www.instagram.com/staybeyondgreen/
https://www.instagram.com/staybeyondgreen/

BRAND SEYOND
BOILERPLATE & CREEN

Boilerplates for Use in All PR Materials and Related Media Outreac [Insert hotel name] Joins Beyond Green

PRESS RELEASE St B o oo

CITY - Month, Date - [Insert hotel name] is proud to announce that it has joined

+ Long Version: [insert hotel name] is a proud member of Beyond Green, a global

portfolio of hotels, resorts, and lodges that exemplify sustainability leadership. Beyond Green - a global portfolio of hotels, resorts, and lodges that exemplify

Cuided by a collective passion to create a more purposeful way to explore the
world where good guests meet good hosts, the unique properties represented w sustainable leadership. Launched on November 17, 2020, Beyond Green was created to

the Beyond Green brand are comnmitted to deliver on the three pillars of sustain:
tourism — environmentally friendly practices that go beyond the basics; protectio
of natural and cultural heritage; and contribution to the social and economic
wellbeing of local communities.

provide a more purposeful way to explore the world where good guests meet good

Members are encouraged to incorporate
the Beyond Green brand boilerplate
into all media materials (i.e. future press
releases and fact sheet) so their media
contacts are aware of the connection.

hosts, presenting genuine hospitality by the people for the planet.

Short Version: [insert hotel name] is a proud member of Beyond Green, a global
portfolio of hotels, resorts, and lodges that exemplify sustainability leadership.

Boilerplate for Beyond Green Hotels that Participate in [ Prefer Hotel Rewards

Long Version: [insert hotel name] is a proud member of Beyond Creen, a global
portfolio of hotels, resorts, and lodges that exemplify sustainability leadership.

Wlth n the ﬂ rst 30 days OfJOl ni ng Beyond Guided by a collective passion to create a more purposeful way to explore the
G reen, mem bers can access the “Plug & world where good guests meet good hosts, the unique properties represented within
Playn press release tem plate to the Beyond Green brand are committed to deliver on the three pillars of sustainable

tourism — environmentally friendly practices that go beyond the basics; protection

announce their affiliation with key media of natural and cultural heritage; and contribution to the social and economic
wellbeing of local communities. All guests of [insert hotel name] are eligible to enroll
contacts a nd Other pa rtners. in the | Prefer Hotel Rewards loyalty program, which extends points redeemable for

cash-value Reward Certificates, elite status, exclusive member rates, and other instant
benefits upon every stay at more than 650 participating properties worldwide.

To access these turn-key messaging

tOOlS, please click here to visit the PR Short Version: [insert hotel name] is a proud member of Beyond Green, a global
H portfolio of hotels, resorts, and lodges that exemplify sustainability leadership. All
MOf The Green Room here' guests of [insert hotel name] are eligible to enroll in the [ Prefer Hotel Rewards loyalty

program, which extends points redeemable for cash-value Reward Certificates, elite
status, exclusive member rates, and other instant benefits upon every stay at more
than 700 participating properties worldwide.

BEYOND
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ENGAGING WITH
THE GREEN
ROOM

® How-To-Video | Logout | Welcome, W

BEYOND

CREEN The Creen Room

Your Beyond Green Extranet

MY SALES EVENTS MARKETING | PREFER HOTEL REVENUE & PARTNERS & COMMUNITY Q
ACCOUNT REWARDS DISTRIBUTION SERVICES
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Your journey with ug begins here - a dedicated destination wheré our member e g:h i
hotels, resortsj residences, lodges; and camps around the World-can.access @ "\ A ‘ ?i‘ ]
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The Green Room is a dedicated
extranet for Beyond Green member
properties that serves as an efficient
and streamlined destination where
member properties can find the
information and resources needed to
maximize the benefits of their
affiliation with the brand - from
branding resources and connectivity
instructions to | Prefer trainings and
sharing sustainability best practices.

To log in for the first time, visit
https://thegreenroom.preferredhotel
group.com and use the “Forgot
Password” link to reset your
password to one of your choosing.

Once logged in, visit the
"Introduction to The Green Room"
section to learn more about the
extranet and how your hotel can
designate a member portal
administrator to add more users to
the system on behalf of your hotel.



https://thegreenroom.preferredhotelgroup.com/
https://preferrednet.net/my-account/introduction-to-the-green-room

THE GREEN

ROOM MEMBER
HOTEL FORUM
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Share best practices and foster
thoughtful discussion on
sustainability leadership with fellow
Beyond Green members through
The Green Room Member Forum.

This moderated community message
board is accessible through The
Green Room, exclusively for
members within the Beyond Green
hotelier community.



BEYOND
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CREEN

The Cood Host

APRIL B, 2021

2 =

WY ADCOUNT EVENTS:

DEAR MEMBER,
‘We are pleased to introduce the first issuz of The Good Host, 2 bi-weekly

newsl=tter exclusively for mambers of Beyond Gresn.

Az we prepare for the brand's official launch on April 14 and maving
farward, we encourage you to explore each issue to learn timely news about
Beyond Green, engage in thoughtful discussion on sustainability leadesship,
and =ngage in new opportunities to maximize sxposure by implementing

Beyond Green into your day-to-cay operations.
‘Welcome to Beyond Green!

= Lindsey Ueherroth & Costas Christ

NEED TO KNOW

BRAND LAUNCH ACTIVATION PLAN

Be sure to use the B=yond Green Brand Rollout Activation Plan to prepare

far the launch on Agril 14.

REVENUE PRODUCTION & OPTIMIZATION

Maximize your hotel's revenue production through our dedicated Revenue

Optimization Services teams. LEARN MORE

JOIN A VIRTUAL LEISURE ROADSHOWS

Wirtual Leisure Roadshows will be offered June and July for the Americas
and EMEA regions. SIGN UP

THE CREEH ROCH
MEMBER FORUM

Fostar thoughtful discussion an
sugtainablity lesdarship snd share
bsacad practices on cur modaratad
commisnity messege board. VISIT

Confidential \ chond Green

Starting April 8, all Beyond Green

members will begin to receive The Good Host, a

bi-weekly e-newsletter that delivers the latest
updates on brand news, new members,
marketing communications campaigns,
promotional opportunities, training resources,
topics that have been shared within The Green
Room Member Forum, and other benefits.

An account log-in for The Green Room is
required to access the content featured in The
Good Host. If additional associates at your
property would like access, please set up your
portal administrator. To do this, send an email
to thegreenroom@staybeyondgreen.com with
the name of the person at your property who
will be responsible for creating user log-ins for
your staff.

Brand Activation Plan
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Join us Again for More
Benefits and Rewards

All images and copy are for

HOTEL PAST GUEST e T e

takeover newsletter.

JOIN / PREFER HOTEL REWARDS

EMAILS & SOCIAL MEDIA

As discussed in | Prefer orientation meetin gs, t he | e o

Prefer Hotel Guest Email and Social Media is a great S E) cotmiocin Kl
way to promote an offer while at the same time, inviting T ) e,
your past guests and followers to join | Prefer Hotel o | PREFER
Rewards. :

The | Prefer marketing team will design the Hotel Guest
Email and create an enrollment link with a no-cost g \ T —— :
enrollment bonus offer. You then deploy the email from = it B  C v "
your email service provider. Social media creative to N —— |

post alongside offers is also available. - 4

Get Your 5,000 Points

If you would like a custom Hotel Guest Email and Social
Media post, please contact loyalty@iprefer.com

Welcome Back
VIEW OFFERS

*Applicable to participating | Prefer hotels

BEYOND
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contacts



Beyond Green Associate

Lindsey Ueberroth

Title

Chief Executive Officer, Preferred Hotel Group

BEYOND GREEN ASSOCIATE LIST

Email

LUeberroth@staybeyondgreen.com

Phone

+1-949-999-9414

Costas Christ

Brand Leader, Beyond Green
President, Beyond Green Travel

CChrist@staybeyondgreen.com

+1-207-266-0624

Brand Advisor, Beyond Green

Executive Vice President, Preferred Hotels & Resorts

Sally Christ Vice President, Beyond Green Travel SChrist@staybeyondgreen.com +1-207-266-3530
- Brand Standards, Beyond Green A

Nina Boys Program Director, Beyond Green Travel NBoys@staybeyondgreen.com +1-207-664-8303

Saurabh Rai Brand Operations & Business Development, Beyond Green SRai@staybeyondgreen.com +971-55-8769078

Caroline Klein

Brand Corporate Communications & Public Relations, Beyond Green
Chief Communications Officer, Preferred Hotel Group

CKlein@staybeyondgreen.com

+1-949-999-9416

Kristie Goshow

Brand Management & Marketing, Beyond Green
Chief Marketing Officer, Preferred Hotel Group

KGoshow@staybeyondgreen.com

+1-949-999-3375

Michelle Woodley

President, Preferred Hotel Group

MWoodley@staybeyondgreen.com

+1-312-542-9249

Rick Stiffler

Senior Vice President, Global Sales

RStiffler@staybeyondgreen.com

+1-212-541-7226

Kimberly Wilson

Senior Vice President, Global Sales

KWilson@staybeyondgreen.com

+1-713-781-2007

Amy Butterfield

Senior Vice President, Group Sales

AButterfield@staybeyondgreen.com

+1-858-454-4136

Rhett Hirko

Global Vice President, Revenue Optimization

RHirko@staybeyondgreen.com

+1-949-719-3314

Boyana Simeonova

Vice President, Customer Relations; VIP Desk

BSimeonova@staybeyondgreen.com

+1-312-542-9268

Jeri Salazar

Vice President, Loyalty; | Prefer

JSalazar@staybeyondgreen.com

+1-949-719-3392

Richard White

Executive Vice President, Preferred Hotel Group

RWhite@preferredhotels.com

+1-949-719-3308

Ken Mastrandrea

Chief Operating Officer, Preferred Hotel Group

KMastrandrea@staybeyondgreen.com

+1-949-999-9434

BEYOND
GREEN
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