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Overview

Set on 2,700 acres of vineyards, olive groves, and lakes in Tuscany, Toscana Resort Castelfalfi comprises
Hotel Il Castelfalfi - TUI BLUE SELECTION, a member of the Preferred Hotels & Resorts L.V.X. Collection;
Hotel La Tabaccaia; and luxury villas and farmhouses to purchase or rent. Launched in 2007 by TUI Group,
the eco-sustainable resort built around a medieval village includes the region’s largest championship golf
course, wildlife reserve, state-of-the-art wellness facilities, and restaurants in the Tuscan tradition.

The resort’s extensive offering had been popular with travelers from neighboring European countries,
and counted the United Kingdom as its fourth biggest market, but there was significant opportunity to
increase media visibility and generate bookings in the United States - a key feeder market for Italy. As
such, Toscana Resort Castelfalfi engaged PHG Consulting in 2019 to manage its public relations strategy
and outreach in both the United States and the United Kingdom with the goal to expand awareness of the
resort across the wellness, golf, sustainability-focused, and luxury travel media segments.

PHG Consulting was initially tasked to carry out a six-month transatlantic media awareness campaign
between April and September 2019, which, after considerable success, was rolled into a full annual
retainer starting in October 2019.




PHG Consulting was tasked with the following deliverables to achieve Toscana
Resort Castelfalfi’s awareness goals in the United States and the United Kingdom:

e Develop a strategic action plan that focuses on securing coverage in top-tier
publications across the United States and the United Kingdom

e Craft all key messaging material on behalf of the resort, including a digital press
Kit, press releases, and tactical pitches to appeal to targeted audiences and
niche segments in the United States and the United Kingdom

e Arrange approximately eight deskside meetings and/or interviews with key
editors, freelance travel writers, and content creators based in London

e Arrange approximately eight deskside meetings and/or interviews with key
editors, freelance travel writers, and content creators based in New York City

e Plan, facilitate, and execute three group press trips from both markets - two
from the United Kingdom and one from the United States with each group
made up of approximately five journalists from approved consumer and travel
trade publications. The first U.K. trip took place in October 2019; a second U.K.
trip and the first U.S. trip are scheduled for September 2020




e |dentify, evaluate, and support opportunities to host opinion-forming
journalists and influencers from the United States and the United Kingdom
through tailored, individual visits

e Position Toscana Castelfalfi Resort as a must-visit idyllic destination for
travelers from the United States and the United Kingdom seeking eco-friendly
wellbeing retreats, food and wine breaks, and active holidays

e Spotlight the resort’s diverse accommodation offerings as the ultimate
Tuscan retreat for luxury travelers, second home owners, couples and
honeymooners, multigenerational families, groups of friends, and incentive
travel groups seeking a one-stop destination steeped in local culture

e Implement creative promotions and unique hotel packages focused on an
immersive exploration of Castelfalfi and leverage current travel trends to
provide additional news angles

e Serve as Toscana Resort Castelfalfi’s representative in the United States and
the United Kingdom functioning as the in-house office and primary
information resource




Results April 2019 to Present

Since taking over the management of Toscana Castelfalfi Resort’s public relations efforts in the United States and
the United Kingdom, PHG Consulting has exceeded expectations in terms of quality and volume to accomplish the
following results:

Generated a total of 34 million editorial media impressions across both markets with an approximate ad value in
excess of $150,000

To date, secured 50+ media placements across both markets through strategic media outreach, incorporating
press releases and tailored pitches; pending coverage includes features in New York Times, Ultratravel from The
Telegraph, and HERE magazine (U.S.)

Secured six top-tier journalists and content creators to attend the first U.K. group media FAM in October 2019 in
exchange for dedicated reviews in publications such as Country and Town House, Tatler, Psychologies, and The
London Economic; second U.K. group media FAM scheduled for September 2020

Confirmed interest from key travel and lifestyle journalists to attend the first U.S. group media FAM scheduled for
September 2020 in exchange for dedicated reviews, titles currently lined up include Travel + Leisure, Food & Wine,
Men's Journal, and Well + Good

Secured eight appointments with targeted New York City-based editors and writers for deskside meetings in
February 2019. Publications included Women'’s Health, Condé Nast Traveler, Business Insider, Travel + Leisure, CNN
Travel, and Marie Claire

Secured nine media appointments with targeted London-based editors and writers for deskside meetings in
March 2019. Publications included Condé Nast Traveller, Abode2, Mayfair Times, Women & Golf, and The London
Evening Standard
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Toscana Resort Castelfalfi

Everything from golf and tennis to a new range of wellness
programming (guided hikes, organic facials) is on offer at this
sprawling Tuscan retreat. Book one of the many villas (several are
located along the golf course) for the ultimate in privacy. Consider, [
Bianchi, a 6,000-foot artfully restored farmhouse with 5 bedrooms,
pool and pool house as well as a fitness center and lavish garden.
Three restaurants are on-site as well as the resort’s winery and olive
orchard. Guests can even “adopt” a vineyard row or olive grove and
partake in harvest.
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A Tuscany Resort Offers Brain
Is this the most glamorous estate Training As A Spa Service

in Tuscany?

Castelfalfi has it all
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Whisper the words, “I'm off to Tuscany”™ and most people
will stare at you with barely concealed jealousy. Blessed with
dreamy topography and on the top of every foodie's list, the
central Italian region stretching from the Apennines to the
Tyrrhenian Sea needs little introduction.

Beautiful locations are hardly slim pickings here, so settling
on somewhere that's both stunning and tranquil-feeling can take
some time. Step in then, an all but abandoned medieval hamlet,
which has been zestfully reanimated to its former Tuscan glory.

Perched on a hill in a ravishing bucalic setting, with a castle
looking out over reams of swaying cypress trees, vineyards
and olive groves, Castelfalfi's almost uninterrupted views are
a rare find within the region. When mass movement to the
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Tee off on Tuscany's finest sustainable golf course at
Toscana Resort Castelfalfi

Toscama Resort Castelfalfi, an eco-resort encompassing 2,700 acres of protected t=rrain
summer 2020 launch of its new luxury golf clubhouse as the latest development a

As Tuscany’s finest and largest championship golf course. widely recognized as a
golfers of all abilities, the new clubhouse design will uphold the resort’s commitm
and immersive experiences, elevating the golf offering to a new level of luxury fo
and residents who have purchased apartments, villas and farmhouses on the estate

Sinee its openmyg in 2007 by TUI Group, Toscana Resort Castelfalfi 15 a beacon ¢
the rolling hills of Tuscany. committed to promoting sustainability through its sup
community endeavors, recycling water on the estate, reconstructing historic local
environmental impact and producing organic wine and olive oil.
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LUXURY IN TUSCANY — HOTEL IL CASTELFALFI
et

ooking for aunique escape that plunges you into the heart of idyilic Tuscany? Look no further than
the wonderful experience to be found at Il Castelfalfr...

Undulating hazy hills, a ryriad of gréens, and scenery punctuated by the glamorousty stender
shadows of Cypress trees... these beautiful elements of nature seem like they should be a given in
Tuscany, After all, its part of the appeal when visiting this popular region in central Italy. And yet,
when you're |eoking out over avalley in the fading light - the golden afterglow of sunzet picking out
anemerald slope while plunging the other side into darkness - it still has an awe-inspiring, mystical
quality all of its own, Add to this the fact we were snug on beanbags, with a hizzing glass of
Franciacorta at our elbow during aperitive hour, and the moment was nothing short of heavenhy.

Welcome to |1 Castelfalfi - a stunning luxury hotel located in the Toscana Resort Castelfaifi. The
aim? To help you compl etely urmai
and hospitality, all within one sprawling estate.

Hax, and be able to appreciate the tree beauty of Tuscan life
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8 Active Road Trips That Are
Actually Active

Planning a vacation around a beautitul driving route gives your trip spontaneity and
adventure

The Historical Expedition
Where: Toscana Resort Castelfalfi, Tuscany, italy
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You'll Never Want to Check Out
of These 12 Magical Hotels in
Tuscany

From a warking vineyard in Montalcing wine country to a thermal spa overlooking the
valley, the best howels under the Tuscan sun are as magical as they sound.

atel || Castelfalfi

s sprawling, 2, 700-acre cstate onet ownod by the Medic family is
sils o village, camplele walh a clutch al stone Brmbonses foe cenl
1 a five-ztar resort with roome averlooking the valley, a z7-hole polf
ree (Tuscany's largest), a restaurant so good it could convinee you
wver wanl o leave e ELUTHUES anel An _'|,ﬁnn-a-al||wru-ln;ml Hp
hits gwn bio sauna, hammam, and salt and ice cave.

wek Prices for Hotel Il Casteifalfi in Montalone, taly



