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United States -Market Update – Q2

LEISURE TRAVEL

America West 
· [bookmark: _GoBack]Top luxury agencies such as Ford’s World Travel, Bon Voyage, Hager’s Journey, Classic Travel, Frosch, Horizon Travel, Terra Travel, Protravel, Bon Voyage, Legendary World, etc. reported the following trends:
· Cruise business is very big
· The often book through tour operators and wholesalers for most destinations. Some of the more popular ones include Classic, Gogo, Fantastic Italia (for Italy), Pleasant, Apple, and Avanti. 
· Certain destinations have become more popular due to the perceived dangers in Europe such as:
· Hawaii
· Mexico
· Spain (mostly Barcelona)
· Carribean
· Australia
· New Zealand
· They don’t often book closer states such as California as the drive market will often book on their own. 
· Top booked PH destinations include:
· US – Las Vegas, New Orleans, Nashville, Boston, Southern California, New York
· Italy
· Ireland
· Japan
· Mexico
· Colorado – Independent Agencies
· Top luxury agencies such as a Travel Advantage, Charlie Brown’s Goodtime Travel, High Plains Travel, Travel Travel, Frosch, New Horizons, Rocky Mountain Travel King, Travel Leaders, Cain Travel, Travel Society, Altour, Allure/TMC, Highlands Ranch, etc. reported the following trends:
· Most popular destinations are direct flights from Denver
· These use a lot of tour operators and wholesalers – such as Apple, Funjet, and Classic
· Most requested destinations include:
· Europe
· Mexico
· Dominican Republic
· Costa Rica
· Thailand
· Australia
· Japan
· Costa Rica
· Europe is very strong, including Italy, France (didn’t slow down), Germany, Norway, Iceland, Spain, Portugal, and Switzerland. 
· Top booked PH destinations:
· Mexico
· Hong Kong
· United Kingdom
· Japan
· Spain
· Italy
· France
· Netherlands
· Columbia
· If you are interested in participating in an event in one of these locations, please refer to the calendar of events for availability in 2018. 
· Travel Edge
· Worldview Travel office locations in Santa Ana, California and La Jolla, California are now part of Travel Edge, a Virtuoso agency based in Toronto. 
· Iceland continues to be a popular destination for those seeking experiential travel. WOW Airlines promoted direct flights from LAX to Reykjavik for a fraction of the normal cost. 
· Los Angeles agencies have seen an uptick with interest into South Africa. This has been a recently popular honeymoon destination. 
· Italy remains the top outbound leisure destination from Southern California for the summer. Growth markets for leisure travel are Greece and Spain. 

Contacts for this market are Maya Latinovic and Michelle Minassian based in Southern California.
mlatinovic@preferredhotels.com
mminassian@preferredhotels.com
America Central

· US Travel Association in June, showed that more international visitors came to the US than expected even though there was an executive order on travel by President Trump. The study shows that international travel grew by about four percent year-over-year in April, Stability depends on the financial position of the person traveling. Travel is stable for a high-profile clientele. High-net worth individuals consistently travel when budget-conscious people may slow down due to the economy, loss of a job, an unexpected expense or move. The travel industry, technically has just gone through the worst global economic crisis in world history and the travel industry has seen a steady uptick throughout. American markets have just turned positive again in the last 12 months, which is a good indicator that the travel industry will directly benefit. 
· Some US customers were asked if they would cancel a booked trip to a destination if it was the target of a terror attack and only 5% answered yes. It’s pretty telling. 
· Single Parent Vacations are on the rise. Single parents face several challenges when it comes to vacationing with their kids – not least of which is keeping costs under control. And while the main goal of your trip is likely to spend quality time together as a family, you should be able to have some adult fun in the process sans children, The travel industry has recognized this growing segment of the population and as a result, there are more vacation options for single parents now than ever before. 
· Booking a vacation rental is an excellent way to save money. There are no single supplements and you’ll likely have more room than in a resort of on a cruise ship. You’ll also have a kitchen so you can keep the dining out to a minimum. Vacation rentals aren’t just for weeklong stays anymore – you can rent homes and villas all over the world for any length of stay. This is a great target market for Preferred Residences!
Contact for this market is MaryAnn Rodriguez based in Chicago, Illinois
mrodriguez@preferredhotels.com

America Southeast

· In general leisure travel has had a slight increase over previous period. Destinations vary being Europe on top and Italy as the primary destination. Domestic travel is also up to destinations such as Las Vegas, New Orleans and Florida. 
· Top Leisure Bookers:
· Signature Top Destinations: Las Vegas, Ojai, Dublin, New Orleans
· Virtuoso Top Destinations: Italy, Las Vegas, West Palm Beach
· FHR Top Destinations: Richmond, Las Vegas, New York, Sedona, Lake Como
· Travel Leaders Top Destinations: Paris, Milan, Santo Domingo, Orlando 

Contact for this market is Danielle Haar based in Miami, Florida
dhaar@preferredhotels.com

Northeast

· Recent news about Mexico is affecting travel to the resorts. Agents are asking about quality of liquor, etc. at resorts due to the articles about poor liquor at resorts. 
· Zika is still a topic. Young couples or multi-generational families are staying away from Zika affected areas. Many people are now focusing on Hawaii and California. 
· Italy and Spain are the most popular European destinations along with Iceland and Portugal. 
· Ireland is very popular this summer for the UK. Travelers are looking to tour the whole country including Northern Ireland. 
· River cruises are very big this summer. Pre and post hotels are in demand in Amsterdam. 
· Like most summers, Alaskan cruises are very popular for northeast travelers.

Contacts for this market are Rick Stiffler and Jamie Brown based in New York City, New York
jbrown@preferredhotels.com
rstiffler@preferredhotels.com


CORPORATE/BUSINESS TRAVEL

America West
· California
· Airbnb goes after business travelers with new booking tool and expects corporate travel on its site to quadruple this year. The San Francisco based travel upstart will get a bit more buttoned up. Airbnb plans to introduce a search tool designed for business travelers. The feature will allow professionals to filter homes and apartments that Airbnb has deemed business travel ready. To qualify for a BTR listing, as the company calls it, the dwelling must have a desk, wifi, self check-in through a doorman or digital lock and various amenities you’d expect at a hotel, like free shampoo, a hairdryer and iron. 
· HRS, the world’s leading provider of end-to-end solutions for corporate hotel programs, announced the signing of an agreement with ALTOUR. ALTOUR, the largest independently owned travel management company (TMC) in the United States, recorded sales of $2.6 billion in 2016. The agreement enables ALTOUR’s global corporate clients access to HRS inventory worldwide. HRS today has more than 350,000 hotels in its portfolio, including 210,000+ independent properties. 
· Oregon
· Nike announced 1,400 layoffs, and a new corporate structure. Nike will cut 2 percent of its global workforce as it restructures to more quickly get products in the hands of consumers and respond to a rapidly changing consumer landscape. Like other retailers, Nike is adapting to a consumer shift to online shopping. It’s also battling increased competition from a resurgent Adidas.
· Washington
· Seattle is now one of the top two tech markets in the nation, according to a new report from real estate services company CBRE, behind only San Francisco, thanks to booming homegrown companies and a vast roster of out-of-town companies setting up shop here to recruit the city’s highly educated talent base. Seattle is the most educated market in the nation according to the report, with 62.1 percent of all residents over 25 possessing at least a bachelor’s degree. Also high on the list is Portland, at number four, with 48.6 percent of its residents holding a college degree. 
· Worldwide layoffs are reportedly about to hit Microsoft. According to several new outlets, the software giant is set to cut thousands of jobs across the globe in an attempt to reorganize its sales force. The reorganization is going to include Microsoft’s enterprise customer unit and one or more of its subject matter experts-focused divisions (SMEs), TechCrunch reported. The move dovetails with the company’s plans to focus more on marketing and selling its cloud software, Azure, according to Bloomberg. For years the Redmond, Washington based company had focused on selling software for desktops and servers. Now the company wants to put more effort into persuading customers to buy cloud services hosted by Microsoft data centers to be more competitive with market leader Amazon. 
· Amazon agreed to buy the upscale grocery chain Whole Foods for $13.4 billion, in a deal that will instantly transform the company that pioneered online shopping into a merchant with physical outposts in hundreds of neighborhoods across the country. 
· Airbnb cements Seattle presence, establishing a permanent office with room for 300 people. Airbnb is putting down permanent roots in Seattle with a major new office that makes the vacation rentals company the latest well-known tech brand to grow rapidly in the region after establishing an initial beachhead. 
· The expansion in Seattle gives Airbnb greater ability to poach people from a large number of companies, including one of its competitors, Bellevue, Washington based travel giant Expedia Inc, which acquired HomeAway in 2015 and has been positioning the Austin, Texas based company as more of a direct rival to Airbnb. Expedia is planning its own move to the downtown Seattle waterfront in the coming years. 
· Top corporate international city destination booked in Q2 2017 from Western US agencies: Amsterdam, Dublin, London, Mexico City, Paris and Tokyo.
· Top corporate domestic destinations booked in Q2 2017 from Western US agencies: Newport Beach, San Francisco, Santa Monica, Honolulu, Boston, Vegas and New York. 
· Comcast/NBCUniversal
· Business Update: Comcast & NBCUniversal overall volume increased by 23% in spend and 21% in room nights year-over-year.
· 2016 spend $72M
· 206 room nights 290,000
· Top Cities
· Philadelphia
· New York
· Los Angeles
· Denver
· Atlanta
· Washington DC
· Chicago
· Orlando
· Miami
· London
· New/Grown Markets
· Silicon Valley
· Seattle (room night volume doubled in past six months)
· Tucson
· Fort Collins
· Nashville
· Chennai (noted extensive growth)
· Austin
· Beijing
· Osaka
· Los Angeles is receiving more production due to local incentives
· Sports: Picked up NASCAR from Fox
· Films: Croatia has seen an increase in filming
· Entities of Comcast NBCUniversal
· Xfinity
· NBCUniversal
· Xfinity Movile
· Comcast Spotlight
· Comcast Ventures
· Comcast Business
· Spectacor
· Wells Fargo Center
· Phil Flyers
· NBCNews
· NBC Sports Group
· Universal Parks & Resorts
· Bravo
· Sprout
· USA
· NBCUniversal
· Telemundo
· The Platform
· In Control
· Freewheel
· Adazzle
· Leisure Arts
· Strat
· E
· Hulu
· Comcast Cable
· Dreamworks animation
· 2018 Strategy and Requirements
· Hotels must meet 200 room nights in top cities & 150 in other markets to be considered
· Continue to reduce hotels in top cities where needed and consolidate spend to maximize hotel partnerships
· Request LRA for all hotels, complimentary wifi, same day cancel policy (hotels that do not offer a same day CXL policy will not be considered)
· Additional value adds such as breakfast encouraged
· Minimize seasonal rate fluctuations (travel manager benchmark rates by utilizing the “average weighted rate” if seasonal rates are offered)
· International hotels must be VAT compliant
· Ensure coverage in new markets
· Rolling acceptances – automatic acceptance for flat rates YOY (amenity offerings must also stay consistent for auto acceptance)
· Dynamic pricing model not accepted/supported
· Hotels must load all rates into the GDS system
· Hotels should not negotiate lower rates with local offices. The travel manager made note that no one, including an admin in a local office, is authorized to enter into hotel agreements locally. 
· Bids will be evaluated based upon:
· Minimum program requirements
· Competitiveness in market
· YOY rate comparison
· Lanyon benchmarking
· Safety
· Comcast NBCUniversal requires that each property provides a designated contact for the account to call upon in the event of a natural disaster or emergency. 

Contacts for this market are Emily Reynolds  based in Northern California and Michelle Minassian based in Southern California
ereynolds@preferredhotels.com
mminassian@preferredhotels.com 
America Central

· Netjets
· Michelle Kramer is the new VP, Global Travel and Gary Hafner is the Travel Procurement Lead. Ilene O’Neil, Program Manager, Global Travel remains the main RFP contact. For the 2018 RFP, Netjets is looking to increase their full service portfolio. 
· Accenture
· Kimberly Wolfe who was previously heading up the RFP process is now responsible for managing the Meetings & Events team. Kimberly’s previous responsibilities with global supplier relationship management and marketing/promotional campaigns will transition to Sean Curley for hotel support. Kimberly will continue to work with Sean in some aspects of Accenture’s hotel relationships based on its overlap with Meetings & Events and her deep experience in this area. Dan Maschoff is the Global Lead of Travel & Events. 
· UPS
· Due to the company’s growth and expenditures in 2016, UPS had asked all areas of the business to think twice and/or travel smart before incurring an expenditure. Due to this decision, hotels may have seen an impact in the revenue typically may garnered or would have expected from UPS. Although UPS will continue to ask travelers to travel smart, they are beginning to see business pick up for Q3 and Q4 2017. They anticipate 2018 to be greater than 2017 with volumes similar to 2016. With 2018 volumes anticipated to be like 2016, the city volume report is based on a full year of business travel in 2016. UPS’s global hotel spend in 2016 was $65.3M / 542K+ room nights. 
· Top cities booked from Midwest US travel agencies
· Domestic: New York, Boston, Cincinnati, Reno and Orlando
· International: Mexico City, London, Hong Kong, Monterrey and Paris

Contact for this market is Laura Mori based in Chicago, Illinois
lmori@preferredhotels.com

Southeast

· Main Booking Corporations from Region:
· Deloitte (Jacksonville, FL) Top Cities – New York, Boston, Atlanta and Wilmington
· Chemours (Jacksonville, FL) Top Cities – Wilmington and Tokyo
· Astellas (Birmingham, AL) Top Cities – Tokyo
· WPP (Jacksonville, FL) Top Cities – New York, Washington and Boston
· Siemens (Orlando, FL) Top Cities – Tarrytown, Boston, Mexico City, Singapore
· Sanofi Aventis (Memphis, TN) Top Cities – Paris, Boston and Mexico City
· Nissan ( Memphis, TN) Top Cities – Yokohama, Aguascalientes
· Fedex (Memphis, TN) Top Cities – Reno, Memphis and Campinas
· SAP (Memphis, TN) Top Cities – Bogota, Tokyo and Bengaluru
· HCA Healthcare (Memphis, TN) Top Cities – Riverside and Anchorage

Contact for this market is Danielle Haar based in Miami, Florida
dhaar@preferredhotels.com

Northeast

· GBTA Boston 2017
· Travel Managers stated they are looking for flat rates for 2018
· Emerging markets are changing and production is a large consideration
· Safety and procedures are a major factor for consideration in many countries
· Altour Travel is merging with Travel Leaders. Altour will still operate as Altour.
· Quite a few major banks are recording better-than-expected results/profits in Q2, including Citi, Morgan Stanley, Goldman Sachs, JPMorgan Chase and Bank of America. However, spending will still be cautious due to uncertainties in the market, financially and politically. 
· Carlson Wagonlit 2018 Global Hotel Pricing Forecast:
· New York City’s supply growth will finally flat out/decrease at (-0.5%)
· Boston’s supply growth will be at 2-3%
· International travel projected to grow 4% in 2017 and 2018, US hotel growth is expected primarily in secondary markets along with the West Coast (Los Angeles, Seattle, San Jose and San Francisco) and in Washington DC
· Toronto, Vancouver and Montreal are expected to maintain good pricing power amid a weak Canadian dollar
· Hotel pricing Projection Growth: Canada – 4.4%; US – 2.9%
· More and more clients are considering 2-year rate agreements; RFP process is too time consuming and costly.
· Dynamic Pricing – some Travel Managers are beginning to consider a blended program that offers both fixed and dynamic rates with maximum thresholds in low-volume markets. Will be interesting to see when RFPs are being launched on their exact directions for 2018. 

Contacts for this market are Wen Yong and Jamie Brown based in New York City, New York
wyong@preferredhotels.com
jbrown@preferredhotels.com
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