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Global travel is entering a new growth phase 

Source: Tourism Economics
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Travel risks skewed to the downside Risks more prominent in ME

2025 % difference from baseline 
by region in alternative scenarios

By-country and by-region scenario results 

now available in dashboard format at 

www.oxfordeconomics.com for subscribers
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2025 tourism key themes

• Chinese travel will continue to increase but full recovery to pre-pandemic volumes is 
deferred while underlying demand trends are changing

• Trump’s second term as president adds to uncertainty in policy, trade, international 
relations and travel sentiment.

• Value for money is increasingly important for destination choice

• Overtourism is an issue for a range of destinations as demand continues to grow. But 
there remain opportunities for other destinations and businesses



China outbound travel is plateauing

Source: Tourism Economics
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But short-haul destinations are doing well

Source: Tourism Economics

Note: Data are collated from a sample of destination countries reporting monthly arrivals by source market
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China is making a larger contribution to global growth

Source: Tourism Economics *China data excludes travel to Hong 

Kong, SAR and Macau, SAR
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Ease of access is more important for Chinese travellers 

Source: Tourism Economics, Travel Trend Survey

Q. We’d like to understand the importance of a seamless arrival experience on your decision to choose destinations. To what extent do you agree or disagree with the below statements?

| n=X
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To what extent to do agree with the following statement: 

“I choose destinations that are easy to enter from a travel visa perspective.”
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Combining business/work with leisure trips

Indulging in luxurious experiences

Being active

Event-related travel

Visiting more affordable destinations

Undertaking longer trips to see/experience more

Meeting locals/learning about local culture

Visiting renowned/iconic destinations

Visiting new destinations

Visiting the natural environment

Sampling local food and drink

China All

Preferences When Undertaking International Trips
(Net Results)

Q: Thinking about your current preferences, are you less, the same or more interested in the following when undertaking international leisure trips compared to five years ago? | China n=416, All n=4016 | 

Net Result is % difference between More interested and Less interested

Preferences differ with mix of first-time and repeat travellers



2025 tourism key themes

• Chinese travel will continue to increase but full recovery to pre-pandemic volumes is 
deferred while underlying demand trends are changing

• Trump’s second term as president adds to uncertainty in policy, trade, international 
relations and travel sentiment.

• Value for money is increasingly important for destination choice

• Overtourism is an issue for a range of destinations as demand continues to grow. But 
there remain opportunities for other destinations and businesses



GDP outlook following the US election

• Impacts of a second Trump 
presidency will be far reaching 
but will be larger for the US and 
China

• New tariffs are expected on a 
range of markets

• Near-term upgrade to US GDP, 
but weaker growth further out

• Uncertainty surrounding 
support for Ukraine and foreign 
policy including in Middle East

Source: Oxford Economics



Trump presidency – potential negative impacts worldwide

Source: Oxford Economics, From: Q3 2024 Report: Geopolitical storm (September update)



US share of Chinese long-haul fell during Trump’s first term

Source: Tourism Economics/National Travel and Tourism Office, From: US: What's in store with a second Trump administration?



Sharp slowdown in travel to the US from all major regions

Source: Tourism Economics/National Travel and Tourism Office, From: US: What's in store with a second Trump administration?



Trump second term has altered perceptions

Yes, 

41%

No, 

41%

Not 

sure, 

17%

Will there be an impact of the US Presidential election on your destination?

Yes, 

64%

No, 

6%

Not 

sure, 

11%

All respondents US respondents

Q: Has the outcome of the U.S. presidential election in November 2024 changed your expectations regarding tourism growth in the country where you live? | Thinking about your views on the impact of the U.S. presidential election outcome on travel in the country 

where you live, which of the below apply? | Q4 2024: n= 82 (34 said the outcome of the U.S elections HAS changed their expectations)



Impact is expected to be worse for the US

Q: Has the outcome of the U.S. presidential election in November 2024 changed your expectations regarding tourism growth in the country where you live? | Thinking about your views on the impact of the U.S. presidential election outcome on travel in the country 

where you live, which of the below apply? | Q4 2024: n= 82 (34 said the outcome of the U.S elections HAS changed their expectations)
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Potential opportunities exist for other regions

Source: Tourism Economics/National Travel and Tourism Office, From: US: What's in store with a second Trump administration?
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US could see 13mn fewer international 
visitors by 2028

This scenario considers:

• Economic impacts (as outlined 
above).

• Market share losses from 
targeted source markets. Market 
share losses are comparable to 
those observed in Trump’s first 
term from China.

• Retaliatory travel ban imposed 
by China in response to tariffs, 
reflecting limits on group travel 
and air capacity constraints.
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2025 tourism key themes

• Chinese travel will continue to increase but full recovery to pre-pandemic volumes is 
deferred while underlying demand trends are changing

• Trump’s second term as president adds to uncertainty in policy, trade, international 
relations and travel sentiment.

• Value for money is increasingly important for destination choice

• Overtourism is an issue for a range of destinations as demand continues to grow. But 
there remain opportunities for other destinations and businesses



Travel is a priority, but value for money is becoming important
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"I spend money on luxurious experiences when I undertake leisure trips."

"I limit my expenditure when I undertake leisure trips."

"Undertaking leisure trips is an important priority each year."
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To what extent do you agree or disagree with the following statements?
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Costs remain the biggest challenge for businesses

20%

22%

35%

38%

40%

55%

59%

19%

18%

32%

45%

41%

55%

48%

17%

27%

32%

51%

46%

60%

51%

Declining visitor spend per day
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Key Tourism Challenges (Top 7 in Q4 2024) 

Financial Factors:

Q2 2024: 83%

Q3 2024: 88%

Q4 2024: 85%

Q: Which, if any, of the following are currently tourism barriers or challenges? (Top five barriers in your country) | Q4 2024: n = 82, Q3 2024: n=146, Q2 2024: n=113 

Note: * Changes were made to the questionnaire so not all response options can be compared against historic data



Average spend is slowing with the peak of inflation now passed

Source: Tourism Economics
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With value destinations being among the fastest growth markets

Source: Tourism Economics
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2025 tourism key themes

• Chinese travel will continue to increase but full recovery to pre-pandemic volumes is 
deferred while underlying demand trends are changing

• Trump’s second term as president adds to uncertainty in policy, trade, international 
relations and travel sentiment.

• Value for money is increasingly important for destination choice

• Overtourism is an issue for a range of destinations as demand continues to grow. But 
there remain opportunities for other destinations and businesses



Higher travel volumes have led to rising concerns of overtourism
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Tourism intensity is continuing to rise across key locations
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Overcrowding can impact destination choices
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Source: Tourism Economics, Travel Trends Survey 2024



Opportunities for new destinations Growth is evident beyond hotspots

• Travellers are increasingly looking 
for alternative and authentic 
destinations (see Euronews Travel 
Trends Report) 

• 57% of travellers are more 
interested in visiting new 
destinations and 29% of travellers 
report increased interest in 
adventure travel (Travel Trends 
Survey)

• Increased cruise deployment to 
new destinations including 
private island/resort 
developments especially in 
Caribbean (Cruise-IP)

Nights in rural locations since 2020

Harnessing the short-term rental advantage in Europe, Tourism Economics 2024



Growth outlook despite uncertainty Other emerging themes
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• Geopolitical risks remain a 
concern for economic growth and 
confidence

• Business travel remains 
important, especially for MICE 
events and offering bleisure 
opportunities

• AI will become more important 
for trip planning offering risks 
and opportunities

• Sustainable travel solutions to 
become non-negotiable
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