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Stay More, Save More
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Save up to 30% on Stays of 3+ nights
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HOTELS & RESORT
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Newmarket-on-Fergus,
Stay More, Save More Ireland

BOOK NOW

Enjoy hotel savings of up to 30% on Stays of
3+ nights

STAY MORE,
SAVE MORE

Save up 1o 30% on stays of three
naghts o more

Book now

@ BOOK NOW

PreferredHotels.com & IPrefer.com

Showcases all participating in the
Stay More, Save More rate on our

| PREFER dedicated landing page. —_— Personalized email content

Intent

Display Media Email Marketing

Staying top of mind with
relevant display ads

. ) MORE, = featuring specific hotels based
during online research. sornonr (M - . g ope
Saewp o on - v on member interest.

EXPLORE HOTELS

STAY MORE, SAVE MORE

HOTEL REWARDS

| PREFER - o i : - Hotels and Resorts Just for You

STAY MORE,
SAVE MORE

Save up to 30% on
stays of 3+ nights

! - ) L -~ - Hacienda Jurica by Brisas Dromoland Castle Half Moon
EXPLORE HOTELS AN f A i i Querstaro, Querétaro Newmarket-on-Fergus, Montego Bay, Jamaica

Ireland

Marketing Sample: Stay More, Save More*

* Marketing activities may vary based on campaign messaging and participating hotels.



Email Marketing
Offer focused emails promoting
the | Prefer member rate.

THREE WAYS TO SAVE
AND SPLURGE

MEMBERS
EARN & SAVE
Recelve the gift of everyday sav-

ings and exclusive stay benefits
with the / Prefer Member Rate.

Email Marketing

Email Modules promoting the |
Prefer member rate within
destination and experiences
email sends.

EXCLUSIVE RATES ON WELLNESS STAYS WITH
YOUR | PREFER MEMBERSHIP

Enjoy Members-only rates and benefits at
wellness destinations around the world when
you book with the / Prefer Member Rate.

Email Marketing

Inclusion and promotion of the |
Prefer Member Rate across all
global email distributions.

Awaken your senses at luxury hotels and resorts that put all
that's to love about Florida at your fingertips

Whether your ideal stay is pure Palm Beach elegance or a

relaxed retreat on the Gulf Coast, book with the / Prefer Member
Rate for exclusive savings and benefits in the Sunshine State.

EXPLORE HOTELS

Paid Search

Targets users searching for

loyalty and offers with paid
search ads.

Sponsored

| Prefer Hotel Rewards
www.iprefer.com/

| Prefer Membership - | Prefer Member
Rates - Exclusive Rates & Upgrades

| Prefer Hotel Rewards is your “
gateway to rewarding travel around
the globe. Join for free. Get instant
benefits at more than 550 hotels

across the world with | Prefer Hotel

Display Media

Staying top of mind with
relevant display ads
during online research.

| PREFER"

HOTEL REWARDS

PreferredHotels.com & IPrefer.com

Showcases all participating in the |
Prefer Member rate on our
dedicated landing page.

Marketing Sample: I Prefer Member Rate*

* Marketing activities may vary based on campaign messaging and participating hotels.

Conversion
Retargeting

Retarget users with hotel
ads based on their site
activity.
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MOLLIE ASPEN
Aspen, United States

BOOK NOW

Intent
Email Marketing

Personalized email content featuring
specific hotels based on member
interest.
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Bobby Hotel Downtown Grand Hotel MOLLIE ASPEN
Nashville, Tennessee & Casino Aspen, Colorado
Las Vegas, Nevada

VIEW ALL HOTELS AND RESORTS
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